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Abstract: Previous research has provided inconsistent findings as to whether socially (in)competent 
individuals benefit from social networking sites (SNSs) use. Based on the rich-get-richer model, some studies 
have shown that socially competent individuals expand their existing networks even further via SNSs use. 
Based on the poor-get-richer model, other studies have shown that those with poor social skills can achieve 
beneficiary outcomes from SNSs use by overcoming their deficient social resources of offline environments. 
The present study is devised to add evidence regarding how and why social skills are related to SNSs use. To 
this end, we tested the relationships between social competence and three types of Facebook communication 
activities: interaction, self-presentation, and passive observation. Further, drawing on the social cognitive 
theory, the mediating role of outcome expectancy in the relationship between social competence and Facebook 
communication activities was examined. Using an online survey in South Korea (N = 708), it was found that 
individuals with higher social competence were more likely than those with lower social competence to engage 
in interaction, self-presentation, passive observation on Facebook. Moreover, these relationships were 
mediated by outcome expectancy that the desired social outcomes could be achieved as a result of Facebook 
use. 
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1. Introduction 

Social networking sites (SNSs) such as Facebook and Instagram have received much scholarly attention 
from the social interaction perspective because a major function of SNSs is to facilitate communication 
behaviors essential for interpersonal relationships, including viewing how others are doing, presenting oneself, 
and interacting with others [1, 2]. Through the communication activities that SNSs afford, individuals can gain 
social benefits such as building or maintaining relationships [3], obtaining popularity [4], and receiving or 
perceiving social support [5]. Research has suggested that these benefits are favorable in terms of psychological 
well-being, as they help promote one’s mental health or life satisfaction [6].  

In response to the social and psychological impacts that SNSs can facilitate, one of the critical questions 
that is being consistently addressed is whether those with good or poor social skills are more likely to benefit 
from using SNSs [1, 7]. Specifically, SNSs have been discussed as a means for the socially poor to overcome 
their deficient social resources of offline environments (i.e., social compensation or poor-get-richer model) and 
for the socially-rich to further expand their existing networks (i.e., social enhancement or rich-get-richer model) 
[8, 9]. However, previous research based on the two competing perspectives has provided inconsistent findings. 
Thus, it is difficult to reach a consensus regarding who is more likely to benefit from SNSs use. More 
importantly, the mechanism by which individuals with more or less social skills take advantage of SNSs use 
has not been fully explained from a theoretical perspective.  
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To bridge this gap, the present study is devised to add evidence regarding how and why one’s social skills 
are related to SNSs use. To this end, first, the present study examines the relationship between social 
competence and SNSs communication activities. In terms of communication activities, three types of 
performance—interaction, self-presentation, and passive observation—are explored. Second, the present study 
examines the role of outcome expectancies in mediating the relationship between social competence and SNSs 
communication activities. Social cognitive theory guides the present study to explain the mechanism by which 
social competence affects SNSs use. As for the types of SNS, the present study employs Facebook, one of the 
most frequently used SNSs worldwide. The results will help determine the beneficiaries of SNSs use and explain 
the reason why socially (in)competent individuals achieve such benefits. 

2. Theoretical background and literature review  

2.1 Social skills and SNSs use 

Social skills are defined as behavioral and cognitive capabilities required for successful performance to 
achieve positive outcomes from social interactions [10]. Specifically, social skills are related to the degree to 
which one initiates and maintains social interactions and makes desired impressions on others by presenting 
oneself effectively [11]. Using an extensive repertoire of social skills, socially competent individuals are adept 
at managing social situations and acquiring desired resources such as social networks, social support, and social 
capital [12, 13]. As a result, socially competent individuals are more likely to form a friend-rich environment 
and supportive networks, which, in turn, allow them to experience psychological well-being [12]. On the other 
hand, as socially incompetent individuals have difficulties engaging in social interactions and effective self-
presentation, they often fail to obtain desired social outcomes, leading to social anxiety or psychological 
depression [14].  

The advent of the Internet and social networking sites, however, has provided favorable environments for 
socially incompetent individuals to engage in social interactions and present themselves in an advantageous 
way. Specifically, given the characteristics of SNSs, which affords asynchronous and passive interactions (e.g., 
observing others’ posts and profiles), individuals can have greater control over self-presentation and reduced 
risk of negative evaluation by others [15, 16]. Further, privacy settings allow individuals to control the type of 
content they share and the range of people with whom they share information [17]. Thus, socially incompetent 
individuals can feel safer, more efficacious, and more comfortable with social interaction on SNSs as compared 
to interactions in offline settings [9, 18]. In this regard, research endeavors have explored how those with poor 
social skills use SNSs and benefit from the outcomes of this usage. 

As one possible approach, the social compensation perspective, also known as the poor-get-richer model, 
posits that computer-mediated communication (CMC) can be used for less sociable individuals to compensate 
for poor social outcomes experienced offline [19, 20]. The poor-get-richer model suggests that those with poor 
social skills find CMC advantageous because it helps minimize potential social risks such as self-
misrepresentation by enabling them to manage information about the self in the desired way [16, 21]. Previous 
research based on the poor-get-richer model demonstrates that individuals experiencing loneliness or social 
anxiety are likely to prefer online social interaction over face-to-face communication [22, 23], spend more time 
on SNSs [18], and use the Internet for developing online friendships [24]. Further, it has been proposed that 
lonely or socially anxious individuals could improve their psychological well-being through SNSs use by 
having more opportunities for self-presentation [25, 26] and social support perception [27, 28] as compared to 
offline contexts.  

However, many other studies have shown the opposite results, supporting the social enhancement 
perspective, also known as the rich-get-richer model. The rich-get-richer model posits that socially competent 
individuals in offline settings are better off in computer-mediated environments as well because they already 
know how to interact effectively with others and use mediated communication tools to enhance their social 
outcomes [8, 29]. For example, extroverts are more likely to become involved in online social communities 
[30], actively use Facebook’s social functions such as statuses and photo updates [31], and gain popularity on 
Facebook [32]. In contrast, individuals with high social anxiety were found to have high levels of interaction 
anxiety on Facebook as well; they have fewer Facebook friends [33], use Facebook in a passive manner, such 
as viewing others’ posts or profiles without interacting [17], and rarely engage in social activities like writing 
comments on others’ posts or exchanging messages [34].  
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Taken together, previous literature on the relationship between social skills and Facebook use has not yet 
reached a consensus. The present study assumes that the mixed results of previous research may be caused by 
the inappropriate use of the concept for measuring social skills. In attempting to identify the relationship 
between social skills and SNSs use or its outcomes, most studies have examined loneliness, social anxiety, and 
extroversion, instead of concepts that more precisely reflect social skills. Although social skills deficits may 
lead to loneliness [35] or social anxiety [36], they are distinct constructs from social skills in that socially 
competent individuals can experience loneliness or social anxiety depending upon contexts [14]. Moreover, 
extroversion is a multi-faceted personality trait consisting of outgoingness, talkativeness, impulsiveness, and 
enthusiasm [37, 38], which should not necessarily be equated with sociability. Thus, examining the concept that 
accurately represents social skills, rather than using other relevant variables, would be a more justified way of 
identifying the role of social skills. In the present study, social competence, which manifests one’s perceived 
capabilities in relationship initiation, social interaction, social support provision, and assertiveness [20], is 
employed to represent social skills.  

Using the concept of social competence, the first aim of the present study is to test the relationship between 
social skills and Facebook use. In terms of Facebook use, the present study examines the degree to which one 
engages in three types of Facebook communication activities: (a) interactions with Facebook friends, (b) self-
presentation, and (c) passive observation. People’s engagement patterns in the three different types of activities 
will help explain how and why socially (in)competent individuals benefit more from Facebook use than others. 

2.2 A social cognitive approach to the social outcomes of SNSs use 

The second aim of the present study is to provide a plausible explanation for why individuals achieve 
differentiated social outcomes as a consequence of SNSs use. As for the rich-get-rich phenomenon in SNSs, it 
has been suggested that the social setting of SNSs is similar to that of offline context [39] and that one’s 
sociability expressed in online settings does not much differ from what is revealed in real life [33]. However, 
merely attributing to the characteristics of SNSs environments or invariance of one’s sociability in different 
settings is not enough to fully explain the social behavior of individuals. Instead, the cognitive motivations that 
induce such behavior should be examined. In this regard, the present study examines the roles of outcome 
expectancy drawn from social cognitive theory.   

To account for humans’ behavioral choices, social cognitive theory assumes triadic reciprocal causations 
among individuals, environments, and behaviors [40]. It views humans as autonomous agents that self-organize, 
self-reflect, and self-regulate their behavior while interacting with surrounding environments [41]. Self-efficacy 
and outcome expectancy are proposed as key motivations for one’s autonomous behavior. Self-efficacy refers 
to the belief that one can successfully perform a given behavior to produce outcomes [42]. Perceived self-
efficacy affects one’s decisions about the range or types of behaviors to undertake, the amount of effort to exert 
to overcome barriers, the persistence of coping efforts, and finally, eventual success [43]. For example, the more 
one perceives that she is capable of socializing, the more easily she knows what to do to form desired 
relationships, the more she is likely to strive to cope with difficulties when faced with conflicts, and the more 
she is likely to achieve successful interactions with peers [10]. 

Outcome expectancy is an estimation that a particular action will lead to certain consequences, which 
could be physical, social, monetary, or self-reflective [44]. Outcome expectancy influences one’s behavior by 
reinforcing the belief that behaving in a particular way can generate anticipated benefits or prevent unfavorable 
results [42]. For example, when anticipating positive social outcomes (e.g., extending social networks, receiving 
desired information or social support) as a result of having a relationship with someone, one is more likely to 
make an effort to get to know that person and continue interactions [45, 46]. On the contrary, the more one 
expects negative evaluation from others about her impressions, the less the person engages in self-presentational 
conversations or social interactions [14, 47]. 

Outcome expectancy and self-efficacy are differentiated in that individuals can recognize that there are 
some beneficial outcomes when certain behavior is performed successfully, but doubt that they are capable of 
performing the behavior [42]. In this case, the behavior is not likely to occur. On the contrary, if individuals 
have convictions about their capabilities in a particular task, they are more likely to believe that they can produce 
those outcomes by successfully mastering a course of action and coping with challenges, which will lead to 
initiation and persistence of the behavior [42, 43]. In this sense, social cognitive theory notes that perceived 
self-efficacy not only determines behavior choice, but also reinforces the behavior through outcome 
expectations [42]. In other words, there is a mediation mechanism whereby self-efficacy influences behavior 
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choice through outcome expectancy. Based on the mediation mechanisms, [48] shows that confidence about 
Internet use affects one’s amount and strength of Internet usage through various types of expectations including 
social, monetary, novel, activity, self-reactive, and status outcomes (e.g., finding desired information, feeling 
entertained, getting support from others, feeling a sense of belonging, etc.). Also, [49] reveals that knowledge-
sharing efficacy enhances knowledge-sharing behavior in online communities through social outcome 
expectations (e.g., “If I share my knowledge with other community members, I will make more friends”) and 
community-related outcome expectations (i.e., “My knowledge sharing would help this community achieve its 
goals or visions”). 

In interpersonal communication contexts, it has been suggested that the more one is confident about his or 
her social skills, the more positive evaluations from others the person expects as an outcome of interpersonal 
interactions [14]. Also, it has been found that individuals are more likely to make an effort to initiate 
communication and seek out information of others when a positive outcome is predicted [45, 46]. Applying a 
social cognitive perspective to previous research, it is plausible that individuals who perceive themselves 
capable of managing social interactions effectively are more likely to expect to be welcomed by others and 
strengthen ties as a result of communication activities. Then, these expectations will motivate them to engage 
in communication activities such as self-presentation, interactions, and passive observation more actively. 
Through expectation about social outcomes, which plays a role as incentives that reinforce those communication 
activities [42], socially competent individuals are more likely to strive to continue communication activities 
even when faced with challenges. On the contrary, socially incompetent individuals are less likely to believe 
that they can successfully achieve social outcomes by engaging in communication activities, which will affect 
their coping efforts required for continuous communication activities. As a result, socially incompetent 
individuals will be less likely to be motivated to engage in communication activities. Based on this line of 
reasoning, the present study expects the rich-get-richer phenomenon in Facebook (H1) and hypothesizes the 
mediation role of outcome expectancy between social competence and Facebook communication activities (H2). 
Figure 1 presents the mediation model hypothesized in the present study 

 
H1. Social competence will be positively associated with engagement in the three types of Facebook 

communication activities (i.e., interaction, self-presentation, passive observation).  
H2. Outcome expectancy will mediate the relationship between social competence and Facebook 

communication activities.  

 

Figure 1. Hypothesized mediation model 

3. Results 

3.1 Data collection and sample characteristics 

Data were collected through an online survey operated by a research company with 1,000,000 panel 
members in South Korea. Based on a quota sampling method, 708 respondents with a Facebook account and 
experience with Facebook use participated in the survey. All participants were Koreans aged 20–69 years. 
About half were male (50.3%), and the mean age was 37.9 (SD = 11.0, Mdn = 37). More than 60% reported 
having a bachelor’s degree (69.4%) or completing graduate coursework (10.5%), and about 20% reported 
graduating high school (20.2%). The median household income level of the respondents was 4.00–4.99 million 
Korean won. Table 1 presents respondents’ demographic characteristics. 
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Table 1. Demographic characteristics of the study sample 

Demographic characteristics Frequency Percentage (%) 

Gender  

  Male 356 50.3% 

  Female 352 49.7% 

Age   

  20–29 187 26.4% 

  30–39 216 30.5% 

40–49 195 27.5% 

  50–59 110 15.5% 

Education level   

High school 14. 20.2% 

Some college or Bachelor’s degree 491 69.4% 

Master’s degree or more 74 10.5% 

Monthly household income level    

  < 1.0 million won 24 3.4% 

  1.0 million–2.0 million won 72 10.2% 

  2.0 million–3.0 million won 102 14.4% 

  3.0 million–4.0 million won 112 15.8% 

  4.0 million–5.0 million won 144 20.3% 

  5.0 million–6.0 million won 101 14.3% 

  6.0 million–7.0 million won 71 10.0% 

  7.0 million–8.0 million won 34 4.8% 

≥8.0 million won 48 6.8% 

3.2. Measures  

3.2.1 Facebook communication activities  

Three types of activities—interaction, self-presentation, and passive observation—were assessed based on 
[26]. Regarding interactions, respondents were asked to indicate how often they engaged in each of eight 
activities on Facebook during the last week, including “Facebook chatting” and “writing comments on others’ 
status updates.” Responses were assessed on a 7-point scale, 1 = never to 7 = very often, and were averaged to 
compute a scale score (M = 3.37, SD = 1.39, Cronbach’s α = .92). Self-presentation was measured based on six 
activities, including “updating my status” and “posting a picture of my life events” (M = 2.94, SD = 1.46, 
Cronbach’s α = .92). Passive observation was assessed with three activities, including “checking out others’ 
walls without leaving a message” and “checking out others’ profile without leaving a message” (M = 3.87, SD 
= 1.68, Cronbach’s α = .90). Statements and descriptive statistics for individual items used to measure three 
type of Facebook communication activities are presented in Table 2. 

Table 2. Descriptive statistics of Facebook communication activities 

Communication Activities M(SD) 
Reliability 

(Cronbach’s α)

Interaction  3.37(1.39) .92 

1. Posted on other people’s walls 2.91(1.66)  

2. Sent an inbox message 3.15(1.68)  
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3. Commented on others’ photos 

4. Facebook Chatted with others 3.61(1.76)  

5. Joined a group 2.78(1.72)  

6. Commented on others’ ‘‘What’s on your mind?’’ 2.78(1.74)  

7. Pressed "Like" button on others’ posts or photos. 3.44(1.74)  

8. Checked out “People you may know” 4.34(1.88)  

Self-presentation  2.94(1.46) .92 

1. Uploaded new photos 3.27(1.79)  

2. Updated ‘‘What’s on your mind?’’ 2.96(1.71)  

3. Changed my profile photo 2.62(1.69)  

4. Replied to others’ comments on my profile photo, new 

photos, fan status, ‘‘What’s on your mind’’ status, group status, 

notes, and links 

3.14(1.77) 

 

5. Posted a note on my profile 2.71(1.66)  

6. Posted a link 2.94(1.77)  

Passive observation  3.87(1.68) .90 

1. Checked out others’ walls without leaving a message 3.53(1.85)  

2. Checked out others’ photos without leaving comments 4.00(1.84)  

3. Checked out others’ notes, links, and various status without 

leaving comments 
4.08(1.84) 

 

3.2.2 Social competence  

The Social Competence Scale [20] was adopted. Respondents rated how easy or difficult it was during the 
past 6 months to perform 19 types of behavior consisting of four subcomponents (i.e., initiation, supportiveness, 
self-disclosure, and assertiveness). The 19 items were rated on a 5-point scale, from 1 = very difficult to 5 = 
very easy, and were averaged to compute a scale score (M = 2.86, SD = 0.59, Cronbach’s α = .90). To identify 
the underlying factor structure of the 19 items measuring the four subcomponents of social competence, we 
conducted an exploratory factor analysis using the maximum likelihood method with a direct Oblimin rotation. 
As shown in Table 3, the results confirm the original four-factor structure proposed by [20].  

Table 3. Descriptive statistics and summary of exploratory factor analysis results for Social Competence Scale 

How easy or difficult was it for you in the past 6 

months to . . . 
M(SD) 

Factor 

1 

Factor 

2 

Factor 

3 

Facto

r 4 

Factor 1: Initiation (Cronbach’s α = .90) 3.97(0.85)     

1. Start a conversation with someone you did not 

know very well?  
3.99(1.02) 

.81    

2. Introduce yourself for the first time to someone? 3.92(0.96) .84    

3. Start a new friendship?  3.97(0.98) .85    

4. Call someone whom you wanted to get to know 

better?  
4.14(1.03) 

.82    

5. Ask someone to get together and do something? 3.84(1.02) .75    

Factor 2: Supportiveness (Cronbach’s α = .80) 3.00(0.65)     

6. Listen carefully to someone who told you about 

a problem he or she is experiencing?  
3.74(1.03) 

 .71   
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3.2.3 Outcome expectancy  

Outcome expectancy was measured based on the degree to which individuals expect consequences of their 
self-presentation or interaction activities on Facebook using items adapted from [49]. The five items were rated 
on a 7-point scale, from 1 = strongly disagree to 7 = strongly agree, and were averaged to compute a scale score 
(M = 3.92, SD = 1.15, Cronbach’s α = .96). Statements and descriptive statistics for individual items used to 
measure the outcome expectancy variable are presented in Table 4. 

Table 4. Descriptive statistics of outcome expectancy 

Outcome expectancy M(SD) 

1. If I present my life events and interests on Facebook, I will gain more 

recognition and likes 

3.84(1.28) 

2. If I use Facebook actively, I will make more friends. 3.91(1.26) 

3. If I use Facebook actively, I will be seen as friendly and sociable 3.95(1.22) 

4. If I leave comments on my Facebook friends’ posts, the tie between me and 

my Facebook friends will be strengthened 

3.94(1.23) 

5. If I use Facebook actively, I will get better cooperation and benefits in return. 3.96(1.23) 

3.2.4 Control variables  

Respondents’ age, gender, education level, monthly household income, and Facebook use time were 
controlled. Facebook use time was measured by asking the average daily Facebook usage time over the past 
week. Response options ranged from 1 = Did not use, 2 = 1 min. to 10 min., 3 = 10 min. to 30 min., 4 = 30 min. 
to 1 hour, 5 = 1 hour to 2 hours, 6 = 2 hours to 3 hours to 7 = more than 3 hours (M = 3.15, SD = 1.58). 
 Zero-order correlations among all variables used in the present study are presented in Table 5. 

7. Comfort someone who is feeling down? 2.76(0.85)  .79   

8. Help others cope with an unpleasant experience? 2.72(0.87)  .80   

9. Help someone when he or she asked you?  2.85(0.84)  .72   

10. Help someone to feel at ease?  2.95(0.84)  .68   

Factor 3: Self-disclosure (Cronbach’s α = .81) 2.98(0.65)     

11. Express your feelings to someone else?  3.17(0.87)   .75  

12. Tell others about things you are ashamed of?  3.17(0.87)   .81  

13. Tell someone that he or she is attractive or 

charming?  
3.05(0.85) 

  .66  

14. Tell someone that you liked him or her?  2.97(0.84)   .66  

15. Show your sensitive side to others?  2.52(0.92)   .69  

Factor 4: Assertiveness (Cronbach’s α = .83) 2.76(0.72)     

16. Stand up for your rights when someone 

wronged you?  
2.37(0.92) 

   .67 

17. Stand up for yourself when someone made a 

fool of you?  
2.87(0.86) 

   .77 

18. Stand up for yourself when someone accused 

you of something you did not do?  
2.94(0.90) 

   .75 

19. Stand up for someone else who was made a fool 

of? 
2.88(0.84) 

   .80 

Eigen values  3.25 3.80 2.51 2.23 
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Table 5. Zero-order correlations among variables  

 1 2 3 4 5 6 7 8 9 

1. Gender          

2. Age -.20***         

3. Education -.05 .22***        

4. Income -.09* .17*** .18***       

5. Facebook use time  .01 -.31*** -.09* .02      

6. Interaction -.11** -.04 < .01 .10** .49***     

7. Self-presentation -.09* .07 .08* .07 .37*** .79***    

8. Lurking < .01 -.10* .01 .10** .52*** .62*** .54***   

9. Social competence -.12** -.02 .05 .12** .24*** .47*** .46*** .26***  

10.Outcome expectancy -.05 .13*** .09* .08* .23*** .46*** .45*** .29*** .40***

* p < .05, ** p < .01, *** p < .001 

3.3 Analysis procedure 

To test the direct effect of social competence on three types of Facebook communication activities, a series 
of hierarchical regression analyses were conducted. Control variables were entered in the first step and social 
competence was entered in the second step with each outcome variable (i.e., interaction, self-presentation, 
passive observation). In addition, to test the mediating effect of outcome expectancy, separate four-step 
regression procedures were conducted. According to [47], the following conditions should be met to support 
the mediating role of a variable: (1) the independent variable (X) is significantly related to dependent variable 
(Y), (2) X is significantly related to the mediator (M), (3) M is significantly related to Y, and (4) the effect of 
X on Y significantly decreases or disappears after controlling for M. After conducting the four-step regression 
procedures, the significance of the mediating effect was examined using a Sobel test. For a safer approach to 
the analyses, bootstrapping analysis, which does not impose a normality assumption, was also conducted using 
a PROCESS macro [50].  

4. Results 

H1 predicted the positive relationship between social competence and Facebook activities. As shown in 
Table 6, social competence was positively associated with interaction (b = 0.86, p < .001), self-presentation (b 
= 0.94, p < .001), and passive observation (b = 0.39, p < .001) on Facebook. Thus, H1 was supported. 

H2 addressed the mediating role of outcome expectancy on the relationship between social competence 
and Facebook activities. As indicated in Table 7, both Sobel and bootstrapping tests confirmed significant 
mediating effects of outcome expectancy. Outcome expectancy mediated the relationship between social 
competence and interaction on Facebook (Sobel’s Z = 7.51, p < .001; b = 0.22, CI [0.15, 0.30]), between social 
competence and self-presentation on Facebook (Sobel’s Z = 7.30, p < .001; b = 0.15, CI [0.14, 0.31]), and 
between social competence and passive observation (Sobel’s Z = 4.43, p <.001; b = 0.13, CI [0.05, 0.22]). In 
four-step regression procedures, the effect size of social competence on three types of Facebook communication 
activities significantly reduced after controlling for outcome expectancy but did not disappear, indicating partial 
mediation effects of outcome expectancy. 

Table 6. Effects of social competence on interaction, self-presentation, and passive observation  

 Interaction Self-presentation Passive observation 

Intercept -0.70 (0.39) -2.12 (.43)*** 0.08 (.50) 

Control variables    

Gender (female = 1) -0.14 (0.09) -0.03 (0.09) 0.10 (.11) 

Age 0.01 (0.01)** .02 (0.01)*** 0.01 (.01) 

Education < 0.01 0.15 (.09)† 0.09 (.10) 

Income 0.02 (0.02) -0.01 (.02) 0.05 (.03)* 
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Facebook use time 0.37 (0.03)*** 0.32 (.03)*** 0.54 (.04)*** 

Incremental R2 (%) 26.3*** 18.7*** 28.7*** 

Predictor    

Social competence 0.86 (0.07)*** 0.94 (0.08)*** 0.39 (.09)*** 

Incremental R2 (%) 12.1*** 12.9*** 1.7*** 

Total R2 (%) 38.4*** 31.6*** 30.4*** 

Note. Entries are final unstandardized coefficients with standard errors in parentheses.  

* p < .05, ** p < .01, *** p < .001 

Table 7. Mediation test results using four-step regression and bootstrap analyses 

Dependent variable Direction of effect Coefficient   

Interaction SC → interaction 0.86 (0.07)*** 

 SC → OE 0.69 (0.07)*** 

 OE → interaction (SC controlled) 0.31 (0.04)*** 

 SC → interaction (OE controlled)  0.65 (0.08)*** 

 Indirect effect 0.22 (0.06), 95% CI [0.15, 0.30] 

Sobel’s Z = 7.51*** 

 Total R2 (%) 43.7*** 

Self-presentation SC → presentation 0.94 (0.08)*** 

 SC → OE 0.69 (0.07)*** 

 OE → presentation (SC controlled) 0.45 (0.04)*** 

 SC → presentation (OE controlled) 0.72 (0.08)*** 

 Indirect effect 0.15 (0.04), 95% CI [.14, .31] 

Sobel’s Z = 7.30*** 

 Total R2 (%) 36.6*** 

Passive observation SC → observation 0.39 (0.09)*** 

SC → OE 0.69 (0.07)*** 

OE → observation (SC controlled) 0.24 (0.05)*** 

SC → observation (OE controlled) 0.26 (0.10)** 

Indirect effect 0.13 (0.04), 95% CI [0.05, 0.22] 

Sobel’s Z = 4.43*** 

 Total R2 (%) 31.8*** 

Note. Unstandardized coefficients entered with standard errors in parentheses. SC = social competence; OE = outcome 

expectancy. 95% CI = 95% bias-corrected confidence interval; 5,000 bootstrap resamples. For brevity, the effects of control 

variables were not included in this table. 

* p < .05, ** p < .01, *** p < .001. 

 

5. Conclusions 

First, the present study shows a positive relationship between social competence and all three types of 
Facebook communication activities. These results indicate that individuals with better social skills in offline 
settings are more likely to interact with others, present their personal stories or events, and view how others are 
doing on Facebook. In other words, socially competent individuals are socially active on Facebook. Supporting 
the rich-get-richer perspective, our findings provide important implications regarding how socially competent 
people can benefit from SNSs use. Having social interaction and talking about the self is a precondition of 



International Journal of Contents Vol.18, No.3, Sep. 2022 30  

gaining social support [51]. Further, seeking information about others or circumstances in which social 
interaction takes place, whether it is active or passive, helps people enhance interpersonal relationships by 
reducing uncertainty about others and the context surrounding the relationship [52]. By actively engaging in the 
communication behavior that SNSs facilitate, those with better social skills may have more opportunities to 
achieve benevolent outcomes of SNSs use such as gaining social support and social capital extension, though 
those with poorer social skills may still have satisfactory social interactions on SNSs in a qualitative sense. 

Further, the results shed light on why socially competent individuals are active communicators on SNSs 
from the perspective of outcome expectancy. Our study shows that outcome expectancy mediates the 
relationship between social competence and communication activities on Facebook. This indicates that socially 
competent individuals are more likely to expect that they can achieve positive outcomes such as recognition, 
favorable responses, being seen as likable and friendly, and strengthened relationships as a result of Facebook 
use, which lead to more active engagement in writing comments on others’ posts, posting one’s life events, and 
viewing others’ posts. The mediation process among self-efficacy, outcome expectancy, and behavior 
engagement, has rarely been corroborated in communication contexts. Further, the role of outcome expectancy 
has been mostly neglected in previous studies examining the effect of social skills on Facebook use or its 
outcomes. By applying and testing the social cognitive perspective, the current study provides an important 
contribution to the literature. Future study is encouraged to replicate the mediation process suggested in the 
present study. 

It is noteworthy that a positive relationship between social competence and passive observation was found 
in our study. Many studies have assumed that socially incompetent individuals may be more likely to passively 
observe (or lurk) how others are doing on SNSs because viewing others’ posts is a safer way of communication 
that does not demand reciprocal interactions or self-disclosure [33, 39]. Contrary to this assumption, the present 
study reveals that socially competent individuals are more active even in passive observation in SNSs. This can 
be explained by the mediating effect of outcome expectancy that the greater expectations for positive social 
outcomes of Facebook use held by those with higher social competence encourage them to be interested in and 
closer to others even in a passive manner. Building on our finding, the relationship between social skills and 
passive communication patterns can be better understood by examining whether socially incompetent 
individuals prefer and spend more time on passive observation as compared to actual interaction or self-
presentational activities on SNSs. This can be an intriguing agenda for future research.  

This study has some limitations. Due to the cross-sectional nature of the data, the causal inferences posited 
in this study should be interpreted with caution. Although the relationships among variables were established 
based on a theoretical foundation and previous literature, they should be interpreted as correlational. To confirm 
the causal inferences, experimental research replicating these findings is needed. In addition, this study analyzed 
self-report data, which involves the risk of recall bias and social desirability bias [53]. Specifically, when 
measuring the degree of social competence, respondents can reflect their desire to look sociable. Future research 
is encouraged to employ unobtrusive methods such as observation. 

Despite the limitations, the present study provides meaningful insights into interpersonal communication 
and SNSs research. Regarding whether the poor get richer or the rich get richer on SNSs, previous research has 
shown mixed results and has rarely explained the mechanism by which social skills affect SNSs communication 
patterns or its outcomes. Based on a theoretical foundation and valid measures that assess social skills, outcome 
expectancies, and Facebook communication activities, the present study suggests that the socially rich get richer 
on Facebook by holding favorable expectations about the social outcomes of Facebook use, which in turn leads 
to more active engagement in interaction with others, self-presentation, and observation activities. 
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