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Impact of a Brand Image Matching with the Advertising Model on Price Fairness

Perceptions: Focus on Sports Advertising
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Abstract

This study sets out to examine how a brand image that matches
the advertising model has a positive impact on brand attitude and
price fairness perceptions. We reviewed the constructs on the basis of
previous studies and each of the concepts has been redefined. One
such concept, “image congruence,” refers to the harmony, fitness, and
matching quality of images. For example, how well celebrity advertis-
ing model is matches the brand image shows image congruence.

Results are summarized as follows: First, the congruence of brand
image and sports advertising model has no significant impact on
brand attitude certainty and persistence. Second, the individual’s brand
attitude certainty and brand attitude persistence has a positive impact
on the perceptions of price fairness. Third, the congruence of brand
image and sports advertising model has a positive impact on the per-
ceptions of price fairness.

The first and the third results suggest that the positive impact on
the price fairness perceptions is temporary but it has insignificant ef-
fects on the formation of brand attitude causing ongoing purchases. In
other words, in order to influence consumers' long-term confidence on
the brand, improving the quality of products or services has to pre-
cede promotional strategies such as advertising. When an advertising
model is inappropriate for the brand image, consumers perceive prod-
uct price changes as a negative issue in the short term. However, in
the long term, attitude formation such as consumers' repurchase in-
tentions and word of mouth will be not affected.

The second result suggests that an already existing positive brand
attitude can contribute more positively to change the perceptions of
price fairness. In particular, attitude persistence has greater influence
than attitude certainty on the price fairness. It suggests that persis-
tence issues such as the trading period and the frequency of trans-
actions must be managed and controlled because they are more im-
portant than the certainty issues such as strength of belief or trust.

For example, when a commercial model for expensive sporting
goods matches up with the brand image, consumer feels less pressure
on the price changes. However, it does not determine the consumer’s
repeated purchases or sustainable transactions and it also has no abso-
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lute impact on the brand trust. In other words, consumer brand atti-
tude should be recognized and approached as a routine strategy in
view of the result that it is of great value as a causal variable in the
process of consumer decision-making.
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Price fairness perception
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