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Abstract

Purpose - This study identifies relationships amongst repurchase in-
tentions, brand equity, and preference by applying VMD of fashion
retail stores. The results would help coffee shop owners and coffee
makers in devising an appropriate strategy for successfully managing
coffee shops.

Research design, data, methodology - The VMD model of a coffee
shop includes harmony, trend, and attractiveness, while brand equity
encompasses brand awareness, perceived quality, and brand image. In
this study, the VMD factors of coffee shops, brand equity, and brand
preference, are shown as independent variables, while repurchase in-
tention is shown as the dependent variable. The study aims to ascer-
tain the extent of the influence configuration factors of a coffee shop
have on brand equity, brand preference, and repurchase intention.
Regression analysis was used to verify the mediating effects of brand
preference on brand equity and repurchase intention. The measurement
items were already deemed as reliable and valid in the previous
study, but some modifications were made for the purposes of this
study. Questionnaires were distributed to 550 consumers on a national
scale, and 517 consumers amongst these were finally used as a sam-
ple for analysis using the SPSS 17.0 statistical program.

Results - First, amongst the VMD configuration factors of a coffee
shop, trend, and attractiveness have a positive impact on brand equity
(brand awareness, perceived quality, and brand image). Second, brand
equity has a positive effect on brand preference. Third, brand prefer-
ence has a positive effect on repurchase intention. Fourth, brand pref-
erence plays the role of a mediator in measuring the impact of brand
awareness and brand image on customers’ repurchase intentions.

Conclusions - The theoretical implications can be summarized as
follows. First, this study proposes a theoretical basis that can be
adapted to the VMD configuration factors of a coffee shop by identi-
fying the relationship between brand equity and coffee shops. This
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study applies the VMD factors to the coffee shops and presents a
new research model by examining the relationships amongst VMD
components of coffee shops: brand equity, brand preference, and re-
purchase intention. Second, it clearly establishes the relationship be-
tween brand equity and brand preference by identifying the mediating
effects of brand preference, given that brand equity has a positive im-
pact on repurchase intention. The practical implications are as follows.
First, development of brand equity and management can be important
components for coffee shops in determining that the VMD config-
uration factors of coffee shops have an impact on brand equity.
Second, amongst the VMD configuration factors, attractiveness and
trend have a positive influence on choosing coffee shops, therefore
store atmosphere should be attractively designed, while the menu and
interiors should complement each other and be reviewed periodically
to conform to the latest trend. Third, VMD configuration factors that
are confirmed are not easily changed. Fourth, large franchises and
foreign companies have strengths in scale, locations, and brand. Fifth,
the different ways of campaigning should be compared to those of
large franchises and foreign companies in order to increase brand
equity using VMD configuration factors.

Keywords : Coffee Shops, VMD, Brand Equity, Brand Awareness,
Perceived Quality, Brand Image, Brand Preference,
Repurchase Intention.
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