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An Analysis of the Effects of Consumer Characteristics and Consumer Trust on

Purchase Intention of Environment-friendly Agricultural Products
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Abstract

Purpose — The environment-friendly agricultural product market in
Korea sees continual high growth. Recently, the Korean government
has been actively fostering environment-friendly agriculture as an en-
gine of future growth. Korean people have increasingly become more
health-conscious and interested in food safety issues. Many distribution
and retailing companies have responded with various promotional
activities. However, most of these are not strategic and appear to have
unsatisfactory outcomes. The main purpose of this paper is to suggest
effective marketing strategies for environment-friendly agricultural
products. To achieve this aim, the study empirically investigates the ef-
fects of consumer characteristics and trust on the purchase intention of
environment-friendly agricultural products.

Research design, data, methodology - Based on the theory of plan-
ned behavior, and previous studies related to the purchase intention
and consumption of environment-friendly agricultural products, we set
up five study hypotheses. These related to the demographic character-
istics of consumers, purchase intention, and behavior of the products.
We then set up a study model and four study hypotheses relating to
health consciousness, environmental consciousness, consumer trust level,
purchase intention, and behavior of the products. The data were col-
lected using a questionnaire given to consumers living in Seoul and
southern Geonggi Province. The final sample size is 403 and mean
age is 44.3. SPSS 15.0 for Windows and Amos 7.0 were used as stat-
istical analysis tools. Meaningful results were derived using frequency
analysis, correlation analysis, a t-test, and structural equation modeling.

Results - Empirical results of this research are as follows. (1) First,
it is shown that consumers consider such attributes as intimacy and
health to be important when they buy environment-friendly agricultural
products. (2) We also found that consumers recognize the value of en-
vironment-friendly agricultural products as high, but their trust level as
low. (3) Consumer groups consisting of married couples, with higher
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education, higher income, and higher age are shown to have a higher
intention of buying environment-friendly agricultural products than any
other consumer group. (4) It is estimated that the level of consumer
trust positively affects the purchase intention of environment-friendly
agricultural products. The path coefficient (.138) between consumer
trust and purchase intention is statistically significant at the o = .05
level. (5). It is also estimated that environmental consciousness pos-
itively affects purchase intention. The path coefficient (.245) between
environmental consciousness and purchase intention is statistically sig-
nificant at the o = 0.05 level. The standardized path coefficients of
consumer trust and environmental consciousness with purchase intention
are .556 and .288 respectively. Therefore, consumer trust affects pur-
chase intention more than environmental consciousness. (6) Finally,
purchase intention is estimated to positively affect purchase behavior.
Conclusions - Based upon empirical results, this research suggests
that marketers of environment-friendly agricultural products should fo-
cus more on increasing consumer trust levels, emphasizing the training
and education of employees. The government also should pay attention
to a standardized certification system for environment-friendly agricul-
tural products. Marketers of environment-friendly agricultural products
should consider the consumer groups of married couples, with higher
education, higher income, and higher age as a major target segment.

Product, Purchase

Intention, Purchase Behavior, Consumer Characteristics,

Keywords : Environment-friendly — Agricultural

Consumer Trust.

JEL Classifications : M10, M31, M38.

L ME
tetgsit=0lzt Hedsds dolots g diE &5

o2 >
of
re
>

AMES OIS YSEY M2=H3=2). orf A |
=0 mel SEsMEEEAs e detdsdel |91t a8kt
HoE 23 s4=S0| TS YIEY Miex=H 1o WE Fet
BsMEYE ATY & Utk 2HXS2 FESHESE LR
N 2ts B SHESYEA| L (www.enviagro.go.knS Soff &
gEsits ASEEE =AY 5 AUCh 0O AIXHOM HS3t=s
FEE 2T &2 A2l 8%, 2, A, AF5ES, ATHUH, Y
HA=R, AFRE7IZE SOl

tetgdsits ATHEE 19973 HMEE SEsUI ROl 2001



46 Mi-Song Kim, Hyung-Kyu Choi, Dong-Hwan Kim / Journal of Distribution Science 11-1 (2013) 45-53

A WYERAM 21X EYRIICE 915 SRE RIISHE, 2%
M2, RSOHSABOILL RII542L RIEST SRS
UK AFRSR| YT AHfSHE SAME, REotsAES R7I8HS

oF2 AN ALBSHK| @1, ItetH|E= M A[H|ZC| 130|L] AE
ot SAE, XMsAdsiEe FEH|Es ATAHIZE 120| AR
St =9 MEsleEs SUUAMAEIIES 1205121 Z4t=0] €l
SEICEL 201092 XMsdsitEo Maes2 StEL, 7| 25
S7to| B 2015ENX| |FRESILE 3| Z7tsAEQASH | i
HOoZ 20124 1¥ 1¥8H % QISHEAIZ} BB,
7|&L| IZHA|l= 20131 LTGX|

Fstdsits A2 dibsA 2 JEel 1999E0= 278
TN S22 0.1%)0]| SAH2LE 2011H0= 1,852 E(10.6%
F=F)2=2 oF ooHf FIISIUCE 2011H0|= K= Mes St
A XeHHIE LHESE flot Al dta] 2% Zut ASHEO| da
Sto]  AARZEDL 1QIEt mAAH|ZFO| BE ZEASHACKStatistics
Korea, 2012). J12{L} O]l AR SMOZE HO|H {7|ssAE1t
BEsdsitE AF5H0| U0l w2t AL Bt AdeE HYE
Ct.

20118 =L MetdsitE AMEREsE 32 2,029 +=F0|0
20123 AR EREE= MYA CHH| 13% ™AE =715 3X 6,800420 2
FYECKKIm et al, 2012). 27 AdsHS D2fsRel d%
SHOER M3 43t ZUS| HE X AZQHHo| Cfsh 240
SO0 2t Iu ASME A-REE XSHoRE ZifE
HLo|Ct.

Jd8Lt =2 7H4ar AlZeEdo| ot 38E9
SE Y= Fojaeelo] AAHS| EXCL CHE HZat H
XA SAMEL MEO| H|CiAE M(information asymmetry)O|

O] AT} AHIX} LEOIM = I YAXZL BV |ES &

<CFL

|.

oy K ofn

E
12 &
QISEXE MUZE +ASH=X], THOHXIZL ASH|
SEE H2SHHEA TOHSH=X] ZHESH|7F ATHE
Zo|ct Jde2[n FSUANME 2 s2t detdsit
5 o2 =g 72X O E HEFo| Huwst
407F 0|9fe 2HEE YAstALE oE S5, sl
S8CE Y2 ety gNe
Foot 30| Hs{ datrt 3X| ot
Metdsits Ao 2ile SL-EH|
2ot 7|l oiAE 2of ¥ WS

A EICKKim & Lee, 2011). IZHAsAt
AL}

>

ot
Q1
ox
u
T M

=2
>
rr
MHI
|.|-
>

tE UEESS
S2E(7h M7=/ RACk
A0 A AH|REQ| Al

sioff 2 ek oA

I oY 5O Mot
>
rir 0

1o
jor ik
NI

0x

o
1oy
>

AHIE TESHEEH 2
MetdsitEo| FOio =0 Feks 0[X|= Kl mstn
S0l 273t M2 O 8-S EX|l= A0l S35iCt
Hetgis2o] AH/0| B MBGTE Heo & Kim (2003),
Kim et al. (2005), Jo and Yoo (2009), Kim et al. (2010)7f QUCt. 2
gL} O|F A7l= YHAH|XIEE Oz Hetdsi=Eo 7S
71, TFole X TN, T A FUFT|, MUE|=Qt 150 Cf
ob Htg S8 mofste O OX|n 43d7 ZuE EfE 7MH

LLO o=

oz 287kt OAE Y&S MASHA] ot SHAI7H ALt
A

Ol EXQIAMof w2t 2 A= TgEsits aHE ct
Moot & LIOp7E B[R £, 28R M2], HedsitE Foele
o] HAE HTHeZ fYYEMN MEdsiE2 R OH

Hetshs o 550| Atk

2. 0|2 HjFat A7t

MetAdsitEo| F0f d=snt Fof =9 #A= AZWSO0|E
(theory of planned behavio) 22 MHEM £A O[s{=ICt. O] O|Z29]
FEXR Ajzen (19910 2I5HH 74010 HESE OFY += Ue o
AMaole FO|Fl SHZ(behavior)2 YO 7|= O|L(intention)O|Ct. 9]
T MA 3o AEH Mo ZHES o= R OfF At
0| 7|20l =3 FEE LIEMHCE ut¥oz, FOiF A0
BoSE o|57t BU+E SF WE0| s JHsH0| ECh 1
2|31 0] 0|22 29|z AFXQl Fets DXz M 7HX| SEE o
MROIOZN WSS TFst Eff E(attitude toward the behavior), =+
THH(subjective norm),

X|Z=l 5 E K| (perceived behavioral control)
= THSot

1=

AHRISS Chtt Q0lo] Farg W BN 14EZ B8 Al
E2 MESt=O|(Furst et al, 1996), A SAES Lot AZa
2 RIt ASHEE Sl AH|AF M=o e & = Us 74K
K(merit good)O|X} R2|& ArE(ethical commodity)O|2t= EZ0| Q!
Ct. Shaw and Shui(2002a; 2002b; 2003)2 X=tAsAEN 242 22|
A AE0 Cfpt FOjdsES dHSH| fs) ~EE ALWS0|E

(modified theory of planned behavior)2 HM|A|SIH =0, AH|XtO| &
25 AZ0| thet Foiele= EfE, F2E i, X|4E dESH
Qe &2|H O|F(ethical obligation), S2|H HK|M(ethical
self-identity)0f] FeFE BH=Ct1 SHCE

QITFAIRIE N HTt REIH HEQ| FOQZ0| DXl= FEE
AHE M AP E(Loureiro and Lotade, 2004; Pelsmacker et al.,
2006; Kim et al., 2009; Seo, 2010) Huh (2011)2} Choi and Lee
(2012)2 Ct& O[3 ANE EOoiFE0, 49, 4208, 45,
S4E GOl ol WS F W42 Lepith 94, gal

HELENMO| tEsiES BYEME g0l OI2REb=E 7

Metdsita2 diksAtE0| Hig HIMER FE IASXHE0|
FONSIHCHD 743 2 QICE Lee et al (2002), Kim et al. (2005),
Huh (2005), Kim (2007), Kang (2008)0f o|8}3 AEAZFLS %Izt
SitE TFOfo] Feo| gesS F&= AR LIEMRCH StEsF2 O
HEcR Fetdsits FOASo Ho| daE F= AR LiE
LT Kim et al. (2005), Huh (2005), Kim (2007), Kang (2008)9] ©
27t CHEXO|CE J2{L} Lee et al. (2002)2F Ahn (2005)2] $ITLO{|Af

<& 1> dEFsitE QF 0|

S 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011
sz A 200 365 461 798 1,128 1,786 2.188 2,358 2216 1,852
AN o= A 21 33 37 63 9% 107 115 109 122 123
Qs Dok AR 77 120 167 242 320 444 554 880 1,040 980

HE
&= Nsor=ALS 102 212 257 488 712 1,235 1,519 1,369 1,054 749
NS AFS O] HE(%) 1.1 2.1 2.5 4.4 6.2 9.7 11.9 122 12.0 10.6




Mi-Song Kim, Hyung-Kyu Choi, Dong-Hwan Kim / Journal of Distribution Science 11-1 (2013) 45-53 47

O] oot Febs OIXIX| M= A= LIERSCE HE

ME0 FUiYSe| BA= A0t M2 OE ZuE

HOIFELE Ahn (2005), Huh (2005)2] AFOM= AHO| =5

TOYSO| Zet A2 LIEtHOL; Kang (2008)2] AH0iA= &

YO| HE+E FOE0 &2 A= LIEfRCL 0|2t 22 X0|

= MYy F8H Xojof 7|Qeittn = 4= QUCh
o]

HU=

083
X ZHZ GOl nHSIRALCE XY FRO| XtdsitE: T
&= OE ¢7(Kim & Lee, 201D)0M= 71 O|RE 7tFS
0| 80.3%E AHX|SFRILCE Sin and Kim (2008)2] HO|ME= A
HIXEQ| 34.9%7F 40| =20| 7| W20 XegdsitEs 72
SICtn 2 081QICE 2|10 Park and You (2007)2] AT AME= AL
=7|9F 240 CHet M8 =Q5HA CHECL Follows and Jobber
(20002 2HA0| O|X|= ZaE 12stof FoE 2H-HSk= AH|X}
£ sEXoz MAUS K= AH[X2} SI=H, 2 EetE AH|
AE2 dHE =220k AfRlel 59, 53| =taX duts Il
HMES TO0ists 40| Ao, BtEA| 2|H AN 2= ZASt
o ®MEZ2 TOiSHA|= Y-=CHHuh, 2004). An and Park (1999)2 £
HIXte| o|F, MAS FHOZ b AH|XIOA U SHAOIAMS B

nefste] ol2feh RQIS0| eEdEe| Fojo dgS OjEitts 2

WS EESIAULE Lee (2011)2] ATFOME AHIRLQ| BHFo|40] &
2+E HedsttEs 2 oMot FOeAY| FYE =LH o
O1[|-
L}

O|sfo] 0|2 i=olot MHEITO| AWSS BB NS
20| RofSOlE RojOIETt YES O
AH[xfe] QTEA S4B AL
A Z2 20l0] Y2 OXE BAS T 4 YUt MEAT

£ Fojolzet ROfSO| 2N BAS M K RojolE =

ol

ot
ot
o H
B
-]
S lo
=
ot
N
o

L DRSO OjXE ¥ BAS EASUK|D, 2 ATo|Ms
AZ@Sol20| wet of2f 2olo| Tojolzo| ¥yse ol 3, 7

o
=

ol=7t FOfASO| ks F= BAE 25t E4ICh oHH
Hegdsitae g Htfdgol 2 4300 2= ATHEE
ol AIFO| ZHUett. whatA WAHRE EOfRREDE ofL2t IS0
of CHet M2[7F AR M2l Fgo| e FA, A
(consumer trust) R0210| FOi2= FFO| ks F& A= 7+
g = UL Ot Z2 HIZOM 2 AFoME Chaa 22 aF
tedE 2oLt

HA RS 2IFESA S80 Foele R FOfASS| ZHAO
et 7td2 thaar 2ok

—

HI @ Oojd2 gdEh dstgdsitEel Foeleet FijdSo|
o

o=

H2 : 7|28E2 DI2YHED HEstt=o 7okt F10f
S0l o 2 Ao|C

H3 . DoHEAE2 MoHYUHED HEst=o Foio=et
TS0l o & Ao|ch

H4 . DASHEH2 MASYHELD HEstt=o Foio=et
TS0l o & Ao|ct

HS : DAZPYE2 MAUBYHELD HEstH=Eo| FOio=et

TofS0| o L2 oIk

<18 13> gpey

H : NS FEisMEol Fojolzol FYnel ¥He o
%! Z4o|Ch
HT : BHEQIAe NEisMBol Rojol=o] Mol e o
A zo/ct
H : AH|X} Azl Mssiigel Tojolzo Mol FEe
oj Zolck
Y TOjolEl FEsMEel TOHYSO Fhel ¥HS O
A Zo|c
3. oy
INERES
SN, TYTAIIL BHYL WAL 22 Lk AZ0| B0
UThet Lis BEEs0| M3 SASs Hothats try 28
go| SHHEE FYHHULL
AR MYA| DEsts 7IFES AP ZIYS Dol
MESICh DD BRI Tafolo MEBiCE YYS nafstol
Mefsich Bojzig mefetol MeSIth, ‘HolAP(ERlel HHYS
Tefetol MeEsich TOj HOlYS nAjstol Megich, (B (3tS
Defetof MefBITh QIEe maielol Metgit g Dafsiol M
Stk AlZtg Mesto] MBI, A% (@A HE %S MY
STk ofet 22 MEfSICh Do) HRUE %2 Mefsichel M2
282 S ZACIYUCE HZY, Hold, BY, A%y wis 22
S8 MER ZAfS M220| et SEX WSl BayoR %

Hetdsi=0] 7Hof thiet s A2 A8 =85 =0,
‘BE(SEO| B0, Sh(tsiE=n o SO, U (Yits

MEECH § HIME ZEX7F D, 2B @EER0 =32 =0

o o
o HERYE Sl TARILE Z4 B RF 5H HEz 5F

HetA =420l CHoh AH|ZE M2l 22t sHAE g5ez X
AfSh HMRRIEP (L HetdsitEo| MMXE T, “Eofxt
MEpP(Le detdsikEe| BOfRE =C0h, AS0FME) (L
etdsi=E0 2IB0IAE TEhE IHYSIRICE 2 AT
AMXPAMZ| THORRFAZ|, QIS03AMZ|= BFEA X H(reflective in-
dicators)7} OFl UEO| HMA X|H(formative indicators)2A 242t

2H[AG Mo Feks FE BAOICH
g9y XEZ FHYE= HEHQ 2 A2|H1S(social class)S

= & Utk YEHo= of Jfele] AR|ASE HEStaA o M
23| HY, nssE 45 MU S FYO0 1 UsS gulst
HLb 7ESXE FOf b2 ottt 0] F2 of JHQlel AS|A SO0
Jof Hg, ussE, &5 MiE Z28oks 40| OfLar of #=
=0 A=ASE 28A7| W20 o] Hes2 ¥8H XEO|CL



48 Mi-Song Kim, Hyung-Kyu Choi, Dong-Hwan Kim / Journal of Distribution Science 11-1 (2013) 45-53

ST XER SH IS ZH0ls WELBHO| 7|hEX| areCt
02 S0l Ol SEXI BSAFL 20 A54F0| WA
EiCEts 1 SE0| SX7F Ik B 45 QiCKlee & Lim,
2007).
MAFRFALZ| \
S —
mojRtAlE | ——
asoanz]
<73 2 AR} AlZlo] HAE XE 0H
FOjolE A SHMER I3t MSHR0IEY XHZs
A2S ROfE Zolch, UsHsAMSECE HME 20N ZHOICH Al
S ASHSAZS [OE 0T FHALSOH ToiS A
S Z0|Chol CH3H SERF BHSo| BRtOR SMSIACE ol X
= o 7|Q0) Cfet DAZHE 0]2 U PojolT B MG
o] MRS 7|XS HOICh HMNE TOE HO|ChE s=2e o
H}
— —

SHUEECH N T sitEe Sds Fotdl F7tE Aolch

HetgsitEel FujdssS F85ts Hols F2E ettt o
dATLE2 FOASS 010 F(Ahn, 2005), FHOHE=(Kim, 2007),
TOHEI = (Huh, 2005; Park & You, 2007)2| o 7tX| ZSHO|A umtetst
=M7E ALk olo = AFoME FUES HE HESUE
YT O A (102HA 0] 2 10-202HR0| 2, 20-302H40| 24 30-402H2
ogh 402H OlY), ‘sitE T Hetdstts E8Ba FOHEIE (%
of2h 5-10%0] 2k, 10-30%0] 2, 30-50%0[ 2k 50%0[4d), ‘Tletdsit
= T (FOIEY BlS, 12, 2-4%], 5-8%], 93|0|&hof Chst
SHA 2r3e| Edgez FFS0] FOid, FOiHIE, FuN+E
25F HHESIRICE e sitE Fuidas SYE0E. HE0E,
Hobd, MEHAE, TE0E, AEW, XA, 7[Et2 ZAlS 5

— O -
olct,

AlZ@H, 42, A, 28, =3, otih obd, otk olghofl A

S 204 O|AF MOILHAZ CHAICZ 2012 3% 30UEE 42 20

QUL e HEX|= T 41458820 0| &
S

+
Pl SYE 40358 Rt SHOR HEsio
|

AzEA0
Amos 7.00|C}. BIZEXMup AAbE
sS4, HoEsig 0| 54, £ 2 pet ggnel =4
9 BES BANGD, SUEE ARIL PIEEARY
Sl AL

HM2
—=

i

nx
mjo 4
oY
o[
Of
:Q
ful

4.1. ZAICHANRIC| EA

A

411 QTEA U MASAS TO0f EN

h
EMEHYRS| QT EA 8 HeE sitE 70 54
|

E
=

2 2 Chg <&
2>9F ZCh MEERE ofA0| 829%2 HAJ0| Hjs) B A=
40| O|4+0| 80.0%0|H HHAHHL 4434 0|CL EHFL2 TEO|
8} 49.9%, CHEIOIA 50.1%0|Ct A MEjE 7|20| 79.2%2 O|Z
of Bisk B3, U2 2002HA0|Y0] 50.1%0|Ch KA Y
I} 266%2 7P %3, CHSOR AFRE 21.1%E Ll 0|9t Z
0|, FeFsES FoiStE O F=H JgS +Ast= 7|20
g0| =3 ZALE[O] TEFsitE 2HAF RREO| E4E H
Uz HEOZ =HOICh

ety siE2 F2 F0dte 2= HA0EMA32%), SO
H(29.8%), TEOEEB2%) 0|t} TetFdsttE Fiil= F2
OECt SEOIES 83 oIROAS & + AL FET oA
102H0|2H0| 64.8%, 10THRIOY 202t DO|2HO| 21.1%O0|C}. 2kt
SiE bl N sitEo] FFF PO BTS2 5%0|20]
40.9%, 5%0|4F 10%0|2H0| 31.0%0|Ct XSHASAZ0| SASAIE
oM AX[3h= HIEOl 23 HA| gg2 € + Atk FT 7O
Blg 03l= 8.7%0| S1IBtD, 13]7} 48.6%, 2-43|7} 27.8%0]Ck.
O|et Z0] SEHAIS RE0| ¥t sitE2S POist A= A2
2 golx|o] ARZHE siZsts o XES 2MAtEE THECh

-

<E 2> ZALHAXIO| Q87 U XetdsitE 7o) E4
22 N %
I.

. o 69 17.1
of 334 82.9

o|of
oty 404 0ot 113 28.0
40M| O] At 290 80.0
ot =0/} 201 499
o Cheto| A 202 50.1
o= 82 203
Z S AE) 7|E 319 792
7|E} 2 0.5
gl 2009+ O[Tt 201 499
= 2002210 At 202 50.1
HMYz=e 107 26.6
7|2% 29 72
AR 85 21.1
o HMEx 44 109
AEY 12 3.0
THOA{H| A E 44 109
7|E} 82 203
=SOfE 120 29.8
Ch&otE 174 432
i S} 23 57
THEHA| R 10 25

Of&FA

T HEoat 33 82
olEfLl 10 25
= 742) 15 37
7|} 18 45
102+ 0| ot 261 64.8
10-202+2I0| Tk 85 21.1
Um0 20-302H40] 2 40 9.9
30-402+210| Bt 11 2.7
40021 0| A} 6 15
5%0]0t 165 409

-10%0] 3¢
m P02 5-10%0| 2t 125 31.0
(QsreArE ) 10-30%0] 3¢ 68 169
2roE 30-50%0] 2 35 8.7
50%0| Ak 10 25




Mi-Song Kim, Hyung-Kyu Choi, Dong-Hwan Kim / Journal of Distribution Science 11-1 (2013) 45-53

03] 35 8.7
13| 196 48.6
= R i IR 2-43| 112 27.8
5-83] 37 9.2
93|0| 4 23 5.7
Total 403 100.0
2) MBS B SEYR S U HE

(o]

—l=
3.34(0. 885)% 3.00(0.898)0|C}. XISt =ALS
Ho2 X=d3.31),
S= 3| LtEtRICE J2(a ztzko|
FYE(IojE MEtAHHE dme A 7
M(0.425%%*), THO|AJ(0.358%**),

=
=9

o

o BREZEPS %
MEHA| DE{Sle 2t
AZHGIT), HOYG13), BHG09)
M|z A ;Lnuoﬂiﬂro

Zt

HZE4(0.5490), 2

“"'(0.308***) #=o=2 UM, a

|"|>£_I¥

49

o2 | LIERTE FESAE0| J4X| Ql4{nt blmot3, AH|X
MEls ofx 2o BAEof UK ¥SS U 4 At
42. A4Hd 44
421 AREA 54, TOHOIE, TS| B

4211 44 Fojolz U ToHBS Ko A

S0 ool TojolE HFL 22 28986, 3013501, TofY
S WRS 27 19275 205690|Ck 2t W WRAOIS ZH
A R0joE, ROPBSS a - 005 SF0IN SAHSE Fo)
o Xo|7t EXfOIR| e HOR BISIECHIIY 7120, o40|

ST} HERSE Aojolcet oS0l Eoin T 4

BiCt.

0.01 +=ZF0M SHHSE Folot A2 HHHRLCE
&: X 4= A [e] S i Hd X—IO _L-:Q 7410
S HetgsiEel X thet BEs DUHOZ w2 A2 450, gsse pojes A oS Kol A
LIEFGCE 2HE(3.54), 14Z(3.49), 7HA(3.41), &E(3.28), B(3.12) N o °
o 03| ZDOA STRES JHX|Z =A QIAlBIT QCh kIS Oj=2&Ear 7|28l Foiels B2 ZbZ) 2.7774, 3.04940]|
SHE Ik o ZiZ¢ ZF RlC}H
SAMRO| Cfet AlEle QIE0E(G27), MARKG1S), DRG.I) & b TIPS @S 2= 18293, 2.08880|Ch % HEHE Aol
£ ZddEst 2ot FojelE, FiflEE o = 0.05 =F0M SAEH2
<& 3> g4 J|28AY
g N Ha HEHK} Hro| HELA
A 69 2.8986 82507 109933
Fojo|l=
N 334 3.0135 74975 04102
N A 69 1.9275 73846 .08890
TOAS
ol 334 2.0569 87437 04784
<H 4 44 sEa2 4%
Levene®| S+&4t AH ol =240 Chot A
S0 oo|zt2 _ oo Xt0|9] 95% AlZ|F7k
F e ¢ | mes | FoOEE | gay | M
=& (&) BEQLA shat !
— =SE5M0| 7}HE 2.155 143 1.139 401 255 11492 10090 -.08344 31329
- SE2A0| 7PHER] ¥ 1.069 92.629 288 11492 10746 -.09849 32834
— S2A10| 7PHE 2.536 A12 1.147 401 252 12935 11278 -.09236 .35106
[=)
°° | =2M0| JFEER| %S 1.281 111.189 203 112935 10096 -.07070 32940
<EH 5> ZABJEE J|sEA Y
A= AER N Had BEEHA "ol BEQA
o= 82 2.7774 65500 07233
Toiele -
7|1E 319 3.0494 78239 04381
o= 82 1.8293 68141 07525
ToAS
7= 319 2.0888 88752 104969
<H 6> A=4HYE STEEE +4d
Levene9| &4t AH Hao| s2ddof ofst A
co|atE o Xl0|Q] 95% AlZ|F7k
P somE | o« | mge | RUHE | ggy | Mol | TOMOM £
(€% EE2X stot et
2o SHAO| 7}HE 730 393 2.896 399 .004 27193 09388 08737 45650
- EEA0| ZPHE|X]| e 3216 | 146300 .002 27193 08456 110481 43906
s S2A0| JHHE 6.698 010 2.467 399 014 25955 10521 05272 46638
S° | =RAM0| 7}PHEX] &S 2.878 | 159.329 .005 25955 09018 .08146 43764




2 Relofet Xo|7h Exsts A
Chet Fojol=et Fofds2 ol Hiof 7|2
N2 LIEtRCHZHE XIX]).

Mi-Song Kim, Hyung-Kyu Choi, Dong-Hwan Kim / Journal of Distribution Science 11-1 (2013) 45-53

4213 a4 Jojolx 8! FOfMs Xto| 2™

| }, IE |. Ho|-O|A XIEI_|-

Sl
IOME WEL 242t 1.

o2 YISECL =

TojolE HH2 22t 2.8893,
9270, 2.14190|C}. 2+ Flche m

sl
a
i)
ini

gt A= LIERRTHEHE XIR)).

4214 ASE Fojols Y PUYS Ko Z
NASTED DASYEIe] Rojolz BRFS 242t 27898, 3.1968

o Zt7b 17496, 2.31850|C}. 2t ElcHe WK}
Ol ZW3 Zut TOHAT, PHYSS o - 005 +F0N SH
o2 Rolnj3t Ko|7t EXste HOR HHHLL 5, 18

J

5SS o 449 ‘Lé): =
EXPOIE Aot At FofolE, FOfAS2 a = 0.05 =M &  Of Cist Fojelzet FOfHES KNASECTH| Hls) DASEEO|
AMo=Z Fo|Olst XHo[7} EXfSH A= HWHAMLE F, HIgtds O 4ot Ao = LIEIRICHIHE X|X)).
A=20]| Cish FOje|=Qf FOHS S IE0|SHEE0| HIs CHEtol&f 4215 ol@d Fojolx I JAojl= Xto| AH
g J|s8A
S e HEHEA HDo| EEQX}
=l 201 2.8893 74532 05257
Cjsto| A 202 3.0978 76865 .05408
Z=0|8} 201 1.9270 80290 05663
CHsto|Ab 202 2.1419 88953 06259
oy =2 EE +4d
Levene| S& Ho| S2UMO| CHS t-test
oo|stE xto|o XFO|Q| 95% AlZ2|7t
(&%) EEQX st Arst
SEE2M0| 7}HE 2.764 401 .006 .20847 07543 .06018 35675
SE2AM0| 7PHE|X| &S 2764 | 400.732 .006 20847 07542 106020 35674
=E8M0| 7}HE 2.545 401 011 21488 .08443 .04891 .38086
SEAM0| 7PHE|X| %2 2545 | 397.251 011 21488 08441 04894 38082
<& 9> AEE J|SSAY
s o HEHEK Hro| BERQAt
2000t O]t 201 2.7898 63317 104466
2000t O] At 202 3.1968 182669 05817
2002+ O]k 201 1.7496 57618 04064
2000t O] At 202 23185 98148 106906
< 10> &5Y sEHE 4%
Yool sYdof Chst -AH
oo|st= o Xto|o| 95% Alz| 727t
¢ | xpex | TAHE | moy | MO VoI e e
(%) HEX}; stst Ast
S2A0| 71HE 5.546 401 .000 40698 07338 26272 55124
SHA0| 7PHEX] %S 5550 | 376.386 .000 40698 07333 26279 55118
SHAO| J1HE 7.091 401 .000 .56890 108022 41118 72661
SHA0| 7PHEX] %S 7.100 | 325.144 .000 56890 .08013 41126 72653
g 7|1=8A
Sl Ha HEHK} ol HELX}
40X O|2F 113 27677 67457 06346
Tofel=
40K O|At 290 3.0819 77870 04573
- 40X 0|2t 113 1.8260 65024 06117
° 40K O|At 290 2.1161 .90829 05334




Mi-Song Kim, Hyung-Kyu Choi, Dong-Hwan Kim / Journal of Distribution Science 11-1 (2013) 45-53 51

LeveneQ| S&4 A ool sdo oist -AH
- oolsty | _ Xjo|o Xt0[Q] 95% AlZ|FZE
o Rems | o | uss | ToEF | weN | ooy oo T e
. S2A0| 7pHE 1.889 170 3772 401 .000 31420 .08329 15046 A7794
S&240] JHEEX] %S 4017 | 234.052 .000 31420 07822 16010 46830
s S2A0| JFAE 14.921 .000 3.099 401 002 29013 09362 .10609 47418
SEMO0| ZPHE|X] %2 3.575 | 283533 .000 29013 08116 13039 44988
<H 13> AZUFPARHE M Zut
o7k ZE2ASE EESE2A S HEZEQA} CR. pZt <001 x| X0
H6 AZEA - FROjo|E (+) 061 070 034 1.795 0.073 7|2t
H7 $49/Al - JAOjoE (+) 245 288 033 7.503 ook X|X|
H8 AH|XFAIZ| — LOjO|= (+) 138 556 044 3.134 0.002 X|X|
HY FOjolE  — FOHAE (+) 721 645 043 16.918 ook X|X|
MOAYEE nHYECo| OOl W2 212F 27677, 3.0819  FAfSH Z1MO|Ct
Ol1, FOfH= Hr2 242 1.8260, 2.11610|Ck 2t FTHH HAA} ghHolAl, AH[XL ME7F FOIQ|=0| DXz FEH2 #EIH
O|F g3t At POfo|:, FIfHSE o = 0.05 =F0M SAH EAFE Sof HuY = %Ef AH|XE AZ|QE FOolE 7H BED}
o2 {oolst xto|7t tXH e Ao Z SHRCE &, MEd s HZApE 556011, ZHZOADL FOio|: 7t EFSIHZA =
=0 CHet POl et FijlESS MABTCHO| His) D HZFE0]  2880|Ch 2t gpd"I*'E te tetdsibE0)| Chot AKX} AlE|

O 2% A= LIEtRTHIHE X|X)).

422, AZTYTH BHOIA, 28X MEioh TojolE X DOHY
Sof 27
of Ero| ¢S AZHI| Ut WHS AMOS 702 HE

of AxEPgAIRY BA0|H 24 FPYORE FHRXEYHMLZ
0|23RUCct. 2E Azt AL, Chi-square=7.435, p=.190, RMR=.014,
GFI=.995, AGFI=.971, NFI=.994, RMSEA=0352 L|E}L} +=8% %
Ae ZHEo=z LERLCE I0[HE X|+s RASEO| 0.05ECF 2
42 Ty0o| DECH| XtzOf| HotSiCta THCESED, GFI, AGF,
NFl X|$E= 092CH 3 EHO0| MLt ZERSHCE RMR(root
mean square residual)2 0.05~0.080|5}0|H MEIst Doz HICHS|
{ RMSEAE 224-& H}EHAISICHKim, 2007).

AZEO| Fojo|=of Fo| deS O/E
7|12t AEA =T 061,
005 =F0M FEA=7I SAXHLE FOGHK| U2
WL HIE o = 005 $£=F0|A 7H20| 7|1ZE[JAX|T o = 0.10 M
Tojel=of FE¥ES FCtD & oKl UCE AEX|T O IFH2
ojojgt Zio|ct.

st@olAlo] Fojel=of Fo| Y2 O/ AHolzke 7HHMHTE
XIXI=|QICt H2AS=7t 245, BEESIAZA 571 2882M o = 0.05
FEOM FEAFTE SAHFRLE ROlStD A 2FS F29t
AX|BICt. ==l AH2H-S50|E(modified theory of planned behavior)
OlM HAIE ANYE, 2218 420 XdsiEol Foel=o=
AH|XO| 2HAQ|A0| FekEg F= AQE LIEMILL

2H[AF MEZ[ZF PO =0 Feo| Feks 0| ZA0|2hs 7HE(HY)
2 KIXE|CE B2A7 138, BESEEASIL S56EM o =
0.05 =F0|N ZEAF7I SAHAXLE |5t AEO| HHSH £
2oF UX[BCE O] dite R7[s4HE0 CHet MEZ|ETF R7|sAE
TOjoll HA s F= ALE LIEHE Huh (20052 GI7ZANQt

240|2}= 7HEH6)2
EZSIAZ A7 0700|X|8F a =
oto 749; |_|'E}‘

7 RojoE0l O 23 WS FE HOE WAL

oHH, FOiel=7t FojESo| Fe Sg= ojE Ao2= 7t

[ y.y]

HO)= XIR|ZIRACt BEAS7 721, BESIBRAS7t 6452)\1 a
= 0.05 *"OHH SAHLZ Rolstn AFHO| 27Tt Fzet UK

ToHERASYE 02 A FOiel=7t SO S UH% Yot

SO X O AL
%“E E2 & == ULt

Chi-square = 7.435(5 df|

AR E P =190
THIEX )~I§| —>‘ oo s ‘H‘ TojsE ‘
S0 E

\aaag\ \%@ﬂq\

<38 15> PERYFALY MZNEES =A%)

(9]
Y
rhu

M= MEAlet 71X FUSS ez AR &t
i Hetdsit=ol oot 2HAE AHRS| BEE HHE
aHRRS] £ I HFSLUEO i Mz27 MeEs
| TFOHC|=0f| DjXl= I O|FE HTH2= ToIACL

Aol = ZNE ROfSIH Ch3at 2ot AWM, AH|XHS0
daitEs dHg I Hsdnt HEdE 1 S5 1y
Jo= LIEfRCE. d2|1 o5 E—*|‘7|-’-.f- P TOfASatel o2
O4% ZoHAl LIEFRCE =M, SH|IAS2 o2 SEHOAM X
M=o ZHKNE = Mt QUCE dEbt w2 ZHK] 214
HetgdsitEo] et d2ls H2 Jgolch 58 Az 7|
o= Iefot AH[A=2| 2IE0tE, LAy, oAt dl2l= 24

X r|rriot ||1—j.| "l— |
= [r F_,_ |-II 0 U rir
)\l r lo = OHﬂr
I'IJE O e
_I

AN =2 ok oF 4
Wi
of rir
Rl

s



52 Mi-Song Kim, Hyung-Kyu Choi, Dong-Hwan Kim / Journal of Distribution Science 11-1 (2013) 45-53

327, 3.18, 3.11 &9 LIEIGCE AH|AE IEEL Rstds
= Toieh ol el Fuidas F2 Yuga o
Ch AR, g8, Z2HEH, o8, &5, 3 £
CITEAY £d0| tggsit=Ee oo S F
o 2t g8 #l o|eel BE B0 dY¥s Fe A &
MEL 7|2, astE, 145, noyd JHass HZ3sHE0| o
oF FOHC|=7t BT S, JHE AH|Xto| 2HEolM2
Fol ks F= A= ML CHAR, MeE sih=E0f diet
2HRE AElE Foiel=o Fo s F= AR LIERKCL Of
An, tetgsitzel ool FOAS0 8ol S
o2 LIEpRC,.

o|et 2 A7Znt= CHE1 22 AAFES
SthEe 08 TEOIM HEH oiES fIol
XN 2SN TdsitEol Lyt 7|
27F ULt AH|IAHE2 B0 HAL 20 H
= UEHez Fostl, HZd8s
A7| MZOIEt Ol HetFsitE AIFA

o

M
in}
»t
=
rt
rg

Rl
rr
N
A
=]

S

In

bS

i

dp
o9t Ofo
ok

kl < i
rhr
o

=

e

mjo ¢

b oriot
oX
of
=
4o

|
I
2t

ik

HT Jm
o
do0 =

bal
[S)

- OO - XO
o =8 RXA S0t =2 7I1ELY
g Za’t dss Qlolgct
S0 et M2 +F0] R2 =M
OARHORS, THOHEhof Cist 2H[XF M2[ 2|50] Alget
= FTOME AH|AIS| AZBAOIL; HHoMELHE Hetd st
=0f ohet Mz27F Foele Jgo o Z8 IS 0IFE EoE
Ch Jd2|a &H[R; M2ls Qik), 1E0IE Ehts
o et AV s A2= BT UE = HEF U g4
K| FEMA 7 =3t oA THof o) chet
£[0{0F oiC}. oHH, Tetdstt= 215030
A

e S e
§ [e]
jor I
mn >
mjo rir
e >

mn rr 4
2o
2t Jm
| ot Of
<
1o

m
ot
_|‘:_|

=l

t

=
2

=
-

>t
rig
o

- 1O —
= 20| g0 AR ok do|ER, sEL
SHEFTELHFAME MEA Al S TEsL
of s UEFEAILHY st 828 B 4= 27t A

0

7 SYUSMAEDSEER 0| 20121 62 AH[K 24008
iAoz ZAISH Zaf, SAZRIIEH Tt 28 1Y 1LLE Al
HEl SAE ZERXO| 43 QK|S 22t 47.7%0t 633%2 Lt
EFL{CE Ol RMEJ B0HN &1 52 S8 HsASME oF
Mzt CHUslEl JSHAIS M3 2y Tevt AL AlARSHE
A, MBS SEARO|ME EF OB Elarget marketing)

—
—
EQ8ict. 7|2, DetClstolA), NAS(E

1SA0M01d), BE2A0] &2 LH|AE

HErE ®olots

A 2002HI0J A

=y
=)

S
e
o

gl

2 FRUYez 2350 A=Y 0ES ToHoHoF Sttt A0
Mofel =dstoM OHAE S 2l

=3
HIsts i 2HlE ojet Ze o
SHE, ARSIMEIY SEMS XU ATS Farjdoz A= ZHo|
“gxo|ct

2 ot Maoinel | AH[Ke| JTEAE E4, AZT
A, SHZOlAl, AHIR} Alzlol TOjo|E 9 TONMS 7+ BAS F3
Moz gAY Aol DS M Mol SEMMO| fore X
AI#CHs © 2ozt ot dBLp £ onAnE Yuksisl|o)s
JER| RO QUCh @A, FAIHAXISO| +EH L X <o
SHHE(0] QICHs MO|CH 1|1 AH|X| Bto|ZAEROILE A
CHst R0le mefelx| 2o AL EXBICL S4 AT
M3 Ciglo] BHQIS ZAXIRE ¢ Tojolz U TojSo
ZHAINE YARBIE 2012 FULs AR Ys HRI} 0|20fX]
7|2 7icpsict,

o

pi)
o

rir ojn

A

Received: Octorber 18, 2012
Revised: January 02, 2012
Accepted: January 14, 2013

References

Ahn, Pyong-Ryol (2005), “An Analysis on the Characteristics of

Purchasing Behavior for Environment-friendly Agri-products on

Consumers in  Gwangju”’, Korean Journal
Agriculture, 13(3), 229-242.

Ajzen, Icek (1991), “The Theory of Planned Behavior”, Organizational
Behavior and Human Decision Processes, 50, 179-211.

An, Seung-Cheol & Park, Sun-Yeung (1999), “A Study of Consumer’s

Environmental

of Organic

Consciousness and Purchasing Behavior of
Environmental Goods”,
18(1), 14-25.

Choi, Hwa-Sun & Lee, Kwang-Keun (2012), “A Study of the Factors

Influencing Behavioral Intention for Organic Food: Using the

Journal of Resource Development,

Theory of Planned Behavior”, Journal of Distribution Science,
10(2), 53-62.

Scott B. & Jobber, David (2000),
Responsible Purchase Behaviour: A Test of a Consumer
Model”, European Journal of Marketing, 34(5/6), 723-746.
Furst, T., Connors, M., Bisogni, C. A., Sobal, J. and Falk, L. W.

(1996), “Food Choice: A Conceptual Model of the Process”,

Appetite, 26(3), 247-266.

Seung-Wook & Kim, Ho (2003), “Marketing Strategies and
Consumption Situations of Environment-Friendly Agricultural
Products in the Metropolitan Area”,
Organic Agriculture, 11(4), 15-37.

, Eun-Jeong (2011), “The Determinants of Consumer’s Attitude and
Purchase Intention on the Ethical
Consumer Studies, 22(2), 89-111.

Kyungok (2004), “The Effects of Consumers’ Environmental

Follows, “Environmentally

Heo,

Korean Journal of

Hul

=

Products”, Journal of

Huh,
Conservation Behavior on the Purchase of Pro-Environmental
and Used Products”, Journal of the Korean Home Economics
Association, 42(9), 88.

Kyungok (2005),
Purchase of and Willingness-to-pay for Organic Products”,

Huh, “Analysis of Determinant Factors on the
Korean Family Resource Management Association Quarterly,
9(2), 77-92.

Jo, Je-uk & Yoo, Duck-ki (2000), “Analysis of Customer Loyalty and

Purchasing Behaviors towards Environment-friendly Agricultural

Products”, 17(3),

273-289.

Lee-Ju (2008), of Purchase

Organically Farmed Produce by Life Styles in Home Makers”,

Consumption Culture Study, 11(1), 1-20.

Kim, Gwang-Suk, Song, Jang-Gwen and Lee, Seung-A (2009), “The
Effect of Fair Trade on Consumer Behavior:
Ethical
295-315.

Kim, Gye-Soo (2007), New Amos 7.0 Structural Equation Model

Korean Journal of Organic Agriculture,

Kang, “Characteristics Behavior of

In Terms of
Consumerism”, Korean Management Review, 38(1),



Mi-Song Kim, Hyung-Kyu Choi, Dong-Hwan Kim / Journal of Distribution Science 11-1 (2013) 45-53 53

Analysis, Seoul, Korea: Hannarae Publishing Co., 398-402.
Kim, Sung-Sook (2007), “A Study on Consumer’s Attitude for Food
Safety and Purchase of Environment Friendly Agricultural
Products”, Journal of Korean Home Management Association,
25(6), 15-32.
In-Jung & Lee, Joon-Ho (2011), “The Housewives’ Purchase
Behaviors on Environment-friendly Agricultural Products in

Kim,

Daejeon Area”, Korean Journal of Community Nutrition, 16(3),
386-397.

Chang-Gil, Jeong, Hak-kyun, and Moon, Dong-Hyun (2012),
“Production and Consumption Status and Market Prospects for

Kim,

Environment-Friendly Agri-foods”, KREI Rural Policy Focus,
14, Seoul, Korea: Korea Rural Economic Institute.

Chang-Gil, Sung-Cheon (2005),
Analysis of Consumer Preferences and Purchasing Behaviors

Kim, Kim, Tae-Young and Seo,
towards Environmentally Friendly Agricultural Products, Seoul,
Korea: Korea Rural Economic Institute.

Kim, Ho, Heo, Seung-Wook and Lee, Ji-Eun (2010), “An Analysis and
Implications on the Consumption and Consciousness Situation
of Green Consumers”, Korean Journal of Food Marketing
Economics, 27(3), 43-62.

Lee, Haksik & Lim, Ji-Hoon (2007), Structural Equation Modelling
with AMOS' 6.0, Paju, Korea: Bobmunsa, 71-72.

Lee, Ji-Eun (2011), “The Effectiveness of Consumer’s Environmental
Consciousness on Environment-Friendly Agricultural Products
Perception and Purchase Intention”, Korean Journal of
Agricultural Management and Policy, 38(2), 196-219.

Jong-Sung, Oh, Ju-Sung, Shon, Hung-Dae, Yang, Won-Jin,
Chung, Won-Bok, Jeong Soon-Jae and Kim, Doh-Hoon (2002),
“An Analysis of Consumer’s Taste on Environment-Friendly
Agricultural Products
Science, 12(4), 433-441.

Lee,

in Korea”, Korean Journal of Life

Loureiro, Maria L. & Lotade, Justus (2005), “Do Fair Trade and
Eco-Labels in Coffee Wake Up the Consumer Science?”,
Ecological Economics, 53, 129-138.

Park, Sojin & You, So-Ye (2007), “A Study of the Effect of Health
Motivation and Environmental Concern on Choosing Organic
Food”, Consumption Culture Study, 10(4), 107-126.

Plesmacker, P. D., Janssens, W., Sterckx E. and Mielants C. (2006),
“Fair-Trade Beliefs, Attitudes and Buying Behavior of Belgian
Consumers”, International Journal Nonprofit and Voluntary
Sector Marketing, 11(1), 125-138.

Seo, Sun-Young (2010), “What does mean the Eco-Mom in Korea?”,
Consumption Culture Study, 13(3), 123-139.

Shaw, Deirdre & Shiu, Edward (2002a), “An Assessment of Ethical

Obligation and Self-identity in Ethical Consumer Decision-mak-

ing: A Structural Equation Modeling Approach”, International

Journal of Consumer Studies, 26(4), 286-293.

Deirdre & Shiu, Edward (2002b), “The Role of Ethical

Obligation and Self-identity in Ethical Consumer Choice”,

International Journal of Consumer Studies, 26(2), 109-116.

Shaw, Deirdr & Shiu, Edward (2003), “Ethics in Consumer Choice: A
Multivariate Modelling Approach”,
Marketing, 37(10), 1485-1489.

Sin, Chul-Ro & Kim, Jin-Suk (2008), “A Survey on the consumer’s
Purchasing Pattern  for

Shaw,

European  Journal of

Environmental-friendly ~ Agricultural
products”, Journal of Agriculture and Life Sciences, 42(1),
77-91.

Statistics Korea (2012), “e-National Indicators”, from
http://www.index.go.kr/egams/stts/jsp/potal/stts/PO_STTS _
IdxMain.jsp?idx_cd=1292&bbs=INDX 001&clas_div=C&rootKey

=1.48.0.





