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Abstract

Purpose — The cosmetics industry is a traditional high val-
ue-added industry in terms of the domestic demand, small batch
production systems, exclusive competition, and raw materials
highly dependent on overseas countries as well as an oligopo-
listic market structure. However, new foreign brands and growing
consumer awareness of inexpensive products, has triggered a
shift. In line with changing lifestyles and the polarization of con-
sumption, the industry faces a new market structure. Among its
key characteristics is the cosmetics industry’s numerous dis-
tribution channels (i.e., department stores, door-to-door sales,
online shopping malls, brand shops, and discount stores).
Therefore, the study of its distribution channels is essential.

Research design, data, and methodology — The study ana-
lyzed channel distribution power divided into coercive and
non-coercive power. The factors of coercive power included: uni-
lateral request of an increase in commissions, interference in
sales by taking advantage of a superior status, unilateral
buck-passing at the time of a problem, unilateral request to stop
sales activities, and a unilateral business contract; the factors of
non-coercive power included favorable payment conditions, offers
of various kinds of information, policy on commission reduction,
pride in market entrance, and promotion support. In addition, the
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mediating variable “interdependence” was applied to the ex-
ecution of department store (or mart) power and their shop con-
flicts and satisfaction to examine direct and indirect influential
power.

The methodology was a survey of managers of cosmetics
shops in department stores (or marts). The questionnaire, based
on a five-point Likert scale, included questions about basic per-
sonal information, execution of power, interdependence, conflict,
and satisfaction. The study distributed 198 questionnaires and
collected 131. Ten questionnaires with missing or hard to ana-
lyze data were excluded. Thus, 121 copies were analyzed.

Results — According to the analysis, the execution of coercive
power by department stores (or marts) did not affect inter-
dependence, but the execution of non-coercive power did.
Interdependence did not influence conflict, but did affect
satisfaction.

Additionally, the analysis revealed direct influential power: the
execution of coercive power positively affected conflict and neg-
atively influenced satisfaction; the execution of non-coercive
power positively affected satisfaction.

Conclusions — To offer suggestions for distribution business
relations in the cosmetics industry, this study investigated how
the execution of power by department stores (or marts) affected
their shops. More specifically, it examined how much the ex-
ecution of both coercive power and non-coercive power influ-
enced conflict and satisfaction, and analyzed the mediating role
of interdependence. In line with previous study results in various
areas, coercive power was shown to be the source of conflict,
leading to a decrease in satisfaction, whereas non-coercive pow-
er significantly positively influenced satisfaction. Moreover,
non-coercive power increased interdependence, which led to
greater satisfaction. As a result, interdependence had a media-
ting effect on non-coercive power and satisfaction.

Based on the results, department stores (or marts) should
look for improvements plans that increase interdependence.
Such plans could alleviate conflict with the shops, increasing
their satisfaction.
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<Figure 1> Research Model
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<Table 1> Demographic Characteristics of the Sample

Iltem Sub-item Number %
Males 12 10.1
Gender Females 107 89.9
National Brand 27 227

Brand Type
Imported Brand 92 77.3
Department Store 41 35.0
Cosmetic Mart 35 299
Store -
Position Department Store & Mart 22 18.8
Other 21 16.3

4.2, Efgtdat MEE HS

BaSo| ElY HZS  QIsto] Stol Q012 (CFA
:Confirmatory Factor Analysis)S AA|SIRICH, EEXX|X|7t 0.5
ofetYl 2SS HAHsIQC EHOIH QolEMol Alps <Table
2>9t Ztony, I AZ|=7t BF 0.70[40|AHLE 0.70] Z1te) i
HEIEH0| 2ELACH, HIZYH glo HAE Helstis Be
RSSOl W@ SAXSX4 3 05014 EE 050 Tpke &
HEIGY Al HELJUCID 2 5= UAUACHL ZYH ol AAe
S SAMEZX|LTL 03712 UYHQl SEITY FE J|Xo
OJX[X| RSIASL} <Table 3>2| attA 241 Zut HaatA s
o Ma #el ZEAsEL 52 ALE =QlL|0i(Yang et al,

H

E

2014) BIZYE $lo| AR Al EFEFHO| Uk HOR B 4
Ut w3 golx QolEM2 Sof HolEl 2olSo| ofE S
x| opEy| SYotol AT BHS MABION, AL
& <Table 31 2Tt Z12to] MR FEX|40t 420
T2 Hlme AN BE BR 2AEE go| 4l AT 2

HOp 2 Ae=E =olr|of RE 20l THHEIHO| ZHolr|QCt
(Lee & Moon, 2012; Fornell & Larcker, 1981).

EIE0| HEE SHRBSS FHOR LMY St A
2y ATS MASIYCD, ChP oM mgoln s
(o]

Cronbach's o H4=2 Z23}QCL Cronbach's o A|4== 0.70]|A
ZQ MEZ|MO0| SEL|UCID 2 4 USLKNunnally, 1978) 0.60]
dE AFOM =8 #FO0|7| Z0f(Chae, 2004) 2 A2l =
HYRES0| et LA Leo| EH ik HOE QI

co =2 1 20 HATT —

<Table 2> Result of Confirmatory Factor Analysis

variables first items .flnal Cor)str.u.ct AVE CrETPEens
items | Reliability alpha
Coercive power 5 5 0.879 0.594 0.877
Noncoercive 5 4 0698 | 0.371 0.647

power

Interdependence 5 3 0.743 0.491 0.655
Conflict 5 4 0.813 0.530 0.701
Satisfaction 4 3 0.827 0.639 0.670




<Table 3> Mean, Standard Deviation and Correlation Matrix
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<Table 4> Modification Indices for Modified Model

variables 1 2 3 4 5 Path M.I. Par Change
1. Coercive power (.594) NP —~ S 8.458 02
2N - P-S 8.020 -0.151
. Noncoercive
power A51 | (371) P—C 15.047 0.235
3. Interdependence A77 A463* | (.491) .
Lusch(1976)2 XtsAt AtFOM| MZ=ZHAL7E SHUA0AH AL
4. Conflict .368** | .099 .089 | (.530) Sh QMO Slo SEAZ Uo| ZUHES ZJIAF|E ST QS
5. Satisfaction 162 | 433+ | 414~ | 010 | (639) Ci2l SHU2M, Frazier & Rody(1991)2 72%3 A Zsn o
HolEl 2522 LR YU HeEtnt HIZYH MEfo| #AE
Mean 297 3.18 3.29 2.94 3.32 oS CHE 9RSo| Aot []|-jlc_|-7|.x|§ 2ot MEke 2t
SD. 820 | 635 | 628 | 546 | 525 st F(+)e| HAE 20, HZYH M2 45 B()9 tU#I
o £ =L
p<0.1 R U HIZYH EO| WA BHEO| 0K IS Crst
=0k A OHLEIM._IZ-II Wilkinson(1981)2 748 LHTAY /}_fgg
44. 7HEHT iAo o APolM HIZYUN &t BES HHo A 2
1, ZYHel dif HEE2 f()Q AE ZINCtD SIFH, Tu
g7l B0 ME 7tEds ABO| Aot ZREMS S%t T+ & Han(2009)9| QT0AME ZME SHED HIZHE gtEo=z 3
ZHEEA DHS 250 MHlE(E EIfE)OI YN E= H| 2510 M5 At HIZYA 22 AMA ot=Ear HIZHE oE
YA 2ol AL U Fmeto| ZEa BHEO| ojiet IS I} A0 BE DHEQ| M(+)Q ¥HS O|FOL} ZeHH sle
= AO|X|E =olstaxt OFO*OEﬂ “SOIEMO o7y efle=z D=0 ofier Fex  OX[X|  A/UACIRL  SIUCEL Yu &
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<Figure 2> Results of Modified Path analysis
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<Table 5> Summary of Hypothesis Tests

Hypothesis Path Estimate | t-value P Result
HA1 P—l 0.111 1.367 0.172 reject
H2 NP—l| 0.450 5.56 0.000*** | accepted
H3 1-C 0.025 0.287 0.774 reject
H4 1-S 0.301 3.587 0.000*** | accepted
H5 P—C 0.364 4.266 0.000*** | accepted
H6 NP—S 0.326 3.903 0.000*** | accepted
H7 P—S -0.262 -3.497 0.000*** | accepted
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