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Abstract

Purpose - As more low cost carriers are introduced, the competition between the low cost carriers to become the nation's
leading low cost carrier is also being intensified. The purpose of this study is to select various choice attributes for low cost
carrier and figure out important factors that customers take into account for low cost carrier selection. The study also
involves in establishing the relationship between perceived value, customer satisfaction, and customer behavior Intention, in
an effort to identify choice attributes that are important to customers’ low cost carrier.

Research design, data, and methodology - To examine these research models, samples were collected from 247 peoples
who visited In-Cheon international Airport during June, 2017.

Results - The results of the study showed that, 'reservation service', 'airport service', 'in-flight service', and 'price' services
have a significant effect on the perceived value of the choice attributes. While 'reservation service', 'airport service', 'in-flight
service', and 'flight operation service' have a significant effect on the customer satisfaction of the choice attributes, perceived
value has a significant effect on customer satisfaction. Perceived value has a significant effect on customer behavior
intention. Finally, customer satisfaction has a significant effect on customer behavior intention.

Conclusions - Flight operation service has no significant effect on perceived value of the choice attributes of low cost
carriers, which indicates that the low cost carriers have not yet been well-established in the flight operation service sector. It
seems likely that low cost carrier will be able to gain a competitive advantage over other companies if they expand their
routes and improve the convenience of flight connections. In addition, the results show that the price service does not have
a significant effect on customer satisfaction of the choice attributes of low cost carriers. From this, we may assume that the
airline ticket prices of low cost carriers are already low, and the price cannot be a deciding factor in the competitive
advantage of low cost carriers. To achieve higher customer satisfaction of the choice attributes, companies should strengthen
the competitiveness of ‘reservation service', 'airport service', ‘in-flight service', and 'flight operation service'.

Keywords: Market Strategy, Low Cost Carrier Selection Atftributes, Perceived Value, Customer Satisfaction, Customer
Behavior Intention.
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<Table 1> Factor analysis and reliability of the low cost airlines selection choice attributes

Factor Variable Loading Eigenvalue Cronbach's «
Cleanliness of Cabin .823
Quality and Diversity of meals .764
) Variety of entertainment .650
In-fllght Speed of food and beverage service .626 4.138 15.327
service - (.861)
Crew attitude .608
Duty-free goods sales 517
Seat space 441
Quick check-in .760
Convenient of processing for discarded and damaged luggage .694
Airport Compensation for delays and withdrawals .678 15.143
Irpo Operation of the lounge .650 4.089 .
Service —— (.878)
Procedure method diversity .645
Provide accurate operational information .545
Safe and fast baggage handover and handling 537
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Factor Variable Loading Eigenvalue Cronbach's «
Reservation facility .802
Re§ep Ease of cancellation of schedule changes 774 13.386
vation - —— 3.614
Service Appointment method diversity .770 (.743)
Appointment and ticketing agents' kindness 482
Price of an air ticket .756
Priqe Discount service 715 3174 11.754
Service Frequent Traveller Service .680 ’ (:816)
Extent of the charge for excess baggage .643
Route diversity 771
Flight Visibility of operations .765 10.767
Opera_tion Non-stop flight service .632 2.907 (.567)
Service Convenience of air connection .611
Aircraft type and year 487
<Table 2> Factor analysis and reliability of the perceived values
Factor Variable Loading Eigen value Cronbach's «
. Deliver high value .896
Perceived Deliver services at cost .864 2.278 75.948
Values - (.841)
Appropriateness of charge .854
<Table 3> Factor analysis and reliability of the satisfaction
Factor Variable Loading Eigenvalue Cronbach's «
Overall satisfaction with airline services .894
Satisfaction Satisfied with aﬁltuqe of service to .al.rllne personnel .891 2989 74.733
Good thing you chose airline 879 (.886)
airline's service was better than hoped .790
<Table 4> Factor analysis and reliability of the behavior intention
Factor Variable Loading Eigenvalue Cronbach's «
Be willing to continue to use 919
. . Use more than other airlines .901 77.676
Behavior Intention Favorable explanation .896 3.107 (.903)
Encourage others to use .805
<Table 5> Influence of low cost airlines selection choice attributes on perceived values
Model Non-standardization Standardization
coefficient coefficient t VIF
Non-standardization coefficient | Independent Variable B Standard error B
Reservation Service 134 .063 147 2144" 2.123(.471)
Airport Service 247 .069 293 3555 3.062(.327)
Perceived Values In-flight Service 142 .070 .160 2041" 2.770(.361)
Flight operation Service .074 .064 .091 1.152 2.813(.355)
Price Service 116 .054 19 2.129" 1.409(.709)
Adjusted R*=0.343 F=39.205 *. p<0.05, **: p<0.01, ***: p<0.001
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<Table 6> Influence of low cost airlines selection choice attributes on satisfaction

Model Non-standardization Standardization
coefficient coefficient t VIF
Non-standardization coefficient Independent Variable B Standard error B
Reservation Service 133 .055 159 2.407" 1.939(.516)
Airport Service 213 .063 .256 3378"" 2.558(.391)
Satisfaction In-flight Service 146 .064 A77 2.299" 2.650(.377)
Flight operation Service A27 .062 .160 2.061" 2.695(.371)
Price Service .042 .051 .047 .821 1.464(.683)
Adjusted R%=0.330 F=37.425, * p<0.05, **: p<0.01, ***: p<0.001
<Table 7> Influence of perceived value on satisfaction
Model Non-standardization Standardization t
coefficient coefficient
Non-standardization coefficient Independent Variable B Standard error B
Satisfaction Perceived Values 570 .047 616 12.252" "
Adjusted R?=0.377 F=150.112, *p<0.05, **p<0.01, ***p<0.001
<Table 8> Influence of perceived value on behavior intention
Model Non-standardization Standardization
coefficient coefficient t
Non-standardization coefficient Independent Variable B Standard error B
Behavior Intention Perceived Values .568 .053 .568 10.793" "
Adjusted R?*=0.320 F=116.485  *p<0.05, **p<0.01, ***p<0.001
<Table 9> Influence of satisfaction on behavior intention
Model Non-standardization Standardization
coefficient coefficient t
Non-standardization coefficient Independent Variable B Standard ermror B
Satisfaction Behavior Intention .836 .044 775 19.188" "

Adjusted R?=0.600 F=369.146 *p<0.05, *p<0.01, ***p<0.001
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