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Abstract

Purpose — This research aims to investigate the factors that influence consumer’'s overseas online shopping behavior.
Consumers adopt overseas online shopping as a new buying way and more and more consumers prefer overseas online
shopping than traditional shopping ways. Consumers’ behaviors in this shopping experience can be different from other
shopping experiences. With the increase of overseas online shopping, we need to find antecedents and results of overseas
online shopping. Especially there would be positive or negative factors which influence overseas online shopping motivation.
To find the relationship, this study examines self-efficacy and impulsivity as major factors which influence overseas online
shopping. We also suggest that several attitude factors increase self-efficacy and it is positively related to customer
satisfaction. On the other hand, we assume that overseas online shopping factors influence impulsivity of buying and it will
decrease customer satisfaction.

Research design, data, and methodology — This empirical study data were collected from Korean people who experience
overseas online shopping. The subjects for this study were confined to shoppers who used overseas online shopping within
the past six months. A total of 267 responses were gathered. SPSS 23.0, PLS 2.0 software were used in the data analysis.
Descriptive statistics were used to show sample characteristics. We examined reliability, validity test for constructs. All
measurement items used seven-point scales(1= very strong disagree, 7 = very strongly agree) drawn from previously
published papers. Partial Least Square method was applied to find the relationship between antecedent factors and
dependent factors and hypotheses were estimated.

Results — Results show that perceived superiority, perceived ease of use, perceived transaction safety, perceived behavioral
control positively affect self-efficacy. Self-efficacy influences positively to consumer’'s post purchase satisfaction. Perceived
monetary benefit and perceived uniqueness motivated impulse buying. This can make consumer's post purchase
dissatisfaction.

Conclusions — This paper attempted to confirm the existence of both the positive and negative faces of overseas online
shopping. The result reveals that self-efficacy is a major factor which may increase satisfaction in the overseas online
shopping. Usually, we can think monetary benefit and uniqueness of products motivate overseas online shopping. But it can
also intrigue impulse buying and negatively affect customer relationship. Therefore companies should provide enough
products information to their potential customers and they might apply adequate processes such as recommendation,
comparing systems to build long term relationship with their customers.
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<Figure 1> Research Model
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232 =83t J7|XRHQl EMZ oF Zut MA| Mt dES A2t Lt gt S A 2|4d(compositive reliability) g2
Sl QQIEMo| &Y A&7t HYSHX|E LiEs X|&2 Sot0] A2t =3 EtEdES FYSIRACHFornell & Larcker,
KMOZt 7902 50ECtH &4 LEtRHeEZ 4R &% AEe 1981). I EHISH Lot Zhat S8 MY g2 3 Zab A
QOIEM0| et BESICE 3 Barlett 2450| ROISE  7IEXQ 0.7 O[4OR LiET)
0| 0009 LIEIL} BI5S 7to| ARHEAlE MEIHoR foly S 7to| BHAEIENS slolshe wotoRE OIS 2
ojni, QOIEMS =Cf BUHOR MAR| YBl0] SYHAC o WHs ASYCL SN NAHLS ZHs BxHS
671 S20| sl Q1M MASIHON 0| Zaus 3740 7H SREAM0| 1 9 ARjEsete| FREALL 2 JtE gol
CHM = RQIEM-S MAISISICE. Ste ZHdoZ2 HWAEAMEZEIHAVE: average variance extracted)
= AF8SIRICE O gfo] T7hdte| Sf24tat Bt ICHHA
<Table 1> KMO & Bartlett test OHHEICEA 0| ACkD & 4~ QICH 0|= CH2O| <Table 4>}
KMO(Kaiser-Meyer-Olkin) .790 Z0| ZHE = A=H Root square AVE t2 CHZMgHO| &
Approx. Chi-Square(x?) 3677.33 I, O] o] sl &=at FFo| CHE gf2 AEATHOA b
Bartlett's Test of af 190 WSt M 3 LIEILIOF BICE <Table 4>0iA &QISH = Q=
Sphericity 0| 0f g2 CHE Zhwrch 2 ZHOR LEiTh
Sig. .000
<Table 2> Exterior Constructs Factor Analysis and Reliability
Item Constructs Cronbach’s alpha| Composite Reliability
R15 .837 .002 -.015 .039 .082 -.011
R16 ) .830 .008 A1 .155 .062 -.011
R17 Perci'f"i‘ieease 821 -034 -.006 057 .049 244 889 912
R18 .814 .091 .000 .196 .095 1129
R19 .785 -.062 .109 .085 -.040 .158
R24 ) .003 .966 -.043 -.002 .026 .039
R25 Perceived -018 966 -.009 -.047 -016 017 779 864
Behavior Control
R26 .014 .963 -.033 -.002 -.020 .014
R5 ] .041 -.058 952 .023 -.025 .036
R6 Perceived ™ 434 -037 936 | -.000 015 030 899 916
Monetary Benefit
R7 .085 .01 .894 .027 -.001 -.081
R8 ) .148 -.016 .037 .870 215 .087
R9 Perceived 200 033 | 028 853 147 121 891 924
Uniqueness
R10 A41 -.009 -.020 .833 .254 122
R20 .029 .024 .054 .016 .821 .027
R21 Perceived .092 -.023 -.062 152 .820 A1
L .808 .864
R22 Superiority .158 -.014 -.020 .302 759 152
R23 -.057 -.002 .010 .399 .621 .083
R11 i 121 .105 .045 .263 A1 .833
Transaction 724 800
R12 Safety .323 -.033 -.072 .062 223 775
<Table 3> Dependant Constructs Factor Analysis and Reliability
Item Constructs Cronbach’s alpha | Composite Reliability
R31 .933 .012 -.038
R32 ) 932 -.063 -.031
Self-Efficacy .947 .948
R33 932 -.036 -.023
R34 877 .002 .026
R36 -.008 .963 -.036
R37 i -.031 .962 -.029
Buying a72 979
R38 Impulsivity -.035 .960 .025
R39 -.003 .958 .036
R40 .030 -.014 .897
Post _Purchase 754 730
R41 Satisfaction -.073 .01 .895
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<Table 4> Constructs Correlation matrix and AVE

Transaction | | orooed | Buying Post | perceived | Perceived | Ferceived A
Safety onetary Impulsivity Purchase Uniqueness | Superiority ease of | Self-Efficacy | Behavior
Benefit. Satisfaction use Control
Transaction Safety 716
Perceived Monetary 455 887
Benefit.
Buying Impulsivity -137 -.231 .963
Post Purchase 356 353 -432 750
Satisfaction
Perceived 548 358 -203 327 897
Uniqueness
Perceived 461 283 -.028 213 185 878
Superiority
Peme"’igeease of 452 212 -120 100 310 130. 819
Self-Efficacy 321 157 -.047 .100 .047 .094 A27 .906
Perceived Behavior | g4 350 -079 462 426 164 234 057 787
Control
* Diagonal : root square AVE(Average Variance Extracted)
** Construct correlations appear below the diagonal
Perceived
Superiori
uperiority T30 2.384}
Perceived Ease of
-193(2.116)
.214(3.408 m
Perceived R2= 319 .243(3.193)
Transaction Safety
312(6.,145)

Post Purchase
Perceived Satisfaction

Behavioral Control 2
R== 276
-.355(#.542)

Perceived .136(2.092)

Monetary Benefit
Buying Impulsivity
.145(4.17

Perceived RZ= 220
Unigueness

|
m

<Figure 2> Research Result
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5%2 7|Z=o= & O 1.960| ElCh = o] EMZANN= [} 42 Yutdo g DEo| Mahido| EXfSHH, 1 gto| 0.67 O
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olof 2t OIS I PLSE E30 e glozs TE ACH(Henseler et al., 2009).
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AlZto] ZCtn g 4= QUL o]oj| et AH|XHEO0| 7[tist= &=
Qo] #=F0| £ F UcLE {FEYUX =L TIHLNZS &
HIXIS0A FOjEEE 57| © &0 AEE NS5t0f, &S
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