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Abstract

Purpose: The purpose of this study is to investigate the influence of perceived risk and psychological distance on purchase intention when
purchasing a gift. It focuses on social distances and temporal distances, and aims to identify the interactions between these psychological
distances and perceived risk. Data were collected through experiments. Research design, data and methodology: The experiment was carried
out through the design of 2 (perceived risk: high/low) X 2 (social distance: far / near) X 2 (temporal distance: far / near) between-subjects design.
Participants were 241 undergraduates from two universities in Chungnam and Gangwon, and randomly assigned to one of eight groups. Results:
It was confirmed that there is a difference in purchase intention according to the risk perceived by consumers when purchasing a gift. In
particular, the difference in purchase intention based on the risk perceived by the buyer was found to be greater as the social distance between the
gift giver and the recipient is shorter. In addition, it was confirmed that the intention to purchase a gift was simultaneously influenced by three
factors: social distance, perceived risk, and time remaining to purchase a gift. In other words, when both temporal distance and social distance
were short, the difference in purchase intention according to perceived risk was greatest. Conclusions: The purpose of this study was to examine
how the relationship between perceived risk and purchase intention when purchasing a gift varies with psychological distance. This study found
that the closer the relationship between the gift purchaser and the beneficiary and the shorter the time remaining before the gift purchase, the
greater the difference in the willingness to purchase due to the perceptual risk. In practice, the results of this study can be used to establish sales
promotion strategies for various gift products. Above all, the closer the relationship between the gift buyer and the person receiving the gift, the
more differentially there should be a guarantee program that can reduce or eliminate the risk perceived by the buyer. There is also a need to use
step-by-step product recommendation programs that can reduce perceptual risk depending on the time remaining until a particular season, such as
graduation or Christmas.
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Figure 1: Interaction Between Social Distance and Perceived Risk
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Table 2: Descriptive Statistics for Experimental Groups

Temporal Social Perceive

Distance Distance Risk S hifern S
High 31 2.35 1.08
Far Low 31 2.71 0.97
Total 62 2.53 1.04

Far
High 29 3.03 1.09
Near Low 31 3.32 1.17
Total 60 3.18 1.13
High 32 2.72 1.20
Far Low 26 2.73 1.15
Total 58 2.72 1.17

Near
High 31 2.23 0.99
Near Low 30 3.20 0.85
Total 61 2.70 1.04

Table 3: Results of Three-way ANOVA

Source d.f M.S F-Value P-Value
Temporal
Distance (A) 1 1.119 0.377 0.835
Social Distance | 6.040 0.929 0512
(B)
Perceived Risk 1 9.957 22.523 0.132
©
AXxB 1 6.50 1.637 0.422
AxC 1 0.442 0.111 0.795
BxC 1 3.008 0.757 0.544
AxBxC 1 3.972 3.492 0.063
Error 233 1.137
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Figure 2: Interaction Between Social Distance and Perceived Risk
(Temporal Distance: Far)
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Figure 3: Interaction Between Social Distance and Perceived Risk
(Temporal Distance: Near)
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