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Abstract

Purpose: It suggests that in order to compare economic development between large cities, this paper aims to exclude factors such
as GDP, trade, manpower, R&D, then present newly an analysis of others (inflation, exports, middle-class, competitiveness,
digital). Research design, data, and methodology: In the period of rapid digitalization of the world, we would like to deal with
different analysis factors than before. This is because digitalization and prices have the greatest impact on the region in terms of
national competitiveness. Random sampling was used as the sample size of this study to generate various values for the annual
income of the middle class and the competitiveness index, and the analysis method was used. This is because the income of the
middle class can lead the digitalization of the country and accelerate it to standardization. Results: Based on these analysis, it is
necessary to reduce the inflation rate of digitalization, it is necessary to lower inflation rates. This can be more fundamental than
interest rates. If the demand for digitalization is reduced, national competitiveness, national competitiveness will lower national
competitiveness. By building a hub for middle class, you can reduce this inflation rate without China's oversupply. Conclusion:
This is because it is difficult to maintain competitiveness through interest rate control, as prices rise, and inflation can become
unstable. This study can seek digital acceptance by the middle class as a solution to problems like the regional economic

confrontation of new globalization inflation environment.
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1. Introduction
1.1. Surplus and Shortage Relations
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2.5. Recognition of Competitiveness
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3.2. Digital Economy between the Cities
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Table 1: Multi-Regression analysis
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Model: OLS Adj. R-squared: 0.883
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No. Observations: 50000 Prob (F-statistic): 0.00
Df Residuals: 49996 Log-Likelihood: -1.4205e+05
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