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ABSTRACT

The Internet is now an integral part of the everyday lives of a majority of people. Web users
are demanding web sites that offer credible information. This study tired to comprehensively
extract the factors that affect the perception web credibility based on preceding researches
and develop of indicators for evaluating the web credibility by goodness-fit analysis. I modified
more than 100 factors which presented by preceding researches to 28 factors, and allocated
these factors into the hierarchical categories like followings; trustworthiness, expertness, safety
are categorized as first level factors, trustfulness and reputation are placed to sub-factors of
trustworthiness, usefulness, timeliness and competency to sub-factors of expertness, security
and reliability to sub-factors of safety as second level factors. Finally this study developed
evaluating indicators for web credibility by goodness-of fit analysis.
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Increases Credibility Perceptions

The site provides a quick resy to your 1.8
service questions.

The site gives a contact phone number. (K9

The site lists authors” credentials for each article.
The site has articles that list citations and references. || ]
‘The site is linked to by a site you think is believable.

suchasa ine, or email 1

Pap

The site was recommended by a news media outlet, | 11

The site was recommended to you by a friend.

The site provides links to its competitors sites. 1.0
The site provides printer-friendly pages.

The site offers information in more than one language.

The site appeared on the first page of search engine results.

The site provides live chat with a company representative. m_
The site selects content according to your preferences.

The site recognizes that you have been there before. |[UE]

The site has ads that match the topic you are reading about. | K%}

‘The site is designed for

The site has a commercial purpose. |[EUK]

The site provid prehensive infc ion that ([P
is unattributed to any source. x

The site requires a paid subscription to gain access. l -0.9

Th site’s domain name does not match the company’s name.
‘The site represents a company that is having financial or -1.1
legal difficulties.

The site is difficult to navigate.
The site links to a site you think is not credible. |
The site has a link that doesn't work.

The site is rarely updated with new content. |E3 8

2.0

20

The site has proven useful to you before.
The site is by an ization that is well resp d

vi

The site lists the organization's physical address.
The site has been updated since your last visit.

The site looks professionally designed.

The site gives a contact email address.

The site is aranged in a way that makes sense to you.
The site provid: iprehensive infc ion that is
auributed to a specific source.

The site states its privacy policy.

The site’s design is appropriate to its subject mater.

The site sends emails confirming transactions you make.
The site has search capabilities.

The site links to outside materials and sources.

0.8

The site is advertised on the radio, billboards, or other media.
The site contains user opinions and reviews.

The site has ratings or reviews of its content.
The site lists well-k P
The site a nonprofi

: 9

The site was the first site listed by a search engine. |

03

The site displays an award it has won.
The URL for the site ends with “.org™.

0.1

The site contains content that differs from your opinion. |

-0.1

The site requires you to register or log in. |

0.4 I The site is hosted by a third party (e.g. AOL, Geocities). |

0.6

-1.0

-1.3

-1.6

-1.9

The site has one or more ads on each page. |

The site takes a long time to download. |

The site has a typographical error.
The site is i dl ilabl

The site automatically pops up new windows with ads. |

The site makes it hard to distinguish ads from content.

Decreases Credibility Perceptions
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o —

UFE A2y I} 20l
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