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S=elE[EtRlA] 2ot H AL EA|

0] 9] ZE(conflict of interest)> 7§12 T3
q%e A= olfo] Az FESHE 4
2, M9 AEH grEde FeE she
thopal Hoksl AFsto] ZEA)3HhSmich, 1998;
Thompson, 1993). & Eo] YAAE7}IE]

o olAA EJ/} ]S 7 = HA =S "]Ego}
J/}quﬂ}\‘} A= A 7(]%—% ‘?:]'7%

4
0 AU ol A% 4 A B £
-

AHEEAY, A BATE Y Bt Az
£ 84 25 4% 53 wel YW ¢
o AT 2 AL A, N8 B4 =

AN g oS BEE QAEP
(Lemmens & Singer, 1998; Perlis et al., 2005). O]
5L 1 AR WgA, NBEH, w
AR FEL olHla, wEA RARs
2 olojA+= AL ol tkSwift, Rizk, & Lose,
2017; Williams, 2003). L&t} o]&E A3l
H Age ARARAL RS BHE o
A o) gEee Al Aud APsAol &
7] W) &ol(Brody, 2011, &
2004), o]]FEL $-2 AHge A
T BRI W RS
7 adom FAKLEA, 2008 Lo &
Ott, 2013).

Moore

ol 1Y AFEL olAFE FFAIA A
Aol Aertare] 24 ARE JUstA ol

P E TS Htﬂ- fEQo7 o]F
AA % 3, o]
= #Hge A 7}1] P es
(Elliott, 2008; Lo, Wolf, & Berkeley, 2000; Resnik
& Shamoo, 2002).

A, ololFE] AA 2 H e 34 o
o FEAE A ololg A o]°)
5 AFe J9sE Aot 2008,
Elliott, 2008). A7 3 3= o] 3, &7

7@ 1%;1]591 1Ay 7].-—/H
2 4 ioke ol 2 wa
W(Thompson, 1993; Resnik, 1998), &4 <l
Al 7FsA o] Yral(Coleman, 2005; Schneider,
20100 33 9F-E Fes= MY sUE
AstA It FA7F ATHDeRenzo, 2005). HF
oz FE A0 GxEY BE ol ol
o] ololEE el A3 Yrke A

FA|3h= A o|tHTaha & Petrocelli, 2015). T}

@ 9% 482 183 49 75 Bew,
oEES B AUCE HeiF Bl
E4 9 WE G 9EH, ol u
RAs =949 O4EY 2 PF02 o
7 + Arkads, A8, 2017 B,
ZAA8, A740|, 2016, Crawford & Sobel,

1982; Koch & Schmidt,
O’Donoghue, 2006; Ruff, 2015), Z&} F7]7}
galel gmshe iz AlETaAE o
@ A9 B 294 4SS oblad
23l o 4ze =94 s} waee
F7hel dad QA BaEa §lo(Cain,
Loewenstein, & Moore, 2005; Loewenstein, Sah, &
e 2 By

2010; Loewenstein &

o] Ol=%0

Cain, 2012), ©]¢)ZE
A A7 Ayt wd@HoRke AL
At

npREto 2 o] FES HE'e AA, 3
T, /M 22 olosE #HH EE HE W
s EFete NEOE oFE FE Yo
U, Bt F& FEAME AAY 39, 30
£ At o]dFE S A=t el
o] T3 AR oS FXsk= ttd A=
S oJm|&thElliotr, 2008). AL} FIHA 7H
T3S 18T o, Fe= AA ¢ 39, 0
o Hl3) ol)FE Ao FAMS H4st7]

879 weotoz r1EkBill
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M - ZE0| / 012l5= MM A5 HAIR] Z0[Y X EtS0f TE £HA oAEY EA

o

Zideman, Eigel, Nolan, Montgomery, & Nadkarni,
2005; Ellior, 2008). °]}F& #e|e] ==,
A S8 Sp A T 98 B
= Z(Coleman, 2005), A=
Agl @A Aol Az B w
290 A4 AYL
2008), A&7F A4 v Z1]_-_(C1rystal, 1990), /]
APl o] bRl MEW AlFKoch &
Schmide, 2010, &AFAR oA AW sf5AS
d2l= WAIAE AASHE A(Church & Kuang,
2009) 5= & F Ut

e X X] ‘———

o] & WAA AAE A B L Jak
2% A% WsE d5she HEHd e
2, FE B3, 39, ARUANA B4 99

oA 2 &Io] USE ATKTransley, Jome,
Haase, & Martens, 2007; Yoon et al., 2005). A1
& ATLEL F8x}9] A AM(Forgas, 2007), A=
Aol ™ Al(Goldberg & Hartwick, 1990), E&] 4]
Ae)(Albert & Dabbs Jr, 1970)$} 22 H AR
SJ7 el B olvel, WAAe] Zelold
&(Pelletier & Sharp, 2008), WFE-(Cacioppo &
Petty, 1989), WIA]A] A|A] <=A{(Brunel & Nelson,
2003), A8 &= Y2l(Chebat, Charlebois, &
Gélinas-Chebat, 2001)¥} Z-& ™A1z WF W<l
S0l WA A5 g3 9FS mAE A
& Falsgr,
 ELECECELEEERUE =l
£ AL A A5 GBE xolr] )
7 ®o] A1E FA|o]tHCacioppo & Petty,
1979; Levin, Gaeth, Schreiber, & Lauriola, 2002).
$4, WA zelo) e EAeE 5 )
ofmg il 2HE ko] ANHEA
ol AL A A o 2 s
Aol 9 4 A= AL olH ATiChong
& Druckman, 2007; Rothman & Salovey, 1997

Tversky & Kahneman, 1981). A3 AFEL F
A& o) FAZ(Rothman, Bartels, Wlaschin, &
Sdovey, 2006, ¥4 A3} o) AHElA A
(Goffman, 1974), 33+ AA o £33 AHA
2012), A71-F4 o) glel-=4
(Eiser, Pahl, & Prins, 2001) 5 T} T Ao
e WA A5 &3] zols AT
o] T 7% Bol d7d FA= BA7

o] (valence framing)®] &I} Z}o], =
o g4 Zeole) vuE, T =gl
(positive framing)’-> EA AlAo|U Esg%o

A 2HS J2E= vid, 5

)

(Cassotti et al.,

(negative framing)’& F-AZ =0 _%;E]%
THPeng, Xiao, Yang, Wu, & Miao, 2014). 74
I BRI BN B SER
23 Ueel 427 APES S 298
B 18R YHAKL et al., 2011; O’Keefe & Jensen,
2009; Toll et al, 2014), FA7}7} AAwst {3
of AR ZHlold HA=A wEb =
HuZ  d@d  AHRE HIEHTKLevin,
Schneider, & Gaeth, 1998). Levin, Shneider, ~1&]
I Gacth(1999)F 159 AZA BA Ato|A
AA7ke] Zeold ads A, el did
o] 713l FL7 SAoly Aol thal FHA
Te FRFer X = o]
(attribute framing)’, 4], Z¥ 35 LA oF
AR Sl F47 B 43
I H¥ske HR Zgold

A, BEA 94U HHSE 59
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Schul 1995; Kuvaas & Selart, 2004; Levin,
Schneider, & Gaeth, 1998), &3 Z#o|S A}
&3 AFScMe diHFoR FAA Zg o
wol 3% TeolYurt ABA Aoz
a2 9 thBanks et al., 1995;
Chaiken, 1987). 3+ 7] A& =
= :LX%ZJ Egﬂ ]ulo /\]_ﬁzg |

Meyerowitz &

glolrg el A

= T+ AP
sgstele A=t =7 L]-E]—L]-—“:— BAA =
el AEe 7

ol A8Y A5 2
FaHE At & AeR ‘JrE‘rMWTverskY
& Kahneman, 1981).

WS O SE AREAT B o) 49
12 _145]. 1:.‘1:—17(4 _,]/\].7&7@01] _:_/\é

o 3.0

TES Y2
Zyo|me HLso 1 FHE GAEh
7}2 Reinhart, Marshall, Feeley, ~12]31 Tutzauer

oo7)E 7] 715 A5 #AAY Zg o]

s G dEY Al A APS F6
A &4 zgo|id His) THH &4 =
golgel A5 art & As e,
Gamliel} Peer(2010) HA] FAZ =g o]|o]
A7 #d T gl US4 HE
FA o adHYS Rasile. £4 =9
ool ol A HAIAS A Az
42 WYlol wiAlAl W&o W dA|s)
£ gon AnE RIS A4S 59
A e, & 84 Zdod vAAE 2
W&ol wkgsh= niet dAHA T4 H
7V ob71dtalL, ol TAAQ 71y A
B QA& X AFeR olojide Aotk

(Gamliel & Peer, 2010; Levin, Schneider, & Gaeth
1998).
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*} 1F7A% 93 FeA A YAl

2(2017)
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F 52 A5 AR AAE AN A
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A 3ok 347 ik
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w840 SRS 7o, B5 AHE TN

O

N
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3K habituation)Z oF7|5l] AHE q¥

7171 WZol, wAIAe wad 45 a3 3F
de duat Feje] dWAZF YehdthBedyne,
1970; Cacioppo & Petty, 1989; Nordheim, 2002;
Zajonc, Markus, & Willson, 1974). ool T}4ro]
M) AFEL A LA HA|A wE 3
T, & HAIA Y F8 HlE(effective frequency)S
T3t AF 3 H(Naples, 1979; McDonald,
1996), 1 A WAA| ol o7k Fa &
TS 57142 AR A A
THKrugman, 1982), H|A|A]&] RhEC] w2 57}
=9 A5 g3E ZAE A (Cacioppo &
Petty, 1989), #19] f& HEE /S HE
BA) 3 Schmide & Eisend, 2015) 25 A%
o w7t M FEAAE B 35F 35
= 1 ooz Hu Yt 53] Gomd
Goldberg(1980)2 F1E 13] AA S v
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AP Agol Bua 7 ¥ 3hdd)
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= Bt AAEY BE AY AHRE A
7P E w8 SAlol, kAl A 71 A
FHl 2 Abold] Y 100,0009S A F33)

ooz o]dFE AL xAE] Y,
B ALY AR 7 AHEH AF
AH HEVY BAE AF 320 tsteo
TASAT. AHE7Fe] 7t AHEH = AA &
A et HEYZL 43 T4 Hee] Ao
o 1000095 F3 FHOE AREE v
ag 2, ‘FEYS BHAAFS 7]EF 100,000
HoA ARE7Ee] 57t AREHPE Wl FH 0"
ARFETHE 3).
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o] 4z Fob ANHAT FA P W A} & 2AHYEA AAS) S, viAA
A meold #8 249 we} A}ﬁz A5 o A% msel e e FelsheA %7

sAAE ofehsh @k S, A4 24 4@ A3 WAEel
a3 bl el AHekES B Ba) B
344 ZYoly 2. YA xaz@ A Agel AR AedEs @ F9 B

Flﬂ
o m
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s
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A
T

[s)
2o 2Pt ARS IAARE s
R LR REE 211*16}04,
WA ARtzAel 34 d%E v AY 3B ¥ AF 4
A A9 FRA ANE dfskich AR, AF A9 B BE B
SRR mAol, $38 myold, E

$R4 meog 2. YA THHF Wl 23 F shiel 2] A IPHY
AEe FAANA 2 £0E 4L & Axd o, A A Asel B ZE o)
ek HAAE ANS, IHENA A4 A ARV eel HEHASE ARsdn

BAEAY ARE oA ge At ER AF ARulo) ©E AHA we A

249 A3hg Anse T wee g RE MEE
HYE B £9 )48 A D5 8AL

MAR 2. oWF BEE ANNA % As 4P Felgons, 49 FIB
skt st 1 TS weE W HusT

AA
A A ARl T3 F

£R9 A4S 9u 7, ded
52 1548 gEsd. B ATE BHEY ANFTUES 27
3] 43}04, ol A} B AN B
A% 9 So] Qe 44 54 A%} HEA 2
B A BY H, WSS 3W 4 A 29 59 A5 2 Aol AU 4w
Afe £2el A% 928 2da A% A oz AgANT: Augo] 52 AET
3 9

A5 E8L ok

g, A i

ASA AnE Be B AL oud  EAuy

z219] dgol MAHJ=AE HAetetr] s

14 AE D2 E:= 2g gfu At E A E4 EBEALS IBM  SPSS(The

& = s
o] Al AHo] dul} AHFettar Az} Stacistical Package for the Social Sciences) Windows
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2|ata|X|: 23} 2 ALS|2H|

Vesion 2402 ol&ajel AAE AR o B4 Az}, wAAe el f33}
1) A5 AR Zaloln 4R Atk H Ao 4EAE Bl BANCE 9
W WA AS wAIAS whE S 7Eo] A SFA] BUTHEG, 180) = 29, p = 94, n. s) L
48 A L A7) ANE FARI) A o wE Ao FAIEG, 180 = 353, 5
A wHE=A AR A (repeated-measure ANOVA) < 059, ZgolW #89 FaIKF2, 60) =
2 AN Do, maol 470l B 319, < 09 BF FAROR felat
£ 20 7 folld Aol ANEA Sdat  tgow Zeloln fdl Be AolETa
71 980 booferroni AFE RS AASGE o F Aol B8] SI3k0] bonferroni ALE 7
Ao, ghEo] W £ F fFovd 2 Ae AN A, A Zdod e
o7k A=A FAder] Hsl v oWl A st Ad F HE Aot folgkE 005
2 ANEs szold BAReE folait. W 33
A zeloy Puat ¥4 Zaolw g
Hole BAACE felaA wsterly -
2 98, u 5, FRA =#ol A} wHst 3
R R EEER R
oAIR|S] Zafolel RHT EHE WA ME ¢ = 37, 0
AelzETasel Ko ZE Do W Sgo] e Aol ETAE
Wsh e B3] fekel T oyl A
45 WA maoly fYFHA ma AHL AN A, wE Apel AT
oY/ e olmIAshT v 13 T FF T FAHCE FoT uA FE
28)33)/48))el] wE A]FTFAFE] ZolE oAt I A AFo] TEEJLHEQ, 60)
AR 7] Qe RHESY BAEAS AABI = 748, p < 05), 1 9] F WY 2 ¥ B
=AY &0 S Vel Wi W FFE HA
W
Z 0|9
Pl E 23 9 3 BE
M (§D) M (8D) M (D) M (D) M (§D)
<8 MAA 1.86 2.38 1.18 1.84 1.23 2.44 2.05 2.13 1.58 1.52
(n = 22)
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Exploring framing effect and repetition effect of the
persuasive message on moral decision making in

conflict of interest

Saeyeon Seong Kyong-mee Chung

Department of psychology, Yonsei University

Conflict of interest (COI) is one of the dominant circumstantial factors of moral corruption across various
fields. Several management strategies have been proposed to prevent self-interested decision making in
COIs. Among these strategies, message persuasion has been considered as a practical and effective
approach. Prior studies have found that framing and repetition are two of the major factors in the
persuasion effect of message. However, their effect on moral decision making in COI has not been well
explored. The purpose of this study was to compare the differential effects of positively framed message
and negatively framed message, and secondly, to investigate how the effectiveness of persuasive message
changes through repetitive exposures. A total of 63 participants were randomly assigned to one of 3
framing conditions: positive framing, negative framing, and no-message condition. Prior to the on-line
experiment involving a consultation task, differently framed persuasive message were presented to the
participants. This process was repeated four times in a row. The results showed that participants with
positive-framing message were less likely to provide self-interested consultation than participants in the

no-message condition. Also, a U-shaped quadric relation between repetition and self-interest consultation

was found. Implications and limitations are further discussed.

Key words : Conflict of interest, Persuasive message, Framing effect, Repetition effect, Self-interested behavior.
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