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Shith. TAME G| mraf &vzbe Al
A Az Abggold, AzbE §84, EHE
¢ B3l AAFS $EU A
geld, o497 avFARA AES %
s anlAee BEAAN Bt 74A 2

fr ol

|

S 11 -



sHEARBESIAl: AR 2T

o

FARA AFL Seoe Al ¥
dA TR AEsl olFolAn A 59
AERu WL, e I L AEE

53t —ﬂr e avlg7e) Waz <

(Beatty and Kahle, 1988; Munson and McQuarrie,
1988). Sheth®} Newman, Gross(1991)= A=
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=
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A AnE, 553 A1 s71A] &
55 74 HEeg, 08 Ad 2384 ¥t 7
A o) agthE SPasi.
R o 2 AAS| Ao wE 7 Z#H ¢

rlo

- 15 -



e NEIEPE

AHIRE- 2T

2 ZYde 7H AA 2de wig vt 2 AFAAC gig ye2 ® 13 o] YE

Y & 24E 128 oz AR, ¥ Uk

TG ZEU2 F 7HARl 2% ds AAE
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Ax=s xﬂ%@}ﬂ_o_ o] ®© /M¥ F; AFE =EFIch A2 o
2 A3 d] 4714 FnHgENY = X 7}

B 1. AIPHEES, A, AMSA 79l 2x2x2 MA|
SHHT TEAS
A7 70 A 8K(S0)
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Bl 4714
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A1 wIAIAL B A7 A8l e a
A o] ZZo] ARAoZ o]FAHEA =
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o
O Ay, 584 Ade 4
M ¥ Syxoz, AzoEd ||
42 584 AIIEEY o dsoEdos
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0o Ue Hiow m8e Reun o ¥
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2w Al 8 Su8 z2Auz
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17 -



h=glEleelA]: AB[AL- T

o

# 3. A7

ol & Silde| FUEizol Fofo:
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> pSCHTHINVER)=4.21, p=ns) (£ 3 Z
Z).

=4, 7H 19 2PiE AsHrEa 94l
ol mhet AHjate] FagE 9 Fujofre
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wpsos FnejEst Fole o] el %
10d Askga el Ao 7 gols =9
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=
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SC * MA 8.72 5.09%* 32.16 16.58%3#%
MA(EZ] vs. E3h within SCEY 94 S5 9.90 S.10%*
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INVS INVES
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2 =3t =g 23k
FuEH = 3.44 4.03 4.70 4.48
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FEES zfo]E Ho l A FskehE v T F
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F1, 60) = 0L p = ns)3E 10 & 27 4 F
=)
A2, BEAEH AVNdAse 35

A A WAl FAs AN AA37)

ol 34999 AoIE ATA02
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7b T AANY WES ¥ 5 FaHEE
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b E2 FUYEE EPOMuaNVESHE
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= ¢ LquC o] AAY w7t FEAAY
WoET w2 THYEE EATHuINVES*
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ol BE A A eleAnt oA
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4 Az, JzoEd ARG SN 2
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2] 53 2] 53
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12, 4ZOEH APHEHEEte] 22, MY & AXA Alof9] olH|Y & d=AZ=}

[ [ e | TM—_—O
FIEHE Tuje =
SAAAINY) & AR 3] A/(MA) within SCH T BT A F Fk BIAF Fgk
INV 1.23 82 15 .09
MA 9.97 6.67%* 23.49 14.02%%*
INV * MA 1.54 1.03 95 45
MAE-2] vs. 3D within INVE-S and SCA S 1.79 1.20 7.32 4.37%%
MAE-2] vs. 3D within INVES and SCA S 9.91 6.63%* 17.37 10.3G%%%
*p<.1, *Hp<.03, *H*p< 0]
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=94 Aol Fokd MR 53 Zad A o 3HA Fubs
7Hd 21 - A=
2 ool By o
B5o)2H ArAde] dske 2EAE o) Zod A o FFA Ba
71 22 e
ge 2 Pl B Rolk
by gy RS e AEe A% vel b A B3 ZAds AN
7 -1 A
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The Effects of Self-construal, Price Frame and Characteristic of

Innovativeness(INV) on Purchase Intention of Innovative Product

Hun Ho Choi" Hongsik J. Cheon”

"Ph. D. Candidate, College of Business Administration, Soongsil University

PProfessor of Marketing, College of Business Administration, Soongsil University

This study was designed to provide insights regarding the effects of self-construal(SC), price frame and
characteristic of innovativeness(INV) on attitude toward advertising(ATA) and purchase intention(PI). Firstly, we
examined ATA and PI in two types of self-construal (independent self-construal (SC inde) and interdependent
self-construal (SC inter)) on the extent of product innovativeness. Along with, we found that there was no
significant difference on ATA and PI when consumers were exposed to the product that has high innovativeness
(Market breakthrough). However, we could notice that SC_inter had higher ATA and PI than SC inde when
they saw the advertisement of low innovativeness(Technological breakthrough) product. Secondly, we examined
ATA and PI in two types of self-construal on price frame of mental accounting. Segregated price frame was
preferred when independent self-construal was primed, however, integrated price frame was better for the people
who was primed interdependent self-construal. Thirdly, we tested ATA and PI in two types of product
innovativeness on the two types of price frame, and we found that people better evaluated continuous
innovation when we suggested integrated price frame. However, people liked segregated price frame when they
are exposed to discontinuous innovation. Finally, we examined the interaction effect according to whether primed
self-construal was independent or interdependent on ATA and PI. This study showed that people were primed
independent self-construal and continuous innovation was fitted with integrated price frame for ATA and
discontinuous innovation had higher ATA when segregated price was given. People preferred segregated price
frame for PI in both product innovativeness. There was no significant difference between INA and MA based
on interdependent self-construal for ATA, however, people preferred segregated price frame for PI regardless of

the innovativeness type.

Key words : self-construal, mental accounting, price frame, product innovativeness, innovation vesistance, regulatory focus
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