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dehs= 5 FHAT WFE st 7]
mEel AR AR V1= Fa AA
AdH ] AAY Ixetas FAF AR
ey 845 7lsd 22 71EA olHo]

83 9902 ¥l vk JrkMalik, Dhir &

Neiminen, 2016). 3}A]

E‘
o
}01[
o
ox |
ot
N2
N
i)
o

o, &4, d%o] L3457
Haol BHES S Aol A HE R
BAE FUAs 2 Halssl 2 7
WA &0l TUY HAEE Lwlshke A
gt AR TR 2530 59 A4 2
Asel FasHl 288 5 Aok ol of
el A QIZERE o] 8t bRl vAd
AR

T tlgt olafol A volr} FujAA
Ares EX dgo)x] 9] AFRS Fosl=
= gozn o B} PFF

Ho

ol 44 =Hzg AdAoz uE A
o) QAN Be 290 2 & U

/ UAELD M| FOHARY SR-F7(7} 0

ISAS

125} (Huang & Su, 2018; Kocak et al., 2020;
Sheldon & Bryant, 2016), A, AH L A
9} o o]8x} B %A FHE

4 W
Fsaa shc.

A

OIAElTe] T

Eapd 2 <

olg&xte] F8 &l HYow, Al 7]
£ &9l eRIFe HEYT 3 &

f ZEl=9] %ﬁ% ojm| x| 7} EJ?MLee et al.
2015b). 1A &4 wHoj= 7jQl

T BNy 2‘ 2kl
2ERlol| A 2Fg vHE 244
ELHY gol2aEx el
o] HAAE AR F
Aolgon, HIs HAE

A

o i
=)
v
2 |

st A|ZHE Zelx9] v|E
E, /59, Jd2Ead 59 AR Ff 7k
o] 3AH 24 vy okA] gekstA Zlstelsk
thARE, 2016). AFR F 7ke] AAu|t
©(photo-sharing social networking services, PSNS)
= 70 28 A3 g1 3 Ao AlFge

2 84 289 A9 BALE dn w2
FHY 5 glom, Aol AFH A

- 59 -



S2AE[SEIR]: AH[A} - BT

29 & THE + Us By ol 7H
A FPE& BAE(: WEgo} AAE, of
i, 22 F) JA] 2BAET 4

He s AA = ATHLee et al

s
2015h). & A9 B
]Esﬂ OU:] /\]-ﬁ-

l'I
o
Og‘:,"
OPH

G Hige) 3

o onlg gRSIRTE olFAs &S %
GHe M FH0E 20 BEe B
F3 gl olejd AL oAl HiE A

Shi}o]ThStatista, 2022). 491 W] I A}
AEo] a7 Hit 197 o] ARlE ¥
P A mf et} 1,074739] Abxlo] AAE L
THWise, 2022). QXE}ZHL AA A 714

SR A8 vYo] FHE A 4995
ARG on, A 20229 78 7FoE 9
2Ef oA FaFEL 149 437 B
gate AFEAA B E =28 AT
(Statista, 2022).

A=eb2#2 719 ARl vHAR AR
YAleld oz A2 TH fEdEs
-85 Utk QIzEado] wAY EFE
7199 vHAE #YASAA AR e

< = 2ok AA, o]&Ae] AFo

= Zlolt}. Flo|2&E 3 Hluste <l
O] 7S Hat 354 vlvke] o]8-xb7}
53] 18-244] AHZF HlFo] 7HF
70%7} 34 o] §AE| L

N\% 32 =l° oo O{N fr 2

—

U, dAle 94 5129 B 9% 3 ol
82 4= A F25H -—7]—3}@‘1’4{Chen 2020)
53] 7 2 H2Ed S3F, A, &5,
o3 5 Fe& FE0| éﬂié}% xﬂ* ERL
2 vHAE dEIA 53] a7l wAH

A2 dEA Ak, 2016. B4, I~
B3 o] SjAlEl L 715(#HS Hlet FFo|

O IS RRER FEY BAAE A A

SFCHHu, Manikonda & Kambhampati, 2014). =
ol&A= SAEL 7S FEf #<lo] Fa
Ao A Ro|} GAS gadozm IS 4 9)
o8} olsh 998 HE ol8AE i
°)11?} Jﬂiui 97, 9=d, 9
2 Aa 2% F9ERG O

1:13
=

71t & 9)\1’4—(Agarn 2017).

o] g1} == 0]%(uses and gratlﬁcatlons theory)

19e I8¢ E9 AL B2

Gurevitch, 1973). APATLEL o] 1i°ﬂ
sl o AlgEo

24
ez A Hli, $FHI pe
0431 rjofo] A& UTHGan & Wang,
2015; Han, Min & Lee, 2015; Liu, Min & Han,

- 60 -



F400- 0[R2 / AUAEI MM FUHAR SRE717t 0|SAHELSH Xl G&: 0184 S42| AERNE SHo2

2020; Shao, 2009). ©] o]&2 F43} Katz et al.
(1973)] <Jat, o]§AES 54 mrolE
o

Helske o FEAClY BEAFHU, of
§4 tro] vltelut vtk FE Ak
22 Me), olgFoeH 159 &7 22
A7) % oA e mART. ge
g7 F5F o2 AFEIA 54 virle]
g o §FHES F/1RAZ St AL Folo|
M, 2 A8 FEHE RS FUUIAES A
Hal 3t An B4 E2A o

g FHlste A 52 5SS st 1
F5o A& ks A3 225 e,
TS vho] o] &Ake] APd7Itie} Wl aLsto]
°ol&
T}

T Agste XA, #HH Hrle 4

4

2 Yeuye BFY FEE SE3tHKarz et
al, 1973). & o] &3 F= o]&9] A B
A, #ltjo] o] ge Slo] /AL o= 3=
Zol FolAA 4% &, 875 FFAA
F e HolE Ag g o] gFozH T
S A HH, FF ols A&HHo R o] 83}
A BckAFY, FES, 2020).

AgPAe] ostd, A5Hoz 54 vy

£ olg3Hl RtEE FEEE F /A BF

ol
_:3
i
=
e
o
Ay
rlo
=,
>,
N
R
e
of
a4
2,
=
ok

TAAE o8 F5 oL Erz A
28 Mg ol gl glo] olgAe) BE

of mA= 71 B LWL Aok AxE
aellA FR=E Tl 3ol oA

Q=B ol At ARlE Fishe Ae
& U2 Ffohs o2 A9 5 9l
SHEEA, 2017), 2 A=ERLH AN AR
of AREA @l S7hgel weEt HZel=
F-elell A QAzEpaR o] &Ake] AR Ff

2

Og‘:,"
offl
2,
=
=
>0 01'”
N
il
BN
~
>
%
re
-
N
)
o
o
)
ol

)Tk Lee et al.(2015a)& Q1 ~E}1

o
| &)
oo
>
il
lo
>~
o)
[
o
Ho
| ()
o

[rt
5
12
ol
L)
A
f

N NI TEER
UAE AR FRE 1A 57 3 An, A
97 AR, AT, AV P F71E
YT £ o8 oleld §7] F7E
A7, Axgad 229+ B2Y F4E
Dol 98 WAL 53] Q1zekay
ol-&2te] YA—EA FHAFA= AV|EH
2 ALFTFe 717t 7P 2 dEHs UE
Aok AEE, duEs 2 FERE0= §E
2 375 O] Z(TRA: Theory of Reasoned Action)¥}
5 7] 0] E(motivation theory)S g3l AR F
T He B ARIEF oo dFE & F 3
= SUI8AE 9F FU|AREA @A, T8
Tt WE F7IeHAE, EAE At
Aok 214§ A2 B4 ool A
S HAA Fe Ao Yehd whE Aopy A

e

O

unt

4 E7]5o] ol
Ue B9 AR B4 dEe] 244 9L
MAE AoR Uhdth & FH A@E
AT e Sme] ol §7-8917)o
oa) AE FHEHE BES 297 3R
o= A8% & UoE A

- 61 -



Agal neixwE Adel WEE BEsn
A8 BAY 4 Y= Aol AxE2Y

N
Jpu
[
of
N
%
=5
=
2
ol to
Ho )
o N
o
2 5
o I
U DY
=2

S

o

frtl

T

I Jo o

o, B

%= 30

ol

EE )

ofN g

o, f‘; [

&7 ok

N riu b o
off ¥ o2 ofl o2 2

fol
S
S
o
2
Y
Ky
>
b
o
oo
v
ofj
Iy
o
rh

d HYEDEY 0 12
QAzBlIg o874k AR

4 9P 1A 5+ Yt o8

*
ft
Ee)
i

)
b

oft
N
o o
[-'O

off
wn ol

& Stk 2 29 7%, 3
£8, A3A BAL, #3459 1A 5
7 AxBad Auze] U 484 2 &
94 B AR A B odwel ol
e A 5 9ee Tt 1
AE Qe Aulzd o §84 24
of el AVEE, A8 WA, 7150l
FVF FFL viow, AzEay Ay
2o U3 591% elwe] 29 L vl
Ae 7 2de f34, AVEL, A

TAAR Aoz Yehyith

ot

=

of

Al

=

9
=
5
2l
=
=

o] &= B &4 mtjolE o]&3dt= AH]
A= AR FfrETIE 2ARE A8 AT
T HESAH. HolxR o] gAY AR
P=of sl AF3F Oeldorf-Hirsch®} Sundar
2016)9] AFAME FHo|=E o] &AELS
AGA 3 B5S FoE2N P F+ ¥
A, 71€d PeHEA, A, dse
A% 5717 252 4 dvkal ARbsiAth
Malik et al. (2016)2] Ao = F|o]| 2 oA
gAg ARRls FHFeEN 52 F Ue
S71E A, I F, AI=E, o, &4,
AR T, ARA G, AREA ezt
T % 7 F7] 89& A AARY o]
o] AR Ffr wEEC] tiEiME oy, #

N F7 AeE, AR FTH 4B 2 A
o
=

2 g F7|v o A 71 A

© 7 JeERTE Nov, Naaman 2 Ye(2010)9] ¢4

T AN ARRE FHske A5 F

Q3 S PAE 57 Qe E2A WH F
=

NEAE, B9 94 F/E7IEH, B4)
7h EAE olgfd F7e ARl It A5
Foste H FIF dFS 1F F UASE
g5l t}h Sung et al(2016)9] AFNAE ALE}
a3, 233 28 AR FH 7]uke] SNSd
ol gAE] Ay Ffr FFFH RNE, F
Ix)ys Fisle 5718 Fetsia Ay
716} A3 - AT Y] BAE 2AL
AT Ay, AR Ffr 718k SN

AASRE B Qo} BA FT, 25, 7]

>
o

A

2

)59

u

(T o AU

o K
ol
=2
>
i<
it
>
>
iy
2,
o2
3=}
| ©)
i
>

-
o) HUF FAUF AF WA R

[0 of T i
o fU o do xt

By

3 1o

o

)
[‘_.LL

- 62 -



QA0 0[R2 / AAEIHOAI] TUAR BRE7I7H 0IXHISY OX|= Ber: 0187 SA°| ZBENS FAo2

& A7 9 =248 A8 wgo] AFA A AN AF7HA QIEElaf ol B A4 1]
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nxe G o FHE FIE g dE
5o}, 22 HAE=EE AP AHEES B 2B} o] 8t WEr 9} A&F I
Aol agel &stal 253 AZES BHo RE SHse AL o FHA Fad
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3 THE = Atk Z2 AR FAHZHol o A&TbeAEE BT ¢ AS B ofg
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ARS et A9 JA 2EE ojgF A 28 AdS #Este AFAES VIE
oje} #A-ol s F Utk ol gatso] &2kl AFUE | A=52<Q Fo
Z gurxdl gAg AR g, Al & fARIES stal, AEHeE ZREE ¥
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Aolth. ol olgAEe] Zmgln HolaA
AT ANE ARIEL R AR
W a5 AR B wEL o/FA i
AU FHAZA 359 Boo] £48 At
£ g8 UE Aow 4vd % g
A0 ole® Adse JsHago
A olgAEe) A, AT 2L ATEA Y
A Sqwa ohje} FuAk FH NE 0L
Gl we) o) Bl A B4571

o] Aolrk thehd & Y A B
ool A2EbIy olgAel o vl Al
A BHE AR BH BEEA) GPS

£ H Qo) 01§74l 4
M wek Aot et
A s ket ge A7

M b
pous
ro
X,
.
ﬂ
=
fd

ATEA 3. PN FHEVF DT

T

Azelad W TR BHENE 29
Aol dulEde FAS) 99 8
o) olgAkEe] A7l FHEY B ATl
et al., 2016; Nov et al., 2010; Oeldorf-Hirsch &
Sundar, 2016; Sung et al., 2016; Vilnai-Yavetz &

ofy
e o

S%=7|Lee et al, 2015a; ZEA, 2017; A
AAT, 2020; S 9|, 20169 #3 FAE

S BES HEYRS 7Y L BN

=

TFAHOZ, g2k, FA, 2WA 9

& &4 "holdXY AR Ff 7] #-
AN & PEFEAGED), A7IHET
73 2 =268, deHgFeEd, A9F
TGED), EARGED), BF F7 L A6
), ABAAGER), AFUE ARG,
AR FHGED, o6 9 W&
o2 FAHE SHTEL JA2EHIH o8 T
7] BE AFME BAEED L oNF FF
QEF, L83 NAGED, 71EZEED), A
THOET Y Hdo] 23 F ol 4

e
o
1
=
3
ao}
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5
4
(o)
[
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S
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A A< =
AA B7] B4 o) 23 AEdE A9
A a4, 46 whazte] @xdo] o}
A AN A ol = e 8ol
grslo} ke oA Wil T FEES A
Aske #8E AR =3 o=F 7px9
TEHE 2% #4g ) B A%
B #E W8 F deis el 1l 363

)
We AASEH. 1 A 157] F3o] AA
Ak doprh Az ad el FujAblE
AN 7ol sl 2B o84 407
(F=20, =205 thFe2 QI2Eagel 7
AR T et go] gl RS A7
SIS QA AXE A ARzl
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F400- 0[R2 / AUAEI MM FUAR SRE717t 0|SAHEESH Rl G 0184 S¢o| ARt

& T He olfel Wl AR oA
= AEdtER sk AT o] &Akso] A
AEF o)A L oln| Fio] mF I3 YL&E
o|17] W&o duEde FrtE TFA|7)A
erokth ek aSolAl 72t SAgE g
A4 AxE 74 YAE H=A=v$ &
getA] &, 7=vl% TAAHE Hrl=E

7t &3

73, 2016), 1 A3 F2 71EATAM ATNE
d, A, BAFT, ANFT, 234 7
A, AR, ARER, olEF, AVFR
B Ygow TAE F 4179 o] oy
A= ATHAppendix 1 ka1,

M ¢
o
o
frtl
BN
opN

B ATAN ANG ATEASS
8 AR 2R =28 QrEa

k)
ol\
ol
Ol
N

1ek 1Y ol%
Aol Pk B457 BF AASH IA A}
A BH UEE, A%H TH Iue 32
Moz 77 484 E7E o83 £
A HEEAE ANSED ¥ 9re 4
A2EIYel 4YH BHoE AFS Ju
A} FHE ABRINSE TS

o = 2= S
olgt: FuARRlE FHE A
320 9] URE o] 8AE

Amazon Mechanical Turk (M Turk)2 &3
stk 3% Heold & EA4AsH §H
HlolEE Asta F 305719 ElolHE HF
Aol o] &3t} A2 SPSS 23.03} AMOS

o

&
el
N,
Wb ol &
o mN O of YO of 2 W oo

s Syo2
2102 W BT HESEAS ATE
At B4 shebalr] flate] MERAS

ANSAL ARG B A2 9
q Q 91E-M(exploratory factor analysis, EFA),
3-2X(Cronbach’s alpha), T|oj& &%
A BA 5 AN Bd AaATEol
Fh A gE 7|xR s, 2w
A=37) 98] AMOSE &
3k 2914 R QEM(confirmatory factor analysis,
CFA)S A A3} THChurchill, 1979; DeVellis &
Thorpe, 2021).
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o,

posting it, feel happy after spending time with
posting, posting purchase gives me pleasure, find
experience enjoyable) © 2 TAISIICE A& &3}
o 24 7y eAE Axa-ve 234
St -7=vl$ Tthz A%

A7 AR FHAEE ol 8A7} 1o
Sl POARE FFAE ASHOT T
& ggoz el ol 24a I
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S2AE[SEIR]: AH[A} - BT

Bae(2018)°] ol A A} e 2 4
Toll BA AT A S AN EFex If
I could, I would like to continue my purchase
posting of Instagram, I intent to increase my
purchase posting of Instagram in the future, I will
keep posting purchase on Instagram as regularly as
I do now, I intent to continue my purchase
posting of Instagram in the future) &2 A3}
N3, 73 FAE A== 2ZA Ak~
7=oi9- 2¥thE S48kt

723
SER S

o d@s.4%) R F4064.2%) HAS] A
£o] f =A Yetutth A" 49 30t
43.8%)7F 7P =& v&S APy, gt
Al BH9] 2R 2K65.0%)7F ARE o] 4dollom,
gi-io] AAR137.3%), HEAEL5%] A
TO 2 FAHJT AR T RlEE 15 g
H2s5.2%)0] 7P Bk, 150 2~4¥(17.6%),
1ol 19(14.7%) Iom’ioﬂi a9 =
o7 olF I SEle SHASE 134%E
vestth A TRt ArE fREoEE
A3 ARle] 7P BROm(2.6%), theo R
UE AR28.4%), B4 AM1(26.1%), 718 =7
6.8%), NHEE6.2%) =22 UENTH

Kaiser(1960)7} A|oFst ul2E=, @919 4E
Aste AANA LAF 0 FE  312-FHeigenvalue)
S 7IELE s, £ ATddAe e &
of Abwse] 350 AARel Gt o 3k
HAsly o)xpF o7 238 ZAAKscree test)
&f|(Kaufman & Dunlap, 2000), A4 29I
4~6712 A3t wiEsle] EAgc)
1748 golog ogury] 93 7|Fe F
Xj,zﬂx]ﬂ- 0.60]12F0]oF 3hH, R ol )
o4 Uit Brke e BB

F209 HAZS 06014,

Ju—

mlru o}m

% Mo & -z ozi ﬁ fo o —1> wu wo ro
a _._‘ ro

4
2} A (cross-loading)7} ® F3h4WH, 6, 7,
209, 219, 308, 3di)ES AASH =
AgPATe AnE Fasle] B Ao <
T3 9oy gy ARYUER R 258H47H,
48¥)o] A 9fFF QRlowE Fof Yeyton,
AR 15367H)0] 2718 gQlog &
of et ol F93 &3 3+o] A2 3l

o] 1;],/\ 5(].0]7]. L]-E]-L]- 11]7{8]-912 Z 100%

H, AR #E dEER :r“é% Aoz
UElY <R 9] S (status-seeking)’ 2 THTH 350
o, 107] B3ka =.946)0] Z= BAk9] 44.1
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FA0[ - 0K 2 / AAERIH0ME] FHALN SRE7|7t 0ISAMISH| 0Xl= Bl 0184 5S4 2HFE THC=
E 1. s QoA
1 2 3 4 5
1 To make things in my life appear better than they are 810 207 136 .090  .147
2 To have my existence reaffirmed by others J77 120 166 215 091
3 To be acknowledged by others 762 168 242 207 .092
4 Because it helps me look good J61 211 255 194 072
5 To gain self-confidence from others’ reaction 731 198 247 298 078
6 To show off 724 .107 118 .081 234
7 So that my followers will not be disappointed with my lack of 720 237 088 182  .187
updates
8 To display my accomplishments J14 337 0 127 151 145
9 Because it helps me feel important when sharing content 705 0 349 095 233 168
10 To make people aware of my accomplishments 695 185 262 301 .005
11 To point out a good offer to others 81 799 139 067  .036
12 To help others to find great product/services/opportunities 225 771 103 125 .04
13 To support provider shop or brand 276 720 128 182 012
14 To reward the provider shop or the brand 370 716 072 120 147
15 To contribute to provider s success 425 700 .093 201  .038
16 To share something useful 272 650 346 125 .004
17 To let them know my great feelings about product/servicess .022 .48 376 212 .135
opportunities
18 To share something informative 005 606 368 143 .139
19  To express my creativity A29 079 764 163 .004
20  To express myself as an individual 030 231 763 217 042
21 To disclose more about others around me 465 077 646 037 .140
22 To disclose happenings around me 279 0 132 631 003 249
23 To disclose more about myself 274 248 603 .008 283
24 To tell stories about my life 322 149 547 221 057
25  To contribute my own experience 321 319 510 307 .027
26 To catch up on social events I missed 361 267 083 742 159
27  To show my friends and family what I am doing in my daily life 354 .221  .156 .707  .103
28  To stay connected with others 119 281 312 560 .056
29 To relive memories with my friends and family 240 230 357 549 209
30 To be entertained when I ’m bored 280 078 177 126 792
31 To pass time 315 101 215 195 776
Eigenvalue 13.70 262 224 119 108
Variance explained (percent) 4419 846 724 385 349

- 69 -



o
H
0>
I}

Sta[A|: AH[AL- g1

of ‘oJE}9(altruism) 2 HrHSFHATE. 870
(@ =.906)°] F B9l 846%E A
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=
£E B HEL EPHT o] AN
I

S (self-presentation) O 2 HTHE}S O
J

(@ =869)°] F HAite] 724%Z A3 Ao
etttk vl WA 20e 3o 34, oWE
4, A7y 7S §9 We= st 9l

o] “A}3] A A’ (social connection)’Z HH 3}
A7) EHa =834°] F 2] 385%5 A
stk oAl A 291e AT w EA
2 991 B AQS H] AW heS
g}slal o] <2 entertainment)’ O 2 WS}
1, 2709) ¥a =773)0] F A 3.49%
ek Aee Jeth wa Pl
£z F4sE 7 ade] gE AzEs
A8t A3} Cronbach’s agt-2 7790141 95 Af
=
=

H

e oo oR

of i ¥&

deht a9ld 34 gL v 99

AFEA 2 AR FH VI L A&H
FhoEd B PN FH F71a910
352 24

AR B 2
T Aol od JFS WHEAE 2

E Aotk WA 7Y FujAr FE7]
2903} olgAe HE B FFL T},

S EMIEE IR

A
L #7 aawy 2

I T EL 1312.422df=665, p<.000)%
eGSO, TFI1=.926(>.900), TLI=.917(>.900),
CFI=.925(>.900), RMSEA=.058(<.080), SRMR=
055(<.1002 YEhY S350 & x4
= FHste s SEstAthLiden, Wayne,
Zhao, & Henderson, 2008). AFY Ff ST
A&H T g=E XS ZE S g5
SRJAAANA = s0014S d3ete 2oz
i, A BeErE st s gRlEsit
w3 e Q99 AVEZRH
05, 0.70o13o2 Yeht FHEBE A%
o miATte s 24 gl Wy EYE
L 2%, ) 2919} AVERS 7 &
ABAF Asgrg 24 deht B
Frs SHEHJHE 2).

o2 FujARl FfrE717F AR
Ug BEE 9 BEE e 2
£ AFsiAn oyl A" @A ¢
OE /s S viAsEYE 5%
gk SAHTY GEFs Hriste
S}tHHashim & Tan, 2015). A8 A
029, JAFFATH s
A MEE AMEE 7 3

(Hashim & Tan, 2015). ©
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! . FAF R,
AFTHB =0.08, p<.10), °JEFF2(B =0.11,
p<.05), AFZ]EE(PB =048, p<.01) 1|1l A}3]
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F400- 0[R2 / QUAEH0fA{L] TOHARY

Tnoc
oo

7|7+ 0B AKESH 0xlE F

sk 0

o

E 2. TojAE BRE7), UET U #E 2dol Elgs U A=y A4S
- s 29l Mean
T804 =45 ) AVE CR Cronbach’s a
F3feF (S.D)
AFT 1 0.807
RC =) 0.779
29T 3 0.807
A Q=T 4 0.682
. A NFT S 0.758 4.499
PR HT? 0.662 0.921 0.946
AFT 6 0.835 (1.592)
A5 7 0.764
A9 FT 8 0.853
29T 9 0.865
2 9)Z=TF 10 0.801
oJE}g=¢] 1 0.737
ole}F9] 2 0.731
olE}F9] 3 0.797
ole}F9] 4 0.761 0.500 5.033
oJE}F¢] o7 0.855 0.906
ole}9] 5 0.833 (1.277)
oJE}E9] 6 0.634
ole}Fe] 7 0.756
ole}F9] 8 0.558
A71EE 1 0.661
A71%E 2 0.632
A71%8 3 0.711
. t ]# _ 5.334
] 7188 4 0.681 0.521 0.847 0.869 (1.095)
A71FE 5 0.710 ’
71848 6 0.769
AN88 7 0.782
ArEE 1 0.822
ArgdA 2 0.757 5.149
Nk} }; N 0.568 0.840 0.834
A8 A 3 0.708 (1.312)
ALE A 4 0.723
g1 0.865 4771
o=t 0.641 0.780 0.773
Qg2 0.730 (1.545)
T 1 0.859
AR B8 nET ) 0823 5313
oo T ) 0.708 0.906 0.906 (1.287)
UEE ET 3 0.847
=T 4 0.836
FTHE 1 0.797
e ERIC ) 0.789 5.095
0.648 0.881 0.878
AR B 9= FTHYE 3 0.800 (1.329)
FHYE 4 0.834

Notel: X’ =1312.422(df=665), p=.000, IFI=.926, TLI=.917, CFI=.925, RMSEA=.058, SRMR=0.055
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R2=0.65 R2=0.60
0.48™ X mo 0.79™ 2R ALX
xlEs MEZR AT
7 gEE 2990/
030" o
- 009"

ExE el

Notel: *: p<.10, **: p<.05, *** p<.0l
Note2: Xz =1718.412(df=686), p=.000, IFI=.923, TLI=.914, CFI=.922, RMSEA=.058, SRMR=0.054
Note3: gk A= Ao g #A), fFolotA] @2 WAl s #4

T2 1. AAEOH 0|3A ARl S EE H XEH A SRl oigt FoiAE SRS

9 8 BB =003 p>DE BA  anaysis)S AASHATE
o2 fojaA ¢

_]
p=]
oetA Gtk ER AR B B olgAEY BRAFE 47 A
3T

HoE R o
= A AN FEHOE AMRHAEA: B =605,
M 4]

=
7} £ p<0l, oA4: B =318, p<onF}
Brsla, A& B =223, p<01, FA: B =365, p<.0)E7|7}
%

A A T wo] Goldt S mAE A AR BE uER FAZ JFS nxE A
o2 YEPYTHB =79, p<.01)2¥ 1 Fal). oz Uehgth A9ET ojekme] a8lT o
g E71E AR B SR oY 9%

AFEA 3. AN TG wEnd i3k o) u)A ¥= Aog Yeiyth Yol AR
AR FE719 Y AS: Y, A%, @ 9 AE9E S AR 3 TER 7
PIAREL AL 2F Aol 24 o WAL e BRAF gl 4 2o
2Jol7} YEeAZ B 8, Aekwdn vlA

ATEA 39 FHL PR FHE7IS FRIFS Hluste] ax’e] wstES #<lskil
AR FR SR 2R AV Y, 9F 2 o # 39 Uehd RAAHE, A9 517t
TR F Wl met Aolrh vEhd AR FRDEE HAE dgEe ud
PeAE dolne Aotk ol AZI A wWE Ao} fE A0 vehtou), AR
&, 4 ol &AES 166 7 1398 A T AR I NS WX T
oA FJdo g BFsle] o TR (multigroup o] oA o]&xtHT} JA o] AN A
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FAD| - 0[R2 / QUAEIDOIMS] FOHAR SRE717} OIS OjXl= F&h: 084 £42| AHRIE SHC2
E 3. POl 3RS AR 37 ST Zhe| Al MY d|w
A= (ffié) (:ri% H] 7| oF R XA(dH =5.1084)
=8 AT xE3} AT Ak IN'G
A FTFoRE e 0.122 0.091
e} TSR 0.100 0.091
A7 BE-EE 0.605"" 0.318" 12.822(5) 7.714™
AR AT E 0.365™ 0.223" 6.626(5) 1518
LEg-oRkEs 0.007 0.048
Note: ***: p<.01
Aoz o FA Jehds g F AT I3}l ‘several times a day’S FHILZE “8"2 A
(AX'=7.714 > Y1) = 663, df=1). FeArh FIM=3952 7IFeR AL
AFEER FojA FHE7I AR I/ I FRHEIETE =& o] 8AHM=5.206, SD=
UEE 718 #A ?'4017} JEAE B7] 134neh Fuial FHHert W o84}
93] 20~30t ¢} 40~50T] o]FoF BFaE]  (M=1905, SD=0.780)F EF3}o] THHTEA
e 245 At 20~30t1) A & AASETE 4 JEEE Feia IRE

OB} (B =.112, p<.05), AV|EHAPB =418
p<.0D), AFBAAPB =315, p<.0)EF7|7} 1—:;—
of AR T WERe] $8A JFS =
Ao Yepgth sHARE 40~50tf o] =}
ZIREEB =375, p<0DF ARSAAPB =308,
p<0D) 7% AR T wEE 3
S e AoE Yeyth AAFTY &
g e ARl B IR

uRA) e Al

2 Uehgrh A9 WS

7re] frold BAZE A bl zjolrt JEA
S 527 93 AR HAGRYE S Wi

ato] Ax’e] WistEs AHE Ad, ZF Fujat
2 FrE7l 8909 AR %ngr
FANAN AR 2daHd=
st VEREA] gttt
SHEHA] HAa A FH
7] S,

‘very infrequently’ &

B =.156, p<.05), A7|EHPB =462, p<.0l),

3| AAPB =238, p<ODT7I7F AR Ffr v
wol 344 9%E WAE AeE yehd
- HHEe] FujAR FRRIETE B o] 84}
AFTHB =303, p<Ol, AV|EAP =
344, p<.01), AFSJAARB =326, p<.01)F7|7}
a5 AR B BERd T8F FEgS v
AE ASE et

yolzb 7 ek 7he] fejgk Abolzt
S H7] S8, ARG viA RS vl
st Ax’el WElEe AFEITE o} i 4
o vehd ZAH, AR

g 57] 8999 9%

>~
=

fr 2

9

Pl

[e)
o
= He 7

flo o
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4. FOAE 3RSV ARl 37 HET 7| A AR SRUITY Hlw
20 o 20 o
e °Tr(ii9)§ﬁ OTr(::ié)%ﬁ HAFRE  yd) =3.713Q)
FF3 Al FF3 AT A kR ayx?
AYFT—-EE 0.057 0.303™ 12.665(3) 8952
Ol -E 0.156™ 0.060 4.189(3) 0.476
A RE-NEE 0.462" 0.344" 4.949(3) 1.236
AT S 0.238™ 0.326™ 4.42203) 0.709
LE-EE 0.086 -0.074
Note: **: p<.05, ***: p<.0l
FHE7E E& o]8xHT FulAd FHHE oh S o] xFgelq A By At
7h g o] AAN AR T =& A & W9 A% e2HF B Fuals
o uehdthax=8952> Xu() = 663, TR HE RS olgAe A FHVE
df=1) o folv@ FFE vAA G 43
Atk Yo} olgatel AR FHVEEE A
&1 AR FHAES 398 4P 1%
28 ¥ =9 = Aoz Yeyth
EP 7 AR FHE712919 AR

AR E 6@%3} &+ 6}04 37}11«1
TEAE 1FSIAT FAHLE < éE‘er
ol &A= FujAR FfEVIEL FAoln,
T PR FRE7IES AR A R
Z5 9 AEH0 AR FHome ojulgt
s v o, ol FF BAV
&, A, AR B HlEe wEk zbolrt le
AE ¥ E gkt

w43, Jxead 019%}501 A4l o]
TFuist AlFolu Muls ARLS FEHAl H
= 7 ANFT 1E}T«1 471%{54_ AL
394, 2821 o E Yehgth v o
o] A FHe AR IR BER
Fom FFS PR B o2 dEw

9 AMIE AR FTAE 2%
g ol8xsh 2, By oleAhe el
AZ FA tg £} AojHes

of A7 47 2@ A" AR
S57} B AYAT fA e
FEHMalik et al, 2016). o]&A&}e] AMA
Qs el 2 PO BAEA A
of BlAE YPEe Aolg 2w

%
Anh, ARET 5719 GFe] A

S

H

ZzT
EE

}-.1

e o Jo o2 F—lﬂ
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F400- 0[R2 / AUAEI MM FUHAR SRE717t 0|SAHELSH Xl G&: 0184 S42| AERNE SHo2

0

F WEs} B ol 8ART A FH MR TAAA FHel Ol vELe =2 5
Qo ol8AdAN o A vt & oldd dxEad = A
FoA FHE AR B ol 4R ws

FHE WA e 8ATL A AUE F Ar 2WAEY Pl £g] B F A
A e BAE TN BR B REF 94 IRl AR, AFAE W
8 4 9ov A FH vEEd 4 WE ATY Bt don Azead 3
gHow 2 93Ye AL Jo ANT Al BAS T B ANES THE o184
S Ut olE gBAoE ARG THIE  EL oD HAUS HHS Y 4 Uus
JAENT N NS FHIE o84 e AHITH oE'S P oy ZzwA
ge o Jud A9 AYS FlVephoken, & 1T 5 Yot

>
B
&
=
=]
2
(2
=]
5
@
I
G
O
=
o,
1>
)
-0,
N
=
i
=
>
N
b
e
tlo
o
_?lll

S AL 3657

Sl FAAS BRI Bl met AoH £ Pk Bf wEEd] JujHos A1y
02 o 2 WEEs rhit 202 AR e 9REL ML FAAYT & A

o Aol mE FuAR FHEVIG AR 3d olgAEe ANSEE 54 AF 2 B

FH VEE Yol PU 7 AAG FAF AEsh ANS E@sT doka 0] 9

Aol WA it B0l B A4S ¥ I 5 A= FH

Vel Al ME B AT FRH A% S F 9ERS =AvE Rl Ak

AW ARE RS Ted otk AR, 7 AAEage 2Ae A2 AP Ll
WA BRe Bl £3F 57189 F A HUE UL TS FRAA ol B
oEle) Brlehe AviHoR Aue Brla =9 auA ) ZAF BAS U A
dlo] UEhe FARGT. F Axead o e H B85S E 5 U2 Aolh ol §
RS PN AR dEIA 5 A AF 2 RS OB T s &
4 AE 9 HAE B ARE ATIYS  viAe] BALTE FIANAFE Ao ohd
W ase ol Age] BEe £ 4 ATn AWAS BAS 7] WAF A4S BAs
W3 ol 1@ WS FowM 4P W BYA, HAE HE 9 A= FARE
S8 LAt Aol olg Sol, AulAke 2R AFL v]A & YeAd e 37
o) B4 AES ASSUA EU4E F3 ATE nejsE Bat ok

2US A 59 £8% 49 /0, AT = A, A2BI ol gxe] A B
%ol F 4 Y= AE AW 5 FuAE]  wEme] va) Tk BAaASE oA
g Aulzol gig jele] ool e Al BAGE, ) @ 8% SATIA B4
E A 3 ANE 5 Tk QBT s g aEe GRS mits AS
of 29l Hol e ATS0] AF ANZ  FHEadTE Aol Qolsl A RS o
of B Hols w7t 2HAE AN Tl 2B ol§A ERZFO| weh 159 A
29 2o 2759 AFY BAS A FH VER FPho] w& 24 A
go] £go] HUTHE UL A D Aoln o ALY AF mE ML s BT
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The relationship between Instagram user’s motivation to
share photo of purchased product and user responses:

Focusing on the moderating effect of user characteristics

Somi Yu" Jieun Lee®
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“Professor, School of Business Administration, Chung-Ang University

With the increasing popularity of Instagram, a representative SNS with photo sharing as its main function, consumers
are frequently sharing products or services purchased by individuals on Instagram. This study explored the motivation
of Instagram users to share purchase photos based on the usage and satisfaction theory and investigated how this
motivation affects users’ satisfaction with sharing purchase photos and continuous sharing intention. Furthermore, the
relative influence of each purchase photo sharing motivation on the user’s photo sharing satisfaction and the
moderating effect of user characteristics (age, gender, and frequency of sharing) in the relationship between them were
examined. In order to collect the measurement items of Instagram users’ motivation to share purchase photos,
previous studies on sharing existing digital photos were reviewed, and a preliminary survey was conducted on users
who had experience sharing purchase photos on Instagram accounts, and then exploratory factor analysis and
confirmatory factor analysis were conducted. As a result, five factors were derived for Instagram users’ motivation to
share purchase photos: status-seeking, information sharing, self-expression, social-connection, and entertainment. In
addition, a survey was conducted on users who had experience sharing purchase photos on individual Instagram
accounts using Amazon Mechanical Turk, and the results of analyzing 305 valid surveys with SPSS 23.0 and AMOS
21.0 programs are as follows. First, as a result of analyzing the effect of each purchase photo sharing motivation on
the user’s photo sharing satisfaction, it was found that status-seeking, information sharing, self-expression, and
social-connection motivations had a positive effect on photo sharing satisfaction. Second, as the user’s satisfaction with
sharing purchase photos increased, the intention to continuously share purchase photos was found to be higher. Third,
the moderating effect of user characteristics was verified in the relationship between the purchase photo sharing
motivation and the user’s photo sharing satisfaction. The results of this study identify the motive factors for sharing
purchased item’s photos of Instagram users, suggest a theoretical framework to promote continuous sharing behavior,

and help practitioners design a strategic direction to encourage photo sharing of their products/services.

Key words : user-generated content, photo sharing motivation, Instagram, uses and gratification theory, satisfaction
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Appendix 1.

64 items (final 31 items are in bold) Five components: Status-seeking (SS), Altruism
(ALT), Self-presentation (SP), Social connection (SC), Entertainment value (EV)

1. Because it’s easy of sharing photos

Technological affordance

2. Becanse it provides high quality of photos displayed
(Oeldorf-Hirsch & Sundar, 2016) d sh quality of b 'y

3. Because it has many photo-editing features (such as cropping or red eye removal)

4. To express my particular interest

5. To express myself as an individual (SP)

6. To express my feelings and thoughts

Self-representation

7. To show my hobbies and personality
(Lee et al., 2015)

8. To tell stories about my life (SP)

9. To express my creativity (SP)

10. To b my own experi (sP)
11. To disclose happening d me (SP)

Self-disclosure

12. To discho about myself (SP,
(Malik et al, 2016) o ciclose more myself (SP)

13. To disclose more about others around me (SP)

Reach out(Oeldorf-Hirsch & 14. Add captions to photos

Sundar, 2016) 15. To reach a wide andience with my photos

16. To be acknowledged by others (SS)

Attention seeking 17. To gain self-confidence from others’ reaction (SS)

(Sung et al., 2016) 18. To have my existence reaffirmed by others (SS)

19. To show off (SS)

Affection seeking 20. To get more comments

(Sung et al., 2016) 21. To get more likes

22. So that my followers will not be disappointed with my lack of updates (SS)

Status-seeking

23. Because it me look good (SS)
(Lee et al, 2015) belps g

24. Because it belps me feel important when sharing content (SS)

25. To be enjoyable.

Enjoyment

26. To be pleasant.
(Nov et al., 2010)

27. To have fun

28. To be entertained when 1 "m bored (EV)

Entertainment value

29. T time (EV)
(Sung et al., 2016) 0 bas (&

30. To refresh myself
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31. To record a specific moment
Archiving 32. To record a special day
(Sung et al., 2016) 33. To record my life in general
34. To record my interests and hobbies
35. To see new things
Seeking and Showcasing 36. To share common interests with others
experience 37. To kegp up on curvent itrends
(Oeldorf-Hirsch & Sundar, 38, As a source of inspiration
2016) 39. To kegp tabs on others/monitor other people’s activities
40. To live vicariously through other’s experiences
41. To show my friends and family what 1 am doing in my life (SC)
42. To catch up on events 1 missed (SC)
Social connection ; )
43. To relive memories (SC)
(Oeldorf-Hirsch & Sundar,
44. To stay connected with others (SC)
2016)
45. To gain information on somerhing, such as places or events
46. To see my friends and family ave doing in their daily lives
47. Because 1 think my followers will like the photos
Community Support 48. Because it makes me happy when others comment on my photos
(Lee, et al., 2015) 49. Because 1 feel like people can understand me through my photos
50. To feel a part of a community
51. To help others to find great product/servicesjopportunities (ALT)
Altruism (helping providers) 52. To point ot a good offer to others (ALT)
53. To let them know my great feelings about product/services/opportunities (ALT)
Altruism (helping providersy 4. To support provider shop or brand (ALT)
(Vilnai-Yavetz & Levina, 55. To contribute to provider’s success (ALT)
2018) 56. To reward the provider shop or the brand (ALT)
57. To share something important
Information sharing
58. To share something wuseful (ALT)
(Malik, et al., 2016)
59. To share something informative (ALT)
60. To make pegple aware of my accomplishments (SS)
Self-promotion 61. To display my accomplisbments (SS)
(Taylor David & Strutton,  62. To show people my talents
2016) 63. To take responsibilivy for positive events for which 1 am not solely responsible
64. To make things in my life appear beiter than they are (SS)

- 83 -



