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I} T ¥R I8 A7 AE D 24714
2 AAEHA] &3 pwyw FHolA THYEES
AR3 7180w, Aoy} vty @3t A
T AEYAFAE 71A5HA S}EEE}(P\WY\W
AUl 5. Al WA 15 187 4
FAIEE AASHA &3 NYOP ShellA T
=& A&Ed IFolH, dEY=r) dux
3 A AEYAEAS 7Yl s
(NYOP AlUEle 1) b A M 15
o= FP, RP+PWYW, RP+NYOP F 3709 Al
Ul oot 7 HAet Al HA 2Fd = 242
PWYW$F NYOP Alue] @7} A4t

olo
T
1o
ro

AIFEAA EAo] & 19 AAE
o] Atk A WA HThEP, RP+PWYW, RP+

NYOP)S 1159, F+ WA JADdewyw) 112
o, Al HA JATINYOP)2 114Ho]
o} 7t Ao Mo w4 Jehgth A
9 o‘?‘ ZHIX*OE 7 30-31417F 7 =2

HA Adewyw)e 2%
32-33M19] HI&o] YA Yetsth g

¢

AFe FEAGY vgol 7 A Ueht
on, A WA oo A AEALY HvE
o] HHiHo R =A Jehdth €% A&
100-2005F @ w|Rke] Blgo] 7P =L Ao
2 Yepgtor, 1008k 9 HRE 200-3005F
m9F, 3004005+ 4 HITE, 400-5005F @ WYk
5005F A o) o &2 Uebgth TS 4
A5 200-3005F ¥ PIREe] H]go] 7 A
YeRtom, 20030058 ¥ FITE 100-200%F
Hgh =02 YERTH

1

A WA 2% T HA OF A\ 1F
SR (FP, RP+PWYW, RP+NYOP) (PWYW) (NYOP)
HIE) H]5(%) H=(1) HI5(%) HI=(8) H5(%)
. w 58 50.4 56 50.0 57 50.0
o 57 49.6 56 50.0 57 50.0
9k 30-314) 32 27.8 26 23.2 25 219
Tk 32-33A] 26 226 26 232 22 193
Nk T 34354 15 13.0 19 16.9 23 20.2
9k 36-374 22 19.2 20 17.9 25 21.9
Tk 38-394 20 17.4 21 18.8 19 167
HE 45 39.1 46 41.1 51 447
el 71E 70 60.9 64 57.1 61 53.5
o7 71e
(o1E, A8 = 0 0 2 1.8 2 1.8
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of 7% 4% bl

Al

- = O = — = =20
1. YA &4 A=%)
A WA IF F HA IF Al WA IF
2B (FP, RP+PWYW, RP+NYOP) (PWYW) (NYOP)
H=(H) H] (%) AL H]F(%) W) H] (%)
a5 9 9 78 8 7.1 5 44
o sta A|s} 4 35 1 0.9 4 35
B gw =9 93 80.9 9% 83.9 88 77.2
gk Ag} 1 0.9 1 0.9 6 5.3
o =4 8 7.0 8 7.1 11 9.6
AEALE 40 34.8 29 25.9 29 254
AL A E 13 11.3 11 9.8 11 9.6
A 10 8.7 19 17.0 11 9.6
AE AEAE 6 5.2 5 45 7 6.1
AL 32 27.8 35 31.3 40 35.1
AAA G 9 78 10 8.9 12 10.5
71e 5 43 3 2.7 4 3.5
1005+ m]gk 28 243 31 27.7 28 24.6
100~200%F =7k 53 46.1 47 42.0 50 43.9
;ﬁ 200~300%H w5 23 20.0 20 17.9 24 21.1
e 300~4005H ] 8 7.0 12 10.7 10 8.8
400~5005F =Rk 3 2.6 2 1.8 0 0
5005+ o]/ 0 0 0 0 2 18
9 100~2005+ W] 12 10.4 13 11.6 11 9.6
W 200~300%H =¥ 54 47.0 56 50.0 55 48.2
E5 0 300~4oonkg) u]uh 49 42.6 43 38.4 48 42.1
A 115 100.0 112 100.0 114 100.0
. 9 B AEL GA, AT 55 AYT A, Baln, 4%, £351854), A7HE, AR, 1% 55 233
4 HH 252 MNA50EA 45, 7EAS 5 TEE 53 42 FAS gnEd, Ad Fde 71F0E F
AT A% AANE Aok FA s d 1 FHAFA FH
ol sl 153 mRbo® FEI Vb
SEAR| SHatE HEY 2049(59.8%) .2 7P =A Uehgon 510
3] wRb 73%(21.4%), 10-15 FITF 418(12.0%)
SekAbe] Al FAVY Pelvh F ool 202 etk FUN3A BY A W
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HHE, FOAA o] 8EEFAH ), ¥E X
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e

ajo

A2k 2 7o)

1589} A 7F 112%(32.8%)
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Fe Fwele

2 7P A dEster, Fojof

HgEE HH 3

=
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ERttt. o

} 60™(17.6%), WA 58™8(17.0%)

(18.2%), =*
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RS - S / HOPIHHAS 0183 SHMBH 12 4N vl A%

=

w9 ek =02 YRt

™7t PWYW, NYOP H|i

Zh Aol ok Ao ret A=A
Hlw7E % 30 AAIEo Jot #FH 7HAH0]
IAR7HAEP) S E AAE A 1158 F 727
(62.6%)°] THAEE HYPOH RP+PWYWY
79 1158 T 10178(87.8%), RP+NYOPS| 73
T 1158 3 969(83.5%), PWYWS| 7% 112
o 5 1009%(89.3%), NYOPS] $-& 1149 5

STH(74.6%) 2.2 UETE Zb Alo|x~o T
x5 e A7FAEFEP) UiH] RP+PWYWS] 7R
25.2%, RP+NYOP 20.9%, PWYW 26.7%,
NYOP 12.0% =A Yelwth ol 187H4E
o FA7tARAE stoll A B =t ke
1 orlgth ol #Z2 HAie AHIAT}
o] 714 FAdEE 7HAe Ae HEshe=

ojm|siH, ForpARgo] AH|AE
= © E20] Htty H I3 Chandran®}
Morwitz(2005)9} Kim 5(2009)2] 79} @ghe
o)t}

g, NYOoP tiH] pwyw 3lollA o=
7F #A YElTh ol& NYOP stellA AAIE

[0
ok o o o

ﬂJI

—

il

[}

HARA 7 F0] aMAE = 714 %xﬂ;ﬂ%

FoiE7 WEX, ol HYHes o ¥

718 FAEES 7= PWYW 3foll A J&%LJ
=7t =4 Yehd Aoz dgdEd. FejriA
A slolA ZA7FA AA 0:11?_01] 2 A
EE AUHEH, PWYW o}oﬂ = zA7A
o] Y+ A% uHl gle A% A=t =
o}zl WHH, NYOP 3teollAl&= }EHQ] A7} U

et oAl 7R Aol F U =& B
E= A7l 8l PwYWell A YERRS.
o, 7P 92 I == 1A7HA®EP)OlA

ZF Ao HF AEYAIFHS Aury
74 vk ZAe Rp+NYOPONA 18|31 71
S FI9L pwywolA vl ol 2}

o7t TAZF LR u7t =A A HT

4

S oA 7B Aolzol thshA B Awelat
e FEAFE Sl YUK BARY

(one-way ANOVA)S AAEIGTE AF7F £ 4

of AAE edl, IAA7HA0l AAA
7452l Pwywst NYOPAIA %A 82
FHG A=oAmde]l O B F4EH=
T% o} 011—;}_

RP+PWYW, RP+NYOP, PWYW, NYOP

b

Ry FP RP+PWYW  RP+NYOP PWYW NYOP
SHAHE) 115 115 115 112 114
Aol x A A ZKH) 72 101 96 100 85

HFAE AR HE&(%) 62.6 87.8 83.5 89.3 74.6

it A=A @) 30,000 36,139 25,500 42,340 31,188

100 71 < A 9 1,878 3,173 2,129 3,781 2327
Foood ol FEATE 24 AWER 108 elehe 7HE dtell HHOE AAAe} B AEIAFAS

wotel ==%
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Hi
1)
E
10
ﬂ
b

H|Z- &2

H 4 ZF AL2|Q LRHIX] 242N
A AR
7o
0 B BEHz) F p Schefte
FP* 115 30,000 -
c<a
RP+PWYW 101 36,139 29,537
a<e
2t RP+NYOP 96 25,500 13,882 10.18 0.000 e <b
PWYW 100 42,340 22,567 b <d
c<d
NYOP* 85 31,188 22,530
T Scheffe 7NE Jee] Hlus A AFAA S on3h

T AT Aol vlE)] dd Felo] F=A
Yebgth 53] RP+NYOPS 7% Hd AE
Al 1FTEART WA YE oy
HHY =7} o] & Aallste] o)’ 9] 173
HARY A Ueigth mebs 187 R
o pwYwel NYOP 3lollA o4 4=9]o] o
=A 349 Aolgke 7 12 AR "k

K

T

e

PWYWS2l NYOPS| H|t

RP+PWYW, RP+NYOP, PWYW, NYOP
stol| A o] Hit AEAFHE Hlaskr] 93]
SHEE rests AASIHI, A7 FE 5ol
A= ok B ABEJAFHO] NYOPRE

H 5. NYOP2 PWYW SIOA S| B X|E2At=

o PwYW stellA] FACE o EA4 =&Y
Aot =3 RP+NYOPET} RP+PWYW &}l
A GA Het BNl T =A YER
o &, A7 AA o7 FAglo]l NYop
Bt pwyw stollA B AEGAF Y] =
= ¢ F Jdok a2 o]Yg Aol A
AHow fofstA Jehgth webd B AE
oJAlFHo] NYOPETI PWYW 3tolA o =
A FAE Aolgke 7Hd 25 XX "L

Z=7t2{1 PWYWRL NYOP2F2| H|

RP+PWYWS} RP+NYOP 3&lolAl &A714

(30,000)S AA o= sl YFE et S

o b2

?_

M

Aol B (EERRD

&k (o188

PWYW2 NYOP 3}oll 4 <]
B ABJA=Y Hla

PWYW = 42,340 (22,567)

3.35 (0.001)

NYOP = 31,188 (22,530)

RP+PWYW2} RP+NYOP 3}l A9
e AL AT vl

RP+PWYW = 36,139 (29,537)

3.20 (0.002)

RP+NYOP = 25,500 (13,882)

% % vl 59l Eiol] g, SULE AR HAT

>
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Al

ot 4% el A

AR B EFHH G (FOIHB)

RP+NYOP = 25,500(13,882)

RP+NYOP vs. NYOP 2.07 (0.040)
NYOP = 31,188(22,530)
NYOP
RP+NYOP = 25,500(13,882)
RP+NYOP vs. =472 A7) -3.18 (0.002)
IA7FE = 30,000
RP+PWYW = 36,139(29,537)
RP+PWYW vs. PWYW -1.67 (0.096)
PWYW = 42,340(22,567)
PWYW
RP+PWYW = 36,139 (29,537)
RPH+PWYW vs. =A7FA@A714) 2.09 (0.039)

IA7FE = 30,000

T £A7H 0] A"

7HAFe] ASE Sfel duE ~AHAS AARE

HYSHTHIE 6). RP+NYOPS] 4§ 544
2 o8 FEollA EATHERY Be A
oJAg o] FHAEHASH, RP+PWYWE] 73
W2 FAZMERYG BAZSE fost =
< FEAA ABRAEo] FAEHJT o
ghA 7Hd 3 AAHA ¥ As & F U
o F7H o2 RP+PWYW tH] PWYW 1]
3. RP+NYOP UH] NYOP 3lollA B A&
AR ApolE AFsIAT AHE HY, &
A7VAol AAE A AAEHA 2 A9}
HwsjA EAASZ fosA AE2AFY
o] WolA= AL =¢
o] Aztgl 7HA|7} %ﬂﬂlﬂiﬁ} & ?%01
S YA,
o]&9] Xl%ﬂ/%l"“ = WFEEF 2

o= AT ==
ojm et

ar Jo mz |o

2
op
N
>¢

OH
ro

oE A0 2ot M

rn

b

El

suAEe WA FAdTd B

>'l
i
o

3ok AANEHA o Aol v

il

el FHER ARS Ao, E4

95 338 J|FoR 1 olste] HEe A
dolRlto g, 43 oY HdE nuFde
E FEste] dFoxe W ALgAEdE
H W3FATHE 7).
2+ Aelz2E FHAAE ANA HlE2
NYOPE Al9]etal o fetox BT H/
UERgtE ok & gofl AAJE upe} o] 11
dolles Ao 3 #HE Aole
10% T4 RP+NYOPE A|¢Jstale F7
Aoz froshA 2 Zo® Yeiht. Ho
ABAF A NYOPE Alstal vz
A7HARE Al 7HA] Aol ol R e
o] Adoqfddrng A depged, F
AH 2= PWYW Alo| oA FofsHA v
ERRTHEE 9). wEbM dESlart duEe=
= Hgd 92 fAde] Aot Fw A
BoALF Y] Apole FAHCR FofskA &

of 7Hd 4= AAHA =

- 15 -



H 7 HO=0| ME 2 ALt Zit 29

5 RP+PWYW  RP+NYOP PWYW NYOP

SHEAH) 52 52 48 44

2%;] B = AAAL H &%) 923 90.4 93.8 727
it AEAE ") 39,375 26,383 47,444 31,063

SHAH) 63 63 64 70

Z;? BFAE AAA B (%) 84.1 77.8 85.9 75.7
Yt AE AT ) 33,208 24,653 38,164 31,264

-

H 8 HOZ0f ME 2t AL2|2 BEH2l: HAR} H|E H|1

oy W %(%) ,
i O o @1_2
Bl A fgels m o REED
ARG 48(92.3) 47.7)
RP + PWYW 1.78 (0.182)
AT 53(84.1) 10(15.9)
AT 47(90.4) 5(9.6)
RP + NYOP 3.28 (0.070)
AT 49(77.8) 14(22.2)
AT 45(93.8) 3(6.3)
PWYW 1.75 (0.186)
Ao 55(85.9) 9(14.1)
A 32(72.7) 12(27.3)
NYOP 0.12 (0.721)
ARG 53(75.7) 17(24.3)
H 9 oo ME Z AL2|2 HFE X[22AFH Hju
TE H AEAFF @) FRL (719188
IIAg-G 39,375
RP + PWYW 1.09 (0.297)
AT 33,208
ARG 26,383
RP + NYOP 0.37 (0.544)
AT 24,653
I 47,444
PWYW 4.32 (0.040)
ARG 38,164
TG 31,063
NYOP 0.02 (0.968)
AT 31,264
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744 o] FA7PAHER] PWwYWS NYOP
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Hsto] e EAsAT 3708 1F SHA
ANA AEAFFY] A7AFIE BEse= 7MY
A8k} FP, RP+PWYW, RP+NYOP, PWYW,
NYOP 579 AUl e AASHTE Ad 2
3, IATHARY FATPARE stoA dE
ourt Zvlehe Ao® Jehton A B
Az Mo A= RP+NYOPOA 7} whe
0] 183 pwywolA 7 =& FIo)
et a8 44 £92 1A 74
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74 tiu] FATPARE StolA ool Hls:
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Zlo|t}.
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= AEE A, QA0 A 9%
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This study analyzes intention to attention and amount of willingness to pay when applying participatory
pricing strategies, Pay-What-You-Want (PWYW) and Name-Your-Own-Price (NYOP), in contrast to
traditional fixed pricing for classical concert attendance. The experiments involved three demographically
similar respondent groups, presented with a hypothetical situation of attending a regular concert by the
Seoul Symphony Orchestra. We utilized five scenarios: fixed price, PWYW and NYOP without reference
price, and PWYW and NYOP with specified reference price. The results revealed an increase in intention
to attend under participatory pricing strategies compared to fixed pricing. Regarding the amount of
willingness to pay, NYOP scenario with referencing price exhibited the lowest amount, while PWYW
without referencing price had the highest. Expected revenue was higher under all participatory pricing
strategies compared to the fixed pricing case. Furthermore, PWYW resulted in higher intention to attend
and amount of willingness to pay compared to NYOP. Notably, when reference price was introduced, the
amount of willingness to pay decreased in comparison to scenarios without reference price. This study
holds academic significance as the first research in Korea comparing fixed pricing, PWYW, and NYOP.
The findings offer insights into how domestic consumers respond to prominent participatory pricing

strategies, providing implications for appropriate price setting for cultural and artistic contents.

Kwy words : Classical Music, Participatory pricing strategy, Pay Whar You Want, Name-Your-Own-Price,

Referencing price, Involvement
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