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A AFE 712 AEH G2 A9 A 5 AW, 2945 G AFel T Aol $E37]0) a9
s gl U@ o= FES BHAS AUT Bk mebd Al AFA ST AF F84E A3
AS A FohE BAY S gdek B ATANE AF A B i AR HSshE o] gkt @
& AFAY AB Folose] VA BRE AVBIA S, FAHOZ ©E AGHUTE TE A8AG
FF AL AT U, OE AR BHE FEYOEA JUHOE s Fo] Bk, 1 A% AF wh
WA 29 NS B A, A9 ks 309 98¢ 6 Wi 99E A0 Asigt. AT 1904 1)
AFOE HA AFS AR, U ARG FF ASL AT 1) FloEr} BobAEA HAsg
At B3 wAANA BE A-T AFS BA S AL 9T 0 Fulwst Fhsrgon, o
FEA o AL, AT 24E FE AT Ao D) A4 ST 9T AYE AR,
AEAE HeE BIAES 3 ADAATE Aok BL w R w FACE o) nsidn Ea
JE Aol ABRAOT e AES A7 AZOE AT, 1 2k, e S FEE BAY U2
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AAZE Aol 2o 58-S
, AA A des AAF
75% 7} Asjsitia ?l‘ﬂ'((ﬁierpicki, Wright,
& Sharp, 2000; Schneider & Hall, 2011). ©]ell ©f
3 ¥ AFEe AAIFl &HAIA AF
1 Ydadeled dEs AFskAR FAl
S V1Eelud £4& E3star 97l wEel
A 8 Jl%w BEE AR e 45
Atk A AASHAL A thAggarwal, Cha, &
Wilemon, 1998; Herzenstein, Posavac & Brakus,
2007; Ma, Yang, & Mourali, 2014). & Aol A]
= o8t ARl AnirkEe] AR 2]
e, dwetA @2 AFEE AHl o
3] oJgA WEIH=AE 2ARILAL Tk
ZHAks AlFol Algste dYe Ba T
s aHEAT, FA FE] Aol e
27t W FE FANE Itk F,
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2 Auggol} AnAr} AFL s

o] AF Tl AN FLF JFL v
3 Qoz ngh
EG 204 A AY 2L A Aol
[e)

A2 AFol s AT AR BEd $HE
o dAsHA AT+ UThAggarwal et al,
1998; Faraji-Rad, Melumad, & Johar, 2017). Yo}
7} A% o] E(prospect theory)oll WER AH| A}
© T8 A1 olYrn Edd ¥ F9
£ 7)ol Aol 7] WEN(Kahneman &
Tversky, 1979), 70 AHoNA @ASHA A2}
H AP AFe] dLshs MEL PRt
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A (desirability) BT} A8 7154 (feasibility) & 2
71&aL, old et AF FFA T EG
AFAYL HFEel ¥ A "es 5+ Ao
(Eyal, Liberman, Trope, & Walther, 2004; Herzog,
Hansen, & Winke, 2007). =, *Sol A|ZF9] 3
gle B FulE R SHAE Al o
3 Azdrs AR ARlA o2 7HA
7 e = glom, Axzow ofgt
e Aol ANA AF FHE He T
At dE S0l Wi AFS Bdd 7w

2 AUD Qo] 2MA7k AE] AAHL &
82 WA A4 5 Qouk, HAl TolE A
7% we Be kol YU WRA, A
Aol BE J5e BE R %27t 59
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FH7F A AGE AF FE ALY
A THOrehek, Mauro, Kruglanski, & Bles, 2012,
AA %, BAY, T, 2012).
weba B AFeAE AHAR Gg B
& FEolA mAE AEFS s &
o, AF T5AA 7 FHE o =4, Al
A AEES 8 WA AGFe=A AF T
mel=rt wobd Zlo=m JHEith yobrt
O]E e Ato =N & AT FF AL
5 08 ARAE Adskele e Adst
JJP ok AY ATl mE=d, e A
oA st A2 A &Y FEe
F=o|H(Luan, Wu, & Li, 2020), ¥& 314 %
o dde) wEnTh R, AarlsAn
]—%1—1 Joll 285 FA SThEyal et al,, 2004).
A4 W e Ags A o ge =
Hel 24E& T PEs= AXHH(L Sutter,
2007), ©E AFES AlEE A ARt
W e, B4 AL

2 % 912 Zlelth

W ATolAE aulelA the
ASAE B AF A Weke TF A
o A B W, BE AgoR 47
g wuck nAY A%l ol o e Tl
JEsh Vehge WsnA Bk =, 8
e FE A AASE Bl A2
o 4 FEol FrHOE Fobd FAHL
2 AZgE AgRd FIE A o x
e T MEOE AYIY ol B
AR e $19e BHAsA AZste]
Folg BHols WAY AE AT Sof ¥
A AFIG D8R AFS FHhE F1F 5
St Heke Aksnrt gk

A=l / CHE AREA "t AHE FOiel=0f OjXE =k sy

qd A o =
1+F 0|22 THeE

QEER R

MZ2 HME0 Col X[Zidts of =it 2l

AFS &HAAA F)

1, & 437 sl
=4 e XM AES Fohshe @k 1
Fe Tl ol F wAY

A= Edolvt Pr;%‘/ﬁ."d Adte] g APS
WEzstal a1, ol& &aHAY FulE FA4
SHAl & 4 AT, Dowling & Staelin, 1994;
Zhou, Ye, & Ye, 2021). o|w] ZB|=o|A <
&3 712 AFol Hisl B3e] A2 AF
A, AFol Fadte ddd AFE BT
FAsA A4S F A 53 A= =
AE AFE v A AFaL o sskAl
o &£AS ETESH(Aggarwal et al, 1998;
Faraji-Rad et al., 2017), 0]9Jr #dHd E94A4
& AF del ¥ =2 APS WEsto] A
TEAEE ud\—/\lig_ 4 AThShimp and
Bearden, 1982; Sitkin & Pablo, 1992; Zhou et al.,
2021).
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Fol teAria} 7o)
A A 1k 5
| 5o e g AL
A ]J SAOl o AR HFEA
AFe AHgshe AN e 2 AR
3 B, FAA A e A4S
A THMoriarty & Kosnik, 1989; Herzenstein et al.,
2007; Ma et al., 2014). &3k 7|& A|Zo] A=
< U2 SAFHAY £40] tAHNS W
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= AL, Hold A € dEde
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A, Ao U HE LT F Ao
(Lin & Chang, 2012; Newman, Gorlin, & Dhar,
2014). T3k A7} o]%(prospect theory)oﬂ =
H AaHAE FUF A7]9] o]dHT &4
o FE 7| &ol= 40| ATHKahneman &
Tversky, 1979). w2hA AFo] HES YL
Agsitiete AzEE Ad 94 AT 4
5, slElol ik Fo7t YobA olF i
o7 Y A4 ThHeAol A &, aHA
7b AFel sk dga e oA &l
AaheAol wep 7 a2l gkl
A<= Aolth

Uo7 & ATl = AlFel tidk &)
99 Aztel Faold AR Aust B
flol, AFE WenE 2vAe] Bl ©
gt 22 = S Ao E HUTHAS Trope &
Liberman, 2003). E3F o2 gt A3 A}
So) B WY YAHoE Tlshs AFR
O, 9L O A AzEE P 9 A
A9, A o Aol He B Al

el o FEletAl yehd Aoz Hoth
ol #H R Fusts AlFol thsiA=

Hod =7t vrol Rk A glo] Fujst=
738Fo] 9l OJ(Petty & Cacioppo, 1986; Hoyer &
Brown, 1990), A& 9@} sdel] theh o
H7F AR eg AA vehdes W, FR7}
AE ol tiaiMe AFel digk 48& o
A A8} WO THKim & Lennon, 2000).
AFoME LRATE A Ee ARESiE
de, olsaA we AR dle AE
WA AFR Aoy, 2A7} o
e ol me Fles) e

%

Aoz 7kt

ot e X rfe

oM &0 Xzl 7HK/2[>ol 0fXj= =t

0] E(construal level theory)oﬂ =
, 7H<le] 01‘11??} tdolv AHE sfiAshe
5 Uds AHeE F45e AR
e} dcto] Gk 4 QIthLiberman & Trope,
1998). 34 FEe = tidTe] A A
2 (psychological distance) Z 7NN Abawk2]
(mindset)¥ LHI FHAL AY JTHTrope
& Liberman, 2003; Liberman, Sagristano, & Trope,
2002). A3 Azls ofd tidt A4, o7,
AF 3 A FHHoE A7tE AEE 9
"3 (Trope & Liberman, 2003), A€l A<=

BelFel 20 2 QA Ag JoE, 3B
2 A, AR A, 7P AR & EF
Z ST Liberman, Trope, & Wakslak, 2007;
Todorov, Goren, & Trope, 2007). <, O4& 4
g HeRSE s F4HOT 3 *&*6}04
?‘5_11]/\1;90] u].“ﬂ-;{ls} =z 2R o]]

=, T

= i, e ARt ke e A

7}%@ %—L, o 298 5ol A

Dl Eol el ALl e
AHE ANG B AFES AR D4

g Y% gol AFL AVT F Y= 7
_0_

H w&els v, videlge W ARS
A A e BEspr)eh o] P59
TEAY HxE 9 wWede APl U9
(Liberman & Trope, 1998). ©|¢} fFAFSHA|, ot
T e e sEo AHGEHIE AT

< e T=A odrleh HEA A desirability)
o 7FXE © FE Aol UTHVasquer &
Buehler, 2007). ¥HH, /& e FFO= 3
Ashs A FAFCL Al

l':]_
S A(feasibility)oll © 7FXE T Bds= 7
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%ol QATHBaskin, Wakslak, Trope, & Novemsky,
2014).

olglgt s o Aol Aol 2He
FE ¥ FEFS HAH, Yot il
el Azt gt fde] 27l AA
Al FFE HH F ATHSE Rave,
Streicher, & Slovic, 2018). A& &9, 3 AT
A F ¥7<4 /K]-_ﬂ_tﬂ-/\] o] A3H AIIAEL =
A 918 Z4 HABalloon Analogue Risk Task;
BART)OIA T 2 BAS dua o 8%
AY deke gsigion, o= Ade] A
g 501, 33U 9 ¥ 23S 771 o
O] A THLermer, Streicher, Sachs, Raue, & Frey,
2015). W= A1 Apargafe] Hskd 7}
A= F4A A A 8l FA HdEn A
HHEE B0, 19 & FUoA o AR
o2 QU8 Tk A%E 18 2 AAH A
W 7SRRI E)S O =4 345 ShLermer,
Streicher, Sachs, Raue, & Frey, 2016).

olgdt A= Wil AdA Atte
A ke A, F B Y FES 3
Aol el dun Ao 2HS 54 &
e A8 AFets YA TKEyal er al, 2004;
2007). HYob7k &9 a4 Eo]
Aske Anizke A AFY YAlA 7ER &
23, fue 2017) B ORAE AF ASA
e A AAIE StAthATE,
2013). °]¥e AT A= LI AFolHE
AFe oAGA A=A, LHAE AFS
oAl siAstes fFEsh=Aldl wet AlFo
7 918 S vE2A #9E F ASES AA
gt 2 AFelAE o8 ZMte® vkl
34 = Wb wet wAEd AFl o
soro] Zebd Aoz JMAsI AF L
2 2L 28 Y FEE AL W, AF
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Fo o9A AT ZJAA i e &
HI2P7E Adeehs AlFel 9%8S vE + Aok
i FHolA 73} A A HHoR
SERS TEe A% EAF AMY RER
< Tk A LHATE F2 3P}
© 4L OE Aotk yopt Fd AF
15 o1, gDl dsfiMzts, BGE A
A ATk A4S we} ExA AREE
ool Aginta A o, shQlo] fAlo=
ayste AlFe £43 1 A3 Adgs= Al
2 ka4 JthWu, Moore & Fitzsimons,
2019).

olF % tE Aol ddE FgelA
o] qAEHLe BAE P e AFREE
ofsf Azt Ho R FFs Wt FkSimpson,
Griskevicius, & Rothman, 2012; Hamilton, Ferraro,
& Mukhopadhyay, 2021). oZAt] AH|A}
OE AR 9 AlFe AR o, A
o] AdZ ofel= BRlY AEE ud AFs
AEAE7 = S (Wu et al, 2019), A2 A
Z4-go] ddd e Waoks g B s
Stglshs WS Helr] = FrhNowak &
Sigmund, 1994). Yol7} Kim, Zwebner, Barasch®}
Schrift(2023)2] ATE= & AAEAATE A

sole AES BAN ASEIE o,
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Hoz MEE ZeA ofE, sisle] Bl
o HBE FEdl olF Mo waslan
% B 2 2uAe o
AgeaA € g
gl 1@% nHell, EAN Ag
o HER dt o deg Rol:
o mepd B AToME At
E_HO]L]- 98e Azhsle W) o}
7} 9Ee 27 el 5]
AN AL BE A B A5
7w el 4 3le Ao w3kt
N AFoIAE T Agel Ak A
o SR BHE GFe F2 A
Ao Fozrgo A A BQITH. Dzhogleva
& Lamberton, 2014; Nikolova,
Coleman, 2018). L&y A AAA o] &3}
e I EANezE JiRle] #H
HEAQ] ¥ E ‘il‘i} qid), &
Aoz

N
o e
1o

O&EQU{“

u\l
9|L
&
(A}
)
ru[o
HE

Lamberton, &

rr
0 ¢
o

W b

?l’E]‘(ledlm, & Neuberg,
1997). Yobb A= Eld 3fd dA
(shared reality)% HAeLo 2 ERRIS] TH
A AEFE AEEa AMgshe 2228 bkg
H7]|% 3THHardin & Higgins, 1996; Smith &
Mackie, 2016). & AHlo] AFe A Aol

2 Alge] Fo olBA RYAE 1T F
ATHLiu & Baskin, 2020). ©WebA ohE A
of AAl FzAge] o, A A
Aolghs 7Hde] Atk Eiele 7i1e] oA}
A% el EAsA 2 Aolx, 1 A3 7
o oAAA Ol FFS mA 7)4\95—& g
At

Brown, Lewis, Luce,

A
A Sol, Foln WS nrh 4 RO
N 4stAl olF 4 UTHLu, Xie, & Xu, 2013;
2020). AHAL-EFQl 2}O|(self-other
difference)®l] THEF Aol o, /AL A~
2] YoM #HGE "Rt TE Al
Aol A wf, il tie Ay A
gE H 24 Al ¥ 52 FESE U
A& M sl= o] thPolman & Emich,
2011; Baskin et al, 2014; Bruk, Scholl, & Bless,
2018). Yok il g de Sloka Azt
st EAle E wpoEx Hey 9l
S Aol %]\‘:]'(Maglio, Trope, & Liberman,
2013). WA ERRlS] A OA th S uiehE

Luan et al.,

3 FE

AHAE BRIY] S aEekA] ¥ A
ARG e o 2y v A4S 5 9
ool Wie 7tes & dTelAs
OE At 3 AES A AeE A7
st AFS 1HE u, Ekelel MY Azt
o7 PHI, ARHoE 2 Y FEL
Z AFE vekE Ao JPgsiglt a2l
I A3, FF AR 24 WY FEol =
ol &R} AFe] A e SHEG
A g SR o 24E B o2 By
o ool AlFe HiEHA e AFE Tl o
= 7 e dY, F AFe 3 £4 2
7Veg ot metd FF AHES 7H
& o AFe F=AHJA FH3 ddE 7HA
(FFA 7H)E ° =4 A4 AoR 7HA
aHath.

Uo7l B Aol AlFe] dgste o
g 98 FAAE 3 FA FEY | dA
A= A 7FeAd S0l Aol Ha¥ A
o2 Byt AFY A3 Jhed FHhe Al
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o 4 SARYE FHZol AT
Aolgt & = At Tl Tk aRlA=
AFe] Ay 7sRue= ARl F H 23S
A WY ARG A
Aol ?%‘3}711 Ha, o A3 g

= Hel o A5 & A
E](Eyal et al., 2004). w}a}/ﬂ Ml Fo)7} uf
HAdow A o AF el =2 7t
7t oile), A8 JhsAd S99
A, & AF AR BEE A

P

ML AE S 95 Aguh 3F
Agos AT W AAF Tolo|Est F
@ zlolck

74 2 BF g0l AAFE Tl Eo
MAE GdE AA5zdl od uAE A
ol o},

A7 1

12 B AF AHES FEo=
2 A

%i}o}—xlﬂ] w}ﬂ} 739

o)
9 B3 ANAE B AE A4S
%8 g2 gastel TolEg 2459,
of Aok AB FFA A 7} 2 A%
g A 98 daol os WY wEEA

T AT 1oHE 28R Ag FYol
43 01%—3} A ke AFOR Y AFL A

- dME / BHE ARSA Heot MAE FOCl=0 OiXlE =ik diM+FE OB SHRE

Attt M3 AFsol w=d il AFL
T aHIAA AFAY dseA e F
A 9 £A4E I3tk Aggarwal et al, 1998;
Faraji-Rad et al, 2017). ©|&¢ AFS HE 7]
=olu A&7t A8Eo] Az FHY 3§
= AlFet] ol uigAsta s Aol
& g dor, ARA FE3] 745ﬂ7<]
sl B[R A] f<sslA] 7] wEel,

gL ’\}*‘101] g Bg4d48 5 o9 H?ﬂo
93 4 Q) THHerzenstein et al., 2007; Ma et
al, 2014). WEhA B AFoAE Y4l AF F
A EF AR 7HEE W AlFE s
7h ok Zog Rt EF o= AlFel
gk a4 Ee] FobA Al AFY THAE
A AAstal FAAL Ade WA Adst
7] RO 2 of s ATh.

H.@

O

2§

g 87 9L

7t

AT 19ME AFE AHE
m AR ol A Al f\}%—% =2
o2 AXG
GEpA =4 ; Jé‘}iz} 3]
eSS FA 89 &l AFel o
FRE AN AF FEe AFol o
3 AZ| F2H M, S 9L 2He
ATk

A 2= Amazon Mechanical Turk(MTurk)
2 B3 )2 AFsE= AL nAEge
o AR AR #1328 = FAEH

Folsta gL WA e AYstn, IF
How 1219g BHo] BEIHAKAA 579,
B AF=36244, AF ¥ =20~684)).
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A% AZezE BUHoln A1 Bol
A== A X‘ﬂﬁ(Robertson & Gatignon, 1991)
oA, & At A AHEE = 3

EAAE AHED F Ae AFeE 2wt
HAAFS AT FAAH R 16Y
Signiture OLED TV R(Rollable TV)] FiL 9§
T YEE ALk HAAE B AHA
o AM, AAe FET AW AT
7]4kste(e] & E9], Huang & Fishbach, 2021;
Wang & Zhang, 2020), 3 G743 5o HA|
A5 AIT H, S B7EA AAE
AE AH-S ks

TAHLR wE AR HI 2N =
“By yourself, you can enjoy innovation”©]Zh= T
ANAE FEl AAsta, G rhAEel=
HAIAE A A8
o &% AHE A3} oAM= “Together, you
can enjoy innovation”®] 2= HAIAE AF Al
A Gl Y27 A, “Innovation in your
Home, with your beloved’ZH= HWAIXE G4
npRjete] A AJSte] i AlEFS ohE AFE
A Agshe g e ol F, BE
HHAEANA ATl thE F7F A o
e AAEI RS0l AlFE 79
AEE AR 4T 5 I=F ST
AF ARollAs B Gl &4 ATl
EZ(E €01, rollable TV) Jel= T &
A EAESE S0, BHFEH 239,
AA F BHA 239 AF 7HE3 A A
ATk o 7HAE AA AF 7
$80,000°] AUAA =A AzE HS st
of o]Ht} uke 71ARL $50,000% AT

]

(m H olX r&

“Innovation in your Home”

Al
=

m

Kt

2 A Me Ade s il riAaEel
A EA AFRA v FUlE THI}L JTh
Al & F FHol wEt g2 wAIA
B4 FE AAEAT ol FrHAES] Al

= o, olw AFe] 7}
Aol w4 A" AL 1Y FvAFE
Al AFAQ FujeE 7Rt JPEHS
ARgste] A Fujel=E SAST
TFAHOZE o] AES FujT & AT, o]
AFS Aot Fojsta Ay, o] AEFS
A 7137F ARG, o] AFE dvid A
I AYer, wef Gilo] NEE wE TS
O®, o] AFS T 7Meiel g &
Uerel 38388 73 AEg21=33F oflt}
7=vl-¢- 28th S5 Atha=.75. EI 1A
A T E SAHAE BYetua A«
TRYE, HAAY, BAE 201p9A AHES
T84, Az 39S 7d A==20=HF8&3A
=fr&3ithA sgtth
ZAsto AF HE WFE 3 ST
(a=.80).
O 2 F7pAEo] AFS ofwdt

A=A FAsaAt sk @
F1 G5 FE AU RS oA
A ATeAe A7t R~7ke, %
H~FAA, vigA~AR7Fs8e FEAA
: Liberman et al.,
2002; AAR, HEE, HOLI 2010). whebA]
B AFoAe AF ZAR | k!
719t A7bsE AP % T
HTE A A sklth 94 AlFol 4
A A ALshs T oo

0
2 gAFRl 7ez ddl Thsel

3 oy

Lﬁ —l>
o MmN o

s Lo

2 _1
ol
——
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7% 2 dE Fol Stk mEtd PIYE 5
o119 AFE Faste o] AFS B 7t
A7} F7kE A AR, o] AFL o]Ho] B
S A 2, o] AFL wj$ gzl A 2

oo 35ds 1A HAEE21=43 oyt 7
o I%th SAsHATa=70). °]o1M AlF
o tigk 43 7FsA %LBI AHeog AE
o A AR A=

& B)olA AdEE, Ard o}

<= SAsA o2 AP A3 ’E ATE

1 8}(cf. Stone & Grgnhaug, 1993; Cherry
& Fraedrich, 2002) AFS AREsHs Al A
27k 4= e Pz AEFL T F
o &% 17t ARETE, AlFol 1AW
= W vt ofEe Aol A", o] Al
FS Ut Yiks g2 A5 Aok,
| AFLE ARESE] A Bty 4%
g2 73 HAEE1=A-3 opltt, 7=m]-¢- 1%
th AR THa=.69).

Rt 2 AAA 93 Az AF] o
g HBAEE SAHSAT FaolA =2 7H4
o AAEHA7] wEell FHt 2+ BAH 3
A7y zpol = Qlall Fujel=e xfol7t UERE
7beAdE st A ATE Farsto
(Stone & Grgnhaug, 1993) ‘AAIE FH-E& YL
Xﬂ“’z—‘l ?LHH?“ TaithSy, AAE F9Es
b1l < Tieke A dWetA e
%EH 2 T 74 Axa=A9 oyt 7
- Ithes AAd Ade Zxé‘é}&’iﬁka
=73). BALEZE olxo] H]

tlo ot l:l

o

=

2=

N ¢}
Aol AdeA=4s £ A & 7=E%7
B oA Q) ByE 9 2 AZd U

E0]E Ho| =)

of sl doht 2w YeAa=Hs okt

7=rl O 3w e 7d =R S

- dME / BHE AR Heot MAE FOiel=0f 0jX|ls =itk M

Tha=91). °ololA =24 HHo=w 4
F o| wgeld AFS 8T 2 2h
AZER=A 1=EA4A, 7=8)E 74
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= A& 7d NMM=4.72, sSD=1.56Rc} T
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3= Ad o A AAS-S g1
uebd AE AA7E A-EA ol FolHlee
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=3 AY T AAA A Mye=498,
SD=1.34 vs. My==5.04, SD=1.58, t(119)=
-216, p=.829) R HAE(M, . =392, SD= 1.96
vs. My =3.68, SD=2.16, (119)=.637, p=.525)
oA frelgk Apol7k UehAl ok, ol F &
HolAE o] & HiAIEFI

Mg AHE
O|X|l= =1t

FHESE vs. 53)0| FOHe|=0f

AF AHE F3ol whet Fujejze] Apo)7t
e E=AE 891517 98] =9 FE rest
& AN 1 A3 3F A8 219 F
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A7 AE R THM=5.04, SD=1.40) %2]v]3}
A =& Tl s $HIIHTHu(119)=-2452,
p=016). =, F1 WAA A T2 gt 3
A AFS ARSshs W5 A9 o, &4
A AHgEhE WEhe ANE MRt 5 T
g Holx AL stk
olzp &
o7 =439

AT e TUEE A
Ao, AFA g 2AE
HES F72 BAst 1 A, P

N

of zel7} Ae=A Flstaat upEA A 3
AgrtaAdel Uit FHER crestE 47 A
AlEkATE vhAA 7Rl ik 24 A
o= AR 2HY wEthM=5.06, SD=1.23)
TF A 2AY wM=5.49, SD=0.96), F7}
AE5o] AFe] MRS A AGst o,

I zols FAFLE fFoud ASE e
Hht(119)=-2.137, p=.035).
oloj A A tsA YA s B4 A,

=9 fARHA 35 AR 209 rbAEe] uiEAAR WidlE, i AR 2ddAm=
(M=5.74, SD=0.89) @5 AME ZAM=520, 4.12, SD=1.08) &5 ARE ZHNAM=362,
SD=128) Ht} ¥ =2 AF HEE $HIIHN  SD=092)ET ForsA =2 $7HE EYTt
H«(107.047)=-2.734, p=.007). WA £ AT  («(119=2.757, p=.007). &, F& A& Z7
o] 7Hd 10] AAFHUH A SE ARE 2HAART AFe nkEE A
7HE O #A, d87bs4 A8e o WA
HE M8 RAE=E vs. 33)0| siM-=Z0 ARz, o &L 4 F55 A¥eS
OjXl= =21t gelstat
A AF A 7E gl wet siA 5
H 1. HE AE HEES vs. 38)0 MHE FOHQ 0| Hit t-test A1t (AT 1)
N Bt FEFAA} t
o= ARS 61 5.04 1.40
-2.452%
TE A 60 5.58 1.01
<05
2. HNE AME F2HEtE vs. 33)0 [HE sfM=F2| B t-test 21 (BF 1)
N B R b t
HFEAA 713 o= AR 61 5.06 1.23 .
(1 e ~ 7 5 FE A & 549 096 BT
AYrtsA 98 o5 ALE 61 412 1.08
(I F2 ~ 70 92 TF A 60 3.62 0.92 2P

<05 FHp<.0l
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R ), A3 Hol| o=
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< AT 1 A, & 33 o),
A FEE sAeTE ng FF
HOMW(B=-47, t=-2.85, p=.005), T ==
o FdFS WAA GSkhB=-10, t=-.60,
p>.5). 3 fMFEe Fuje e fFon|g
ks Ao E YERTHB=.95,
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95% AlZTZrNA 10000709 FEE FZE3}
o] bias-corrected bootstrapping 292 S
thi 3 2 O9 3). 35 Aol 34 =
3l AlF Teld o2 AR Y &
e 95% AFHTAA 0=
(indirect effect=-.45, BootSE=.17, 95% BootCI =
[-80, -14D, ot L2 YEpgth AlF
ARG FEo]l Fulexd] mAE HA Ed=
FrojetAl FA dEbsr] wEZel, o] &=
Mol oa) & wilEE & & Utk
5, Fa wAACNA AFY &5 A A
siek o 4Rk Sfj4 o] Eobgld wet
AF TY=t 71 7 deS AU

ot webd 71 2 AA

95% 2FT3h

ZI= coeff se t
LLCI ULCI
9 v, 35 AHE Fst - Y = -4707 1651 -2.8502%% -7977  -1437
@45 v e A A3 - Fulgs -0989 1639 -.6037 -4235 2256
Y = - T 9478 0880  10.7652%% 7735 1.1221
95% 2FT3h
A= coeff se t
LLCI ULCI
4= v FE AR A - s A Ed
-0989 1639 -.6037 -4235 2256
(Direct effect of X on Y)
A= Effect BootSE BootLLCI BootULCI
45 v FF AR A3 - FuYE P E
_4461 1694 8012 -1354
(Indirect effect of X on Y)
#E p< 0, p<.001
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(cf. Galinsky, Gruenfeld, & Magee, 2003). B o
TollAE °lE %Lié‘}oﬂ 7RSO A o)Al
OE At A AlE
gstAl skar, olel gk =271 FAE A
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geb) B Ao 2271 BAG FF A
Were Agsl JaE ¢ Ase FAUHe

B2 = ad AlaHS Hsle Z7]-
ARl 27 FAE HATH AL Gong &
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Medin, 2012). E& i45E 2HdAME
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& = e PHbow) A7HAE AHUE A
6‘].9‘1]:]_ ]J:. )\]—,r] E.)(-LQ Dl—k]ﬁ‘]— _/,: 9}1\35. HO]-
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waltkely, o] AFL AL AL A=
AE Aerd WARE Ao, o AF A
gol ol&alAE o ARl 28 AY A 7

tf 383S 74 Ae2=AF olyr} 7=v)
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H 4. 35 ABOM siM== Moo M2 FOjo|zol AYLAEAM At
N e EFHA} F
=2 fHrE 50 4.51° 1.28
@ s MrE 50 3.68" 1.38 4.815%+*
A 50 4.26° 1.45
i <01
a=c>h

o ueprl @ sidaE Add A JE Ask A" AE 3] WstE E4sH
b FEjelE zpe] Al Fosl yERton (G 5). dEAtE A, 352 Al o)
(Myogusz=3.68 vs. Mgy=4.26; p=.036), & AT 3t ol FYSFATHIL o,

153 oM e
=2 ‘5HZ\3,—’,‘——7.‘— Had BA JDFe] Aols =511 vs. Myegueze=4.62 vs. My ,y=5.04;
FIHA BUTHMy oz =451 vs. Myey=  FQ2,147)=3.267, p=.041). AZ B4 A3 =&
426, p>.1). °l= &F M-S IR WA Y eE HeelA B s HelMR

A =2 MHTFEe Hiske AL T o FosHA w2 THAIE ALEHp=.019)

SRt Tr«lUlL 2ol & 7P oA o = EI B SMeE FAdeld BA Hgrt

@ AR HEE B sdSES BEE 398 JKE 9 UA A48 LM (p=.046),

AL FujoEE UdE & 98-S AABITE 2 e HAed 54 AJAd 3 Aole
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=8 JHX| Bt X[ZE A f1™ A4 ZtE AHE el "EsiAE JHeE T R

A]
_0/]1]]?_ 5(]-0]7]— 4&%@(A%%3}]ﬁ?%:3.85 VS.
o2 s Hafol BE T8 7 Mueguer=431 vs. Mg y=3.79; F(2,147)=

B 5 55 AB0M sidsE Foto| ME 338 7HX, X|ZtE AHE fige

ne

MR AT}

A
N B EEHA F
=2 dHrE S0 5.11° 111
T3 7HA v e S0 4.62" 1.01 3.267%
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=2 8 5E 50 3.85¢ 1.10
A2+ o o
O 3 Q1€ k
g <)e el EeRass 50 4.31 1.10 3.166
A 50 3.79/ 1.19
<05

a=c>h; e>d=f
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©]o}A] PROCESS Macro(Hayes, 2017) Model 4
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Z3}9 bias-corrected bootstrapping
TR Ade £ 6 FD). 24 2
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95% AZT3h

Z= coeff se t
LLCI ULCI
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2w B2 dAFE - FuYgs -3908  .2053 1.9033 -7984 0168
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AZE A A - Fug= 3434 1157 -2.9681%* -5731  -1137
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A= coeff se t
LLCI ULCI
EL v B AH5E - Fudr AHE
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(Direct effect of X on Y)
A= Effect BootSE BootLLCI BootULCI
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S4392 11920 -8291 -.0820
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(&3 7HA 3719 Indirect effect of X on Y) . . . .
L v W dH5EE - Fuls HHEy 1580 o1l 1859 0025
A" AHE 9 749 Indirect effect of X on Y) A ' B h

% p<05, ¥ p<.Ol, *** p< 001
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The effect of User Priming on Purchase Intention

of New Product: A focus on construal level theory

Danbi Cho Jaehwi Kim

Chung-Ang University Department of Psychology

New product offer new benefits or advantages to consumers, but they also carry risks or disadvantages
because they are new and unproven. In this study, we examined the effect of priming other users on
purchase intention of a new product. Specifically, we propose that priming the other user (i.c., shared
use), rather than using the product alone(i.e., individual use), will result in higher-level construals by
adopting another person’s perspective and, as a result, a consumer will perceive the desirable value higher
and feasible risk lower. In Study 1, we selected an innovative product as a new product and investigated
priming other user would increase the purchase intention rather than priming using alone. The analysis
showed that purchase intention increased when the advertising messaged primed the use of the product
with others, and this was mediated by the difference of construal level. In Study 2, to further confirm
the role of construal level, we divided participants into three conditions (construal level: high vs. low vs.
control) after priming other user. Eco-friendly product was selected as a stimlui for study 2. The results
showed that the participants in low construal level condition perceived feasibility risk (usage risk) higher
and desirability (ultimate value) lower, resulting in lower purchase intention compared to those in other
two conditions. The results of this study confirm that for new products that convey both benefits and
risks, bringing the perspective of others into an individual's purchase consideration, ie., shared use
priming, can increase the purchase intention by moving the consumer’s construal level higher.
Furthermore, the results suggest that in situations where consumers intend to purchase a product for

shared use, emphasizing the instrumental benefits of a product may be counterproductive.

Key words : shared use, individual use, user priming, product-use priming, construal level theory, new product, purchase

intention, desirability, ultimate value, feasibility, usage risk, innovative product, eco-friendly product
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