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AOIEE AR T84S ArEA 9&
st o5 Al oAy AIFE F e Al
A Ao R HY e ZHFolth AA F

2 Z 3l EH T o024 Tl
o] 7} EAste &g Al delst s B
Thetel 98 2ARE A3 19 fREE

fEHACl A F 37908, 1F 94T 2
A ol gA FE 34619 Moz A HF 2/
2, & AREAIZE 1759 ARbE 7188 Tt
HlasiA 268 ol T “}Ol A8y}
AEZZAT, 2023).
olg|g Axt= %%37} Al ol 2

oY UTE fFRE TH2E Bolgrl=
AL FFH(Yorber) T fHE
(Youtube Creator)T+1l E2]&
otk olse FEHOIA FTU AfE 4
S AdTre] AAE olgae] 2, WYH
PYE YRS AN 2EYE 5
ARSI 2B 5o L
FEe 9 FAvA Y %L%%
she AH FE7A w2y
of Tk FFEHEE Aol A
AsHoz NH F
X}(Subscribe)ﬂ}ﬂ Aty 1=

EH AHAE w3 ZHxE HEA gQF
% WNAY FolE FE= T Aol
o} £BHTL & FFE FHxs FHo=
FEHY} AAHARELS 2219 FIHA A%s)
i HAE P, 53 FgololHES s
oy} Folg F& T WSS AY] S8 Al
AAET FsAgstEla oEHoR Tgal
=22 07 wHITHChen, 2016). ©|Z2A FF

HMEo] TEAS A£557] 48] wHdhe ol
# F shbe 289 $o7xg Aol Yt

(BAE, FAS, AW, 2022). FFHES F
olo] P, 23] g, Y Foll YEsr] W&
o Z18oA FEA Fv AR FaF
AT AAR o] Aldje] fRH FEAS
S T3 F=
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PE] npZ2Fe wjE 1381

LB e @ A
(Superchay= F3 19 sHRE Ao FUS
cPoMEYFEH O], 2023), WFH(Virtual

Youtuber)?] &8}¢l ZAE A& D HHES 9
& /L7t oo ¢lYo] By o T FH2E
A AT s, 1 QAE} 109
of Z3l7]% SFHTHJURURU, 2022, 4:56; Lee
& Tee, 2023). ©|9} 2o PEL 3j= GEH
AEAREE Al el sl EAzQl Al
AAZ AFe] FelZ B S QAThFiske, 1992).
EHMI g Mo A Hole AP FS
dujtjeje] IR g AP 4 W
3-‘ZHUrL 4, 202002 A¥E F 3, a2 71A
e AAute] & AEFH JAFEAE
(parasocial interaction)°]2k= AlE] 2 Aol #
YL UK Westenberg, 2016). SJAMSE 2§
< mYo] &l tha] FdelA e whd g
T AR} e IPRAOZ Horon &
Whol(1956)°ﬂ o3 A A o|F oEd
Argols mWilz 2ERle
51% Fralel sl AMAHE-2 AZh7E =
7 AlgA ARos &4, 85 o

o
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A oA FRH tiE Ad, AFaE

fRIA Bk o]F F
A%H 0w ARFHE

=
29917 shekala, £4vtle] g o

2 Xt YSolE Kol IABRIG

it WEO| XY niEaE SHeR

DY G4 AP BPe wegoEs 2

W Zelolo|HE s AAEe] AgAel o

3 o318 Rol dl 71l o sl
SEERF:

oA BEZO| i, AMD|CI0| AtEALC)

oA BEE £

O AF A} & AL 8-(Parasocial Interaction, PSI)<
Horton & Wohl(1956)¢] A A¢ksk /Fdo =g,
A AR FR=E A T
mo] QlEol sl wkA| 77k that AdthA
H At dhee A FAH 2
Zt %—r«](symbolic interactionism) § %S wWo}
Horton 5(1956, 1957)& 9AMEE2-&psn<
‘Hyo] FH=E AAHshe ¢ 1 A=
el =7l s RS AzAgrel
2} A 95} (Horton & Wohl, 1956; Horton &
1957), oI mHjo] A=l thell 2
H=E AAshs =E 4% Ut A48k
Aolgtal Attt webs, mrjo] AR}
= Hto] QlEe] HE FAEAL AAH
FHoE2 NAAE AHs= SAE F= 5
o] AzHE & W gAEEAE Aol =2
"tk ERL Horton $(1956, 1957)2 AR
Mo 2 JAAS] A A (Parasocial Relation,

Strauss,

PSR)ol M= AF3td =, «WA}Q?H 7}
APPSR Al 27F vl o] Q& dis] &
Aetes A&Hola Ar|Holn dpygoR

A Zyt= ™ ZH(more enduring, long-term, and
one-sided intimacy)’ol 2 Aosty AT
2 8PS T3 A THDibble, Hartmann &

Rosaen, 2016). ©|F HAF YA o)A FofofA
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Ales H=EE td o]FofR=d, old
ZQEES FE Rubin, Perse & Powell(1985)°]
A Qg wto] FNEH g g, Y

7 A71AQ s ERE Aol 7zt
(Auter,1992; Schramm, 2008; Dibble er.al, 2016).
Rubin &< 198519l TV w22 IAE tdo
2 ANAAL A gARFEAE A5(20
F3HE THERA I Rubin ernal 1985), 1987300 =
0T R FAE FoF M-S LR3I
(Rubin & Perse, 1987), ©] A&+ o] 7} g
g AREEQITE O, o] dF AFAE
HE7b v 2 tiFuA A 2

At wto] AEH Farke A
FeAE AEE SAHsIEYE HY
gk 57k wHo] Q=3 A #
z

b
) A e ATLL 17 52 24

—

2 ox @ rlo

stal QlojA, mtjo] QlEFe] 45 AE AA|

SRR | Hohe mYo] & gk =
57t #AVFsAE 55 AT AH3)
AHKlimmt, Hartmann, & Schramm, 2006;
Schramm & Hartmann, 2008; Dibble & Rosaen,
2011; Dibble er.al, 2016). 3, AE3F 2Ju]of A
NAZA} v JAPFERgrsHS NAS
QF e AeAE AFolal oALEA
AlPSRE A71H o2 mlt]o] FHE ] =&
WA ZHAE e a4t U R 7 g
FARIARE T2 Add= Esta Be 4
TE°] ol TESHA ¥ AR U
A A 3FHHGiles, 2002; Tsao, 2004). Hartmann
& Goldhoorn(2011) Rubin¥} F5E(1987)°] Al
A3 oApdEages) Ao IAE &S}
3 Horton 5(1956, 1957)°] A ¢kt AT 2}
£Ps) Md, & AR Edlzo =E3k=

285 ZAsk=dl A3 EPSI (Experience
of Parasocial Interaction)s A 2+l THDibble,
Hartmann & Rosaen, 2016).

EPSI ZHEE Zo]|BAEZW(Hu, Zhang &
Wang, 2017), ¥ (Yixiang, 2023) 5 HT &4
ujclo] Apgtel SlAE Py ATolA
w9 s ASHT Ytk olgh o] ¢
APEE APl thek A EskE st
A B R REAE AT 2] 1V, P
o e QuFA Vel AFAA0) AT £
9B, RN, SlzEk T S} e a0
o7} 23 vtolz wWald A3 #AHEUG
IME =, 2 JN2E, Fs=etv} H)
7k oofuzt whsh EY 2o dESHA &
el oigk A e AH

oA s RG] o)A okutekA 317 o
st wtjo] ARgAtA FH &7 wE
(Chen, 2022), ZZF2{o]a A2l 5 2-go]
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Agdt) ol EYEH(Kim & Song, 2016), i
I W FREFRA, F2, AR, 2010),
-5 B(Kurtin, O'Brien, Roy, & Dam, 2018) &
o] AAu|t]o] ARgAbel tidk AMFE A
Aol A Feld o+ Sl

S7A ol FFARl At s T3
FEAge AR e WdH dsAed
A FARRE FHo] Qlo] HolAk o] Z
AAQ AEA #AE Brlde AV EA

SFhGiles, 2002). A, FFE AREAS} 2
glojlolE] Alolo] 43AES AFITHE, A
A, FsAgo] AAES 7HAYEE vy
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dAS A XY TheAel doenw @
Aol =d¥@e] yekd & Stk ol dia
Scheibe, Zimmer, Fietkiewicz & Stock(2022)2
FHeF AR 71 BAE ASA #AS 9
ARALE A BA] Abolell Q= AbolW AMEA
FAl(cyber-social  relation)TFal HHEI| = SFH
o weba] AL drHo] lEell tis]
Adste WS oE W YAEE A
(PSR)%F SAMFZAG(PS) O] TES TAT &
AR I Eojok atal, B dA7e FEF &
0] o] FolA= frFE AREEA A A AR
7} Aoy 52 & AAACL B
Fa2go 24S FiuA SIEE, EPSIS T
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Mol FHo| U 54

W (Fandom) & 54 2L ofols Ee 7
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(FF&, 2014). 54 2etoll B jele] e

&

L

FAA " 2FAAY 23EFA &5
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A2 (fan productivity) &2 7dglsr 1= ok

(Fiske, 1992; Jenkins, 1992). Jenkins(2006)= 42
nye] eAFo® QA7 o EBkpardicipatory
culture) AAS £ Ao WIS Mty

=, I "dA" 7ed 7|2y dsEs
E] S (convergence) .2 ZHI= AYLkz}e} A
WA BAZ 2EHR Ag el 7

Wain, JREA7|E] TP AP A
So| o)7As HAEL
FUE 79T B
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olthdA & 5, 2022). Z&3)9F A4
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=
il
A

L L oo oy to o ot O

=7]
T 5 YT BA, fRWE WET AP
Yol WEHE PP ARl

} SERE R
g2 NEe FEA wolEols A ofg A

£0] o] 2ol A AL S
w394 2z A Ao Augel ¥
3k ATE Khan2017)2 +FE AR5 7]9 ot
2} Al Aol o] 8 F(Like, Dislike, Comment,
share, Upload®] s7FA)ell of® zto]7t
=A E4stded, AHEA FE A (social
interaction) e A0 {FHHE o]&8 H¢
TR FoAgFol ¢ st 59 e
(comment) AHdo] FHALS] FEAE FUE
7 R3] Sk ol AFE HiEo
2 Khan(2017)& frFE AlAARS] Frofd9f7t
<2 AFUEE F4staL #FAs= o E
FAolgtal FAEE ol Blal, gho]H 2
Efy FHI=E AT w9 APFEAE
@) A7= F2 AFUAClA AHE T4
o7 WPHJeH|, AE A Fdof=3A
o &, 2016 AAE 5, 2022), AFTEEE
g-E, 2016 & TF¥SHAl ol Folth AHIA
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aga PR AAFHUTHKIm & Song,
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soo - 25 / REL BHA YA B2

Fo HaAgAo] $UYE AHH =T F
AA s F= AL RAFAASA, &
AL, 2020).

YAPGE AR 242 mToE o] &3l= &

H Aol Al ojH FaFS mIXEA o sl Ay
E = g8 A7EE Colliander & Dahlén(2011),
Labrecque(2014)%] 22 EZ71 A7} ok
Colliander & Dahlén(2011)= EZ719F A 3t
o Hlw AFE Tl FAMME AEL -
e ZHl= Aokl oA aAg Yol
8

o sAA] BERzeest Fujoes ZH
dohe Ae BT Itk Labrecque(2014)
SAERTY F3AE FES 2ATOEA
ojg W3 HAFE ATE FHAEH),
2Rz ©@es] E2700 AAE BiE &
HEs ¢ Bir;j% € muEng 821 444

284S ol O = =
a7F sk AFel OS 3R HES
gJAe Aoltt T3E Sokolova & Kefi(2020)=

O1~El 1 FFHE QIZFAM tha Al
AR & ZH7} 2| Zhg /‘\_]QEQ]_ o] oA}
daztgol m= 9 aga oAPEEE
g0 QAZFAA TR AEo] gt Fuje
To HAE FEFE dolEshEdH, JAEFA
Aol gt 7=l ASA mge oA

h=4
g Yol FFE T, A

UlrME s AA}*@&%PSD AL A

A} md e AHAHH B HAE Bt 8
THjolEel A FFE vAH, I T
A=E JEFAA F& Zez AgelolE el

TEAC] WSO KO oAt AEH WEO| #X1Y H7jEaE SHLZ

o)

[ T [} Ry s 2
& 9t

3, fFRE AHgAE ZH2E A

A o] P HolA drh tEHOE fF

Rl ALe TES FEHTL JRER

(continuous watching Intention), 5
Z T 8] E(goods purchase intention), LE]3L
& o) E(donation intention)2] 37FAE FAlC
2GRN olgre AT AFIEE 2
Hua st 22000 ol 4
o= AP EAE T AAE FEore] &
RS AVE A AFE 2R AEA
A ] E(Dong-Hee Shin, 2016; A ¥, Zejdl,
2021; ZHAL, ST, 2022), TRl 24

2021; FH, S, AAA, WY, 2022, F
Loz Hd, 4 A, 2021) 25 9
AP A Ps)o] FR3F FIFS HXE Ao
=2 UrF/P)'EP ueba Aduitie] E4S Zhe
SHME JAFE RS BEo] AME
XH?%ZF)«] ANAAE YFo=el IdFes

A 9le
Haridakis & Hanson, 2009).
Hl, H2, H3S A3t

AR A Ak, 2019;
olo Thg3 Zo]

HI: =893 Zel= AAARn gojn
Egd Zel= Az oAMFSA-E(ps) 7
ol O =& A ZAo|th
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H2: 5319748 AARAET glo|B ~EgH
ARA] AARE FFEst o we A
ot}

H2a: =319 AAARYG golB A~EZY
NAALY] ASAIA 7 B & Aotk
H2b: =5351974 AAAET glo] B ~ERHy
Alfgxml FA9E7 § B2 el
o S3IY ARARG glo] B ~EH]
/‘1781}«] FZ Fuje &7t O &S Zlolth

H3. YAPFEA-EPs) A3o] =&
Ao Y52 o FHZHL
H3a: AV 2 A E ol

=

Aot %€ ol
H3b: GBS FPol £24F FU9
=7k 8 %2 Aol

3c: oAM= A
THe|E7} o & Ao

SIME=AE(PsI), WE 2|0 AE #E Y

y —0O
9| 2

oAb oFbakz ol AsAkgo| JlsaHol ut
o A AAE WA BT Z O
= AAQ EAlgod)®E ABZetH s Hl(wowrship)

19 Mo AAo] I e e
Aolthh-27, 2020). 3%
Hjol| 7Mgd o] W 3Kintimacy) 0.2 3}
e Hole 220t 9 @ el
E_)_L}‘/] _/]/\]- A} & ‘]—%-0] ﬁ?g?(—‘o] 0:16‘]:_9‘ 1]]
Ae A2 YERthA T3], 2014; Y427,
2020, AWATo] J3He A} wlr]o] AF
Zrel AXA AAAeIAH, R@F, A3,
2022, BRe) B3 2 wFe FAAES,
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S s
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SFoH(Lessel, Mauderer,
-2, Aol
ololE AHEL tioz A AFUE &5 L
2SS, 4 17
sAgR Folshe

o] ZHA
T gleo= a?ﬁr]&il:}_

old Ao F=ske] ©]F 20222 WH
FA 2 AANAHL 4UAE FERS 7 o
Aol e &R P& 4T mye A
A @ aHlAe Wy ddd 9=

g A% glo] B WIRA @ TA=
g 45 A 9B Mee AR &
HlE @ Age A =

3EARE AT WRo] FAHE AoR B
S, ol gERgel Fad GBS o
= AeE & F Atk HLFE023)9 W
o Qe ZeAs wRHE FAD 2
Re Asrd, A el FHEEel 3
d e AHIEIHA ZHE(Touching) = 7]
I EY(Absorbing)3HAl EHA 1 tiAS F

U Al (Identifying)SFIL 5Bl (Worship)dhH &4l
(Dedicating)3E A2 742 Atk
d 2. o] RYPAME QI AP A

s T FAI. ©o] F RIS F

- 94 -



220 - AFY / RRE FHE YHo| IE

FE AAAA Agshd FR=E X3
;g)*o‘}tq Az ]’E(touching)— 7|3, ¢
B sl = gl 7islste] A
AH]SFaA
FeZd=s AAsH dlg 5o
S HAA & E""‘l), Bele] Al
d 5= A7H fEwed ddd &
14 A&, AgsiAd $dsta,
H)o| ol Ao w - GALs)
= JHoR E F kI
A& sHl/@A). ol frREe 2 44
tol AR ol M= Aol asule] 24
Rops A9 2o AdEAe = 1—‘:— o
FAsHE 4274202009 #Hol o 2
AL AAEY wEA fRE ’\1%1}7} 2
7F Ha B4 FRHeA AdS 3% 3
gollM oAbz AF-gpsnol A FAol F

8
@ 9 v F AT AN F Ao
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(Auter & Palmgreen, 2000; Schramm, 2008).

TSR] WSO KO QA

A3t WEHO =X1Y niEaE SHeZ

HY. frird AR AP E2H-8ps) 73
d2 Ad Pl 384 % 1 dOlE}.

g, oA B = FAEIYY v
gro]HAEZ )l weh frFE AT
Zh7h BAshs WY AEl= Aot A=

el ofeigo 010»} FRE AgAE o
oHiEY WEE AT wel =59y
ARA R AR ) Bl FAT Ao o
A

Hs. 58194 ARART sholnsEey
Zz AR AY BY A2 B A

o,

%ﬂ]ﬂoi 01%1} A o
THpure interest)Z T2}
AR, 2 2
3 T S e

Step#1
Touching

Step#2
Absorbing

Step#3
indentifying

Step#4
Worshiping

Dedicating

X QFE(2023)0 HEO| ME|H ZENA ZH



H6. frFE AR Hd g4 A=E
ANAHA PFo=o] TAHA
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KMO 0.930
3 8AWE FEFho] 40 o]l Ant AASAG

FEHos AAHAY &I} JAFEAE
(S TEAE] ARBE PO ofF-d
FFe FA FEshe oz YeEhA(p=.127
~ p=304) H3Z 714EHH deoR, 7=
Zke] AP EAps) Aol WE FAo|
e G Folste(=9.50, p<.001) H4T

p<.001). kA, Hs9 H6o| AAEHJTKHE 7

zLZ)

- 103 -



1

3

st M E| st R|: AH|XF- 22
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M (SD) ¢ (df p
) =3} I 250 1.901 (1.180)
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Differences in Subscribers’ Viewing Experience and
Behavioral Intention acoording to YouTube Content Format:
Serial Multiple Mediating Effect

of Parasocial Interaction and Fandom

Euna Park Ju Hyeong Choi

Daegu University

This study explores how the level of parasocial interaction (PSI) and fandom formation that You Tube users
experience when watching content affects their YouTube viewing behavior. Data was collected online survey
from You Tube users aged 14 and older, with a total of 322 respondents who reported that they primarily
watch recorded video content (250) or live-streamed content (72). Participants responded to questions about their
PSI toward You Tubers, fandom toward the specific You Tubers, and behavioral intentions (to continue
watching, donate, and purchase You Tuber’s goods). The results of the analysis showed that the degree of PSI,
the degree of fandom formation, intention to donate to You Tuber, and the intention to purchase You Tuber’s
goods were higher when watching live-streaming content than recorded video content. Second, user’s PSI
experience had a positive effect on fandom formation, but no direct effect on viewing behavior. Third, the
higher level of fandom was associated with higher intention to viewing behavioral intentions. Finally, we found
that the differences in viewing behavioral intentions based on content types was not directly mediated by PSI,
but was enhanced by sequentially mediated by PSI and fandom. This study confirms that the PSI experienced
by You Tube viewers strengthens formation of fandom, and that fandom is a important factor that positively
shapes the viewers” behavioral intentions (continuous watching, donation, purchasing goods). These results suggest
that You Tube creators should improve the viewers' PSI experience by providing more communication

opportunities with viewers when creating You Tube content.

Key words : You Tube creator, You Tube content format (live-streaming vs. recorded video), fandom, viewing intention,

donation intention, purchase intention
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